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OCOBEHHOCTHU ®YHKIHIMOHNUPOBAHUSA COBPEMEHHOI'O
PYCCKOTI'O A3BIKA B TPUJIOKEHUU NHCTATPAM

Axumosa O.0., Ocoxuna C.A.
Anmatickutl 2ocyoapcmeenHulil yHugepcumen
2. bapuayn (Poccus)

Annomayus:  CtaTbs TOCBSILEHA aHAJIM3Y  S3BIKOBOM  cocTaBistolein
myOnukanuii B npuioxkeHun VHcrarpaM, KoTopoe sBIseTCS OJHOM M3 Hauboiee
TOMYJISIPHBIX  COTICETEH, OKA3bIBAIOIIMX OMPEICICHHOE BO3JICHCTBHE HA CBOMX
nonp3oBateniel. Ha ocHOBaHMM TOCTaBJICHHBIX 3a/1a4, IPOM3BOAMUTCS aHAJIU3
HAYYHBIX TPYAOB W JIMHTBACTHYCCKUN aHANW3 NyOJNUKAlWi, BBUIOKCHHBIX B
MOMYJISIPHBIX aKKayHTaX PyCCKOS3BIYHOM TaTdopMbl MHCTarpam.

Kniouesvie cnosa: WHctarpam, corceTh, ONOT, aKKayHT, 3aMMCTBOBAHHSA,
pa3roBoOpHasi JIEKCHUKa, SI3bIKOBOM KOHTEHT.

Abstract: The paper analyzes the language component of Instagram
publications, one of the most popular social networks that have a certain impact on
their users. The authors provide a short summary of research papers on Instagram
language and linguistic analysis of most popular Russian Instagram accounts.

Keywords: Instagram, social network, blog, account, borrowings, colloquial
vocabulary, language content.

CoBpeMeHHYIO HU3Hb HEBO3MOYKHO TPEJICTaBUTh 0e3 MOOMILHOTO TenedoHa, B
KOTOPOM 3arpy’keHO OOJIBIIOe KOJIMYECTBO PA3HBIX MPHIIOKCHNH, PacCKa3bIBAIOIINX
0 MOJHBIX M TIONYJSIPHBIX TEHACHLHUSIX BCErO MHpPA. BOJBIION MOMyISIpHOCTHIO
TOJIb3yeTCs MpuiokeHne MHctarpam, B KOTOPOM JIFOAN aKTUBHO JENATCA UCTOPHSIMU
13 CBOEH KHU3HU.

Lens maHHOW pabOTHI 3aKIIOYAECTCS B aAHAIN3E SI3BIKOBOW COCTABIIAIOIICH
myOonMKanuid B TIpWIOKeHMH MHcTarpam Kak OJHOM M3 HaumOojee MOIMyJISPHBIX
colceTell, OKa3bIBAIOIIUX OMpPEAEICHHOE BO3ACHCTBIE Ha CBOUX MONb30BaTeICH.

JUis mocTHKeHHs TIOCTAaBICHHOM 1IENH TOCTABJICHBI CIIEAYIOIIHE 3a0a4H:

1) mpoaHanM3WpoBaTh Hay4dHBIC TPy, HANpaBlICHHBIE HA H3yYCHHUE
npunoxenust MHcTarpam,

2) TPOW3BECTH JHMHIBUCTHUCCKMH aHATN3 MyOMMKalui, BBUIOKEHHBIX B
TIOMYJISIPHBIX aKKayHTaX PyCCKOS3bIMHOM matdopmbl MHCTarpam.

OOBEKTOM HCCIIENOBAHUS SIBISICTCS  SI3BIKOBOM — MaTepuasl  MPHIIOKEHHS
Wncrarpam. IIpenmeroMm ucciaeqoBaHUs SBISETCS KOMIUIEKCHBIA JIMHTBUCTUYECKUIH
aHAIM3 S3BIKOBBIX CPEJICTB, MCHOIB3YEMBIX IIOJB30BATEISAMH B MPUIOKEHUN
Wucrarpam. MarepuasoM Aisi TIPAKTHYECKOTO aHANW3a IIOCIYKHIM Hauboee
TIOIYJISIPHBIC aKKayHTBl PyCCKOsI3bIYHON IutaTopMbl MHcTarpam, a Takke CalThbl C
AQHATTUTUYECKUMHU JAHHBIMH.

Wucrarpam (anri. Instagram) npeactaBiseT co00i MPUIOKEHHE C YIIeMEHTaMHI
COIMAJIHOM CEeTH, KOTOpPOE [aeT BO3MOXKHOCTh OOMEHMBaThCs (oTorpadusiMu u
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Buzeo3anucsamu. [Ipunoxenue pazpadorano B CHIA u Hagamo coto padoty B 2010
roay. K oxrsa6pro 2020 rojga KonmuecTBO Mojb30Bartenield miaTdopmbl COCTaBUIIO
1,16 mwimmmapna yenoBek. Hambonee aKTUBHBIMH —ITOJB30BATEISIMU  SIBIISTFOTCS
MOJIOJIBIC JIIOJM B Bo3pacte oT 16 o 34 jer, mo nanabiM Distribution of Instagram
users worldwide as of April 2021, by age group
[https://www.statista.com/statistics/325587/ instagram-global-age-group/]. B
Hacrosiniee BpeMmsi HcTarpam sBisieTCsl 1IECTOM MO MOMYJISPHOCTH COLUAIbHON
mwratgpopmoit B mupe (mocie Facebook, Youtube, WhatsApp, FB Messenger u
WeChat), mo  mammeiM  Digital  2020: October  Global statshot
[https://datareportal.com/reports/digital-2020-october-global-statshot].

Cpenu HaydHBIX NyOJIMKalMi TeMa wHccienoBanus VHcTarpama JTOBOJBHO
aKTyalbHa. ABTOPHI CTaTeH yIEISIOT 0co00e BHUMAaHHE BIISIHUIO ceTd MHcTarpam
Ha CTAHOBJIEHHE JIMYHOCTHBIX KauecTB Mojojexu. JI. CrapocroBa, A. HuxynuHa,
E. XoMsikoBa paccMaTpHBaiOT poib MpHIIoKeHHst VIHCTarpaM B )KU3HH COBPEMEHHOTO
oO0IIecTBa MpH MOMOIIM CPABHUTEIBHOTO aHAM3a aKKAyHTOB MPOQECCHOHAIBHBIX
aBTOPOB M MPOCTBIX moisb3oBareneil [CrapocroBa, Hukymmna, Xowmsxosa, 2016].
A. KomeneBa, M. CyxoOckas pacCyKIaloT O KHOEpCOIMaaIu3aii MOJIOICHKH,
BIUSHUN VHCTarpaMm Ha pa3BUTHE KYJIBTYPHl IEHHOCTHO-CMBICIIOBOTO COJEpPKAHUS
[Komenesa, Cyxo6ckast, 2018].

PykomoiinukoBa B.I1., fl6moxoBa K.A. paccMaTpuBaroT HOBBIE HWHCTarpam-
JKaHpPhl M WX OMOIMOHAJIBHOE BIUSHHE Ha TIoJb3oBarenel [PykoMoWHUKOBA,
S6nokoBa, 2020]. Acmyc H.I'. mpoBomuT aHamM3 TEHAEPHBIX OCOOCHHOCTEH
aBTOpCcKUX nocToB B MHcTarpam [Acmyc, 2020]. ABTOp yTBEpKIaeT, YTo T'eHepHbIe
pa3nuuus MeXIy CTpaTerusiMH KOHCTPYHPOBAHMS JHYHOCTHOM HIEHTUYHOCTH B
BHPTYaJbHOM OOIICHWM TPOSBIAIOTCS Ha BCEX YPOBHIX s3bIKA. JIIs BBIpaskeHHSA
CBOCH HAEGHTHYHOCTH B MYXKCKHX KOHTEHTaX IIpeodiafaeT CaMOOIHCaHHWe, a
KEHCKUX — CAMOBBIPAXKEHHUE.

Butkosckas H.I'., Ucakosa T.b. BeiensieT cereBoe KaHPOBEACHUE, KaK HOBYIO
OTpacib B KaHPOBEICHUH U JJACT XapaKTEPHCTHKY OJIOTY Kak YKaHPY KYPHAIUCTHKA
[BurkoBckasi, McakoBa, 2020]. MouceeBa A.B. paccmaTpuBaeT XapakTepUCTHKH
couuanbHOl cetn MHcTarpaM Kak OJHOTO U3 KaHAJIOB MHTEPHET-KOMMYHUKAIUU U
TEKCTOBBIE XapaKTepPHCTUKH BHYTPEHHEW M BHemmHeH (opmbl Tekcta [Momnceesa,
2020a,0].

T.JI PybGanoBa axueHTHpyeT BHUMaHHE Ha MOTHMBAaX CO3JAaHUS KHHUIKHBIX
AKKayHTOB M MX COAEPKaHMS, BBIIENAA aKKayHThI PEKOMEHATENBHOTO XapakTepa,
KOTOpBIE JIETAaf0T aKIICHT Ha COJEPKAaHNHM KHUT M WX SMOIIMOHATFHOM BOCTIPHSTHH, U
AKKayHTBl «Pa3BUBAIOIINEY, OPHCHTHPOBAHHBIC HA MPOABIKCHUE KYJIBTYPHl YTCHHUS
[PyGanoga, 2020].

PasButuro mapkerunra B MHcrarpam noceamén psig crareil. I'yceitnosa JI. B.,
Aromunaosa I'.C. ocBenraror mpoOieMy peryIHpOBaHHs PEKIAMHOW JESITETbHOCTH B
Wucrarpam, mokasbiBas PEKJIIAMHBIC BO3MOXHOCTH IUIAT(GOPMBI UIs MPOJIBHKCHHS
TOBAPOB M YCIYr. ABTOPBI MCCIEAYIOT BOIPOCHI MPAaBOBOTO PEryIMPOBAHUSA
WHCTUTYTa PEKJIaMbl B COIMATBHBIX CETAX Ui OOeCledeHHs TPaKIaH BBICOKHM
YPOBHEM IPABOBOM T'PaMOTHOCTHM W TIPaBOBOW KynbTyphel [['yceiliHoBa, fronuHoBa,




2020]. Kyspmuna E.B., KonechnukoBa K.M., AnukeeBa A.C. paccMmaTpuBaroT
BO3MOXKHOCTH ~ TOJIy4€HHUS Joxoga B MHctarpam ¢ TOJOXKHUTEIBHBIX U
oTpunare’dbHbIX cTopoH [Ky3pmuna, KonecankoBa, Annkeesa, 2020].

IIpuBenennsie MIPUMEPBI Hay4YHBIX Ty OITIKATTHIA [10Ka3bIBAIOT
3aMHTEPECOBAHHOCTh HAYYHOTO COOOIIECTBA B  HCCICAOBAHUU  IUIAT(OPMBI
Mucrarpam.

MartepruanaoM NpaKTHYIECKOTO WCCICAOBAHHS MOCTYKWIN CaWTel: «llouck u
nposepra bOnozepos 6 Instagramy [http://trendhero.io/rv/], «Brnoe Heops 3yesuuar
[https://igorzuevich.com], a Taxke Tom 10 aKKayHTOB PYCCKOSI3bIYHBIX OJIOI€pOB.

B smBape 2021 roga uucno noms3osateneit Muctarpam B Poccun coctaBmino 56
MUJUTMOHOB Y€JIOBEK IO JJAHHBIM caliTa CTaTUCTUYICCKHX JIaHHBIX [statista.com].

Co3matenm  pPYCCKOS3BIYHOH — TIAT(QOPMBI  COXPAHWIN  QHTIIOSI3BIYHYIO
TEPMHUHOJIOTHIO B OCHOBHOM MeHI0 MHcTarpaMm, NpUMEHUB TpaHCIUTEPAIMIO. DTO
MMO3BOJIIET PYCCKOS3BIYHOMY NPWIIOKEHHIO VHCTarpam pa3BUBATHECS HAa MHPOBOM
ypoBHe. brorepsl amanTUpyrOT HEKOTOphIC 3aMMCTBOBAaHHBIC AHIJIOS3BIYHBIC
JEKCeMbl JUIsl PYCCKOrO si3blKa, j00aBisis pycckue Mopgembl. Takum oOpazom
aKTHBHBIA 3amac pPycCKOTO S3bIKa CTPEMMTENBHO TIOTIONHACTCA HHOCTPAHHBIMU
3aWMCTBOBAHUAMIE:  Jaliku, 0102, Onocep, céaunams, aKKAyHm, asamap,
agmonocmure, 8udxicem, OUpeKm, Cmopuc 1 MHOTHE JPyTHE.

s ynoOcTBa moNb30BaHUs CTPAHUIIBI B MIHCTarpam NEeNsTesl Mo TeMaTHIeCKUM
HampaBieHWAM. YTOOBI HaWTH HYXHYIO CTpPaHWIly, HEOOXOONMO BIIAJIETh
TepMUHONIOTHEeH MHcTarpam, mnpuMepsl KOTOpOW OBUTH TpWBEACHBI BhIIIE. B
WHTEPHETE CO3MIAIOTCS CICHHANBHBIC CTAThU M OHJIAMH KYPCHI, KOTOPBIC OOBSCHSIOT
3HaueHHE 3aMMCTBOBAHHBIX JieKceM. MoJoJibie 0I0Tephbl aKTUBHO KOMUPYIOT CTUIIb,
MaHepy OOIICHNUS U JIEKCHKY U3BECTHBIX OJIOTEpPOB.

[IpoBeneHHOE HaMHM TPEABAPHUTENFHOE FWCCIIEIOBaHWE IyOJIMKanuii B
MpUIOKeHUN VHcTarpaM MO3BOJSIET BBIICIUTH CIEAYIONIUE THIBI aKKAyHTOB B
WHucrarpam: muuHbIi 6710T, MHCTarpaM 011or, akKayHT aBTOpa.

JlvuHEBIl O;mor TpeaHa3HA4YeH UIS TOTO, YTOOBI JENUTBHCS CBOSH JHMYHOM
nHpOpMaIed ¢ moanucYukaMu. Yamie Bcero OH HarmoMmuHaeT (oToaabOoM ¢
noanucaHHbiMU - portorpadusimu. [lonmp3oBaTeN TaKMX AaKKAYHTOB HCIIOJIB3YIOT
MHUHHMAJbHOE KOJIMYECTBO S3BIKOBBIX EAMHUIl Ui mepenaud uHpopmammu. Jlns
BEIPOKEHHUS HMONMH, KaK IIPaBIJIO, HCIIONB3YETCS SMOIMOHAIBHO OKpaIleHHAs
aekcuka. OCOOCHHOCTBIO COLICETEeH SIBJISCTCS TO, YTO AMOLMHM MOTYT II€peiaBaThCs
CIIOBAMH  HEWTpaJbHOM CEMaHTHKH B  CONPOBOXKJICHUM  JOMOJHUTEIBHBIX
HEJIMHTBUCTUYECKUX CPEJCTB, TaKMX KaK SMOJ3HM, XAIITETH W HWKOHKH, OCHOBHBIM
CPEACTBOM BBHIPOKCHHS SMOIMN B MpHiIoKeHHH VHcTarpaM sBistoTcst poTorpadun
WM BUJEO Tonb3oBarteneil. Hanpumep:

(1) omy6nukoBana (oTorpadus B mocte U MOA HeH HAANNCh: HA KOHYepnt;

(2) xOpoOTKOE BUAEO C ABMKYIIUMCS METAILTHYCCKIM TPEAMETOM: KONUIKA OISt

071008,

(3) doro ¢ kpacusoii ipupooii: I opubiti Anmaii /uxonxa/ xauwmee 2021.

B ocnoBe MHCcTarpam 61ora ComepKUTCS TNIHOCTHBIN KOHTEHT aBTOPA, T/IE OH,
BEICTYIIasi B POJIM DKCIIEPTa, JEIUTCS CBOMM MHEHHEM, 3HAHHSIMH U OIBITOM B



pas3HbIX cdepax. [maBHas 3amada aBTOpa KOHTEHTA COCTOHMT B TOM, YTOOBI JIOHECTH
CBOIO MH(OPMAIIMIO Ha SI3bIKE, MOHSITHOM OOJIBIIMHCTBY I0JIb30Baresei MHcrarpam.
ABTOPBI aHATM3UPYIOT HHTEPECH CBOEH ayIUTOPHUH, BEIOMpAs caMble TOMYIISIPHBIC U
aKTyaJbHBbIe TeMBL. B TOHZOOHBIX akkayHTaX MpeoOJiagaeT pasrOBOpHAsS JICKCHKA C
yIoTpeOIeHUEM KaprOHU3MOB, apro, mpocropeunii. CHHTaKCHUC COCTOUT U3 MPOCTHIX
MpeJIokKeHnH, 4acTo 6e3 coOIroAeHnsT HOpM MyHKTyaruu. [Tpumepsr:

(4) prozvesd.ru: xax eéam maxou anepeid? Panvwe uiu ceuvac? ;

(5) kind animals: mepnenue x komopomy s cmpemaiocs /cMaiux/;

(6) tv_news: Muxanxos ynuumooicun by3oey u npeonoowcun eu nopabomamo

ouremepuietl...
B 2019 romy mosiBUiCS HOBBIA THI Tpoduiel B mpuwiokeHun MHcrarpam —
akkayHT apropa (Creator Account). ABTOpBI OJOTOB — BIHUSTEIBHBIC JIHIIA,

OOIIECTBCHHBIE JESTENN, APTHCTHI, CO3JaTEeIM KOHTEHTAa AaKTUBHO HCIOJIB3YIOT
JAHHBIH THIT aKKayHTOB. SI3BIK IMOMOOHBIX aKKayHTOB HEOTHOPOACH: O(UIMaIbHBIC
JHIA, OONICCTBEHHBIC MCSTENN, TIOJUTHKA HCIONB3YIOT KHIDKHYIO —JICKCHKY,
co0JIr0/1ast JIEKCHYECKHe HOPMBI U ITyHKTyauuto. Hanpumep:

(7) s.v.lavrov: Veaowcaemvie xonneeu, euepa u cecoOHs Mvl HPOGenU OYECHD
noopodHble Nnepe2ogopvl N0 8cemy KOMNIEKCY pPOCCULICKO-0enopyCcCKUX
OMHOWEHUI,

(8) gubernator tomenko: Jopocue Opysws, emopou sman Kybrxa mupa no
epebne Ha bOaudapkax u Kamod 3aeepuien. Omo Owvlio  ocoboe,
B0JIHUMENbHOE COObIMUe 8 HCU3HU Anmatickoeo Kpasi,

(9) rfdeti: 3axonuun noewiti demexmusnoiti poman «HACJIEJHUKHy». He
uwume 6 HeMm NApamleny ¢ 2SPOMKUM «HACTeOCMBEHHbIM OeloM», O
KOMOpOM noumu 200 2080psAm 6 npecce u Ha cex mok-utoy. Ho u om
accoyuayuti ne yKIoHANmecy!

HexoTopsle my0OnuHble JIFOAN BBIOUPAIOT Pa3roBOPHBINA CTHIIb B CBOMX IOCTaX,
HCTIONB3YS MTPOCTOPEUUs, KaprOHU3MbI, HTHOPHUPYS MyHKTyaruoo. VX myOnukanuu
OYCHb KpaTKue, IpeodiaaloT SMOA3H U HKOHKH. Harpumep:

(10) manizha: menvwe cmpaxa = 6onvwe mobeu. love more = fear less

#conempoccuu.

(11) reginatodorenko: Ilepebupas cmapvie VHS /ukouxa/, a wuawna
yousumenvhvle 6UOCO/UKOHKA (npocmu, Kpecmuas), kax 25 aem HaA3a0
OMPHIBANUCL OM OYUU HA KEAPMUPHUKAX HAWU POOUMENU U Mbl C HUMU
3A00HO;

(12) habib_nurmagomedov: Ocmasw da mensi, 3anapuics s ce2cooust )))

Anamu3z Ttonm 10 WHcTarpam akkayHToB Poccmm mpeacraBieH B Tabiwie

(Tabmuma 1):

Tabmuua 1.
Baorep Bun KosuuectBo
aKKayHTa MOANNCYHKO
B
Xabu6 Hypmaromenos AKKayHT 29187783
https://www.instagram.com/khabib_nurmagom aBTOpa
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edov/

Amnacracust MBneeBa AKKayHT 18862901
https://www.instagram.com/ agentgirl / aBTOpa

Kcenunst boponuna AKKayHT 17352592
https://www.instagram.com/borodylia/ aBTOpa

I'yceitn I'acanos AKKayHT 17132259
https://www.instagram.com/gusein.gasanov/ aBTOpa

Tumaru AKKayHT 17085292
https://www.instagram.com/timatiofficial/ aBTOpa

Wpuna [leiix AKKayHT 15460258
https://www.instagram.com/irinashayk/ aBTOpa

ITaBen Bomns AKxayHT 14803274
https://www.instagram.com/pavelvolyaofficial/ aBTOpa

Erop Kpun AKKayHT 14479479
https://www.instagram.com/egorkreed/ aBTOpa

CawmoitnoBa Oxcana AKKayHT 14088925
https://www.instagram.com/samoylovaoxana/ aBTOpa

JlaBa AKKayHT 13572662
https://www.instagram.com/dava_m/ aBTOpa

TaxuM 06pa3om, MOKHO CHAENaTh BBIBOJ, YTO B PYCCKOSI3BIYHOM IPHUIIOKECHUH
Wucrarpam Hanbosee NOMYJSIPHBIMU SBISIIOTCS  aKKAayHTBI, aBTOPAaMH KOTOPBIX
SIBIISIIOTCSL CIIOPTCMEH, MOMYJISIPHBIE apTHCThl U MyOnuuHble Mogu. Bo Beex aTux
aKKayHTaX HCIOJb3yeTCs PasroBOpHAs JEKCHKA. B KOMMEHTapusx mpeobialaroT
MIPOCTOPEYHs], JKApTOHU3MBI, 3aUMCTBOBAHHBIC CIIOBA, HELEH3ypHAs JeKcuka. Jlis
YCWJICHHSI OMOIIMOHAIBHOW  OKPAaCKM  SI3BIKOBBIX  BBIPQKCHUH  HCIOJIB3YIOTCS
JIOTIOJIHUTEIIbHBIC HETMHIBUCTHYECKHE cpeacTBa. CHHTAaKCHYECKUMHU OCOOCHHOCTSIMHU
s3pIKa  HanOoliee TOMYJSPHBIX AaKKayHTOB MpwiIokeHuss MHcTarpam sBisieTcs
yInoTpedIeHHe MPOCTHIX MPEATIOKEHUN ¢ HapyIICHHEM ITyHKTYAIlMOHHBIX HOPM HX
oopmieHuss W ymnorpebieHHe KOPOTKHX (pa3, KOTOpble HE BBINIAT Kak
3aKOHUYEHHBIE MpeAsIoKeHns. HapymieHne MyHKTYaIlMOHHBIX HOPM MOXET ObITh
BBI3BAHO HE3HAHWEM CTPOTHMX MPABWII IyHKTYallnH, HEXeJTaHWeM HX COOIIoNaTh, a
Taoke (POPMHUPYIOIIUMCST OOIIMM IPEACTaBICHUEM, 4YTO O(OPMICHHBIH HE 10
MIPpaBHJIaM TEKCT BBIVIAOUT Oosiee MHTEepecHO. OUeBHIHO, KEIaHUEM CIeTIaTh CBOH
moct 0oyiee WHTEPECHBIM, TPHUBJICKAIONMM BHUMAHUE ayIUTOPHH, BBI3BAHO W
yrnoTpedJeHne  CTHINCTUYECKH  CHIDKCHHOH JIEKCMKM W JJOIOJIHUTEIBHBIX
HEJIMHTBUCTUYECKUX CPE/ICTB.

B mactosmee Bpems s3BIKOBOE HamoJHEeHHe MHcTarpama mpencTaBiseT coOoi
BTOPHYHOE TIO OTHOIIEHHIO K ()OTO W BHACOKOHTCHTY COJCp)KaHHE TaHHOTO
MIPWIOKEHUS, OJHAKO IIPOJICNIAHHOE MCCIECJOBAaHME [OKA3bIBAECT, 4YTO S3BIK
npuioxkeHust VHcTarpam  3acimyXKHBaeT —JalbHEHIIEro M3y4eHHs, MOCKOJBKY
myOIMKyeMble TOCTBI COIEp)KaT Hamboyiee SpKHe TEHICHIMH TpaHC(HOPMAIN
COBPEMEHHOTO pycckoro A3BIKa, BBI3BAHHBIC 0COOECHHOCTSIMU ero
(YHKIIMOHMPOBaHUS B IM(POBOM IIPOCTPAHCTBE.
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®YHKIIMU INCPEMNU3MOB B PEUN

Jluoenxo JI.B.
Anmaiickuii 2ocy0apcmeentbill YHUgepcumenm
2. Bapnayn (Poccus)

Annomayus: SInenue nuchemmsma (Mim kakodeMmusma), HECMOTPST Ha JIOJTOE
CYILLIECTBOBAHHE M TIOBCEMECTHOE MCIIOJIB30BAHUE B S3bIKAX MHUpPA, HE MOIYYHIIO, TI0
HalJIGHHbIM CBHJETENILCTBAM, CTOJb )K€ IPUCTAILHOTO BHHMAHHUS CO CTOPOHBI
JIMHTBUCTOB-HCCIIE/IOBATENEH KaK MPOTHBOIMOJIOKHOE €My IOHATHE «3IBheMH3MY.
DTO SBISETCS CEPHE3HBIM YNYLICHHEM, MPEIATCTBYIOINM BCECTOPOHHEMY U
MOJHOLICHHOMY ~ M3YYCHHIO f3bIKa KaK CHCTEMbl B3aUMOJACHCTBHS  MEXKIY
WH/IMBHIaMH.

B aT0it cTaThe cOOpaHbl Pe3yNIbTATI HCCIESIOBAHMS C LIENIBI0 CO3IAHUS CHCTEMBI
KJIaccuuKanun JucGeMU3MOB COTIACHO BBITOIHICMON UMH (DYHKIUH B PEYH

Kniouesvie cnosa: muchemnsm; HOpMa sI3bIKa; NparMaTuka 53bIka; (QYHKIMA
peun.

Abstract: The phenomenon of dysphemism (or cacothemism), despite its long
existence and widespread use in the languages of the world, did not receive,
according to the evidence found, as much attention from linguistic researchers as the
opposite concept of "euphemism". This is a serious omission that prevents a
comprehensive and full-fledged study of the language as a system of interaction
between individuals.

This article contains the results of a study with the aim of creating a system for
classifying dysphemisms according to their function in speech.

Key words: dysphemism; language norm; pragmatics of language; functions of
speech.

B pesynbrate npoBeaeHHOr0 aHanu3a Teoperudeckoro marepuana (T. B. boiixo,
B. 1. XKenbuc, A. H. Pe3anona, E. A. Cunensauxosa, E. B. [llumosa u np.) Ham He
yIauoch HaWTH PabOT, MOCBSIICHHBIX CTATbHOMY HW3YUCHHIO IENel W (QYHKIHHA
JucheMucTHIecknX enuHun. IlpuBenem oOmmid mepedeHb (YHKIHUH, KOTOpBIE
YIIOMHHAJIUCH B IPOAHAIN3UPOBAHHBIX UCTOYHUKAX, JOTIOJIHEHHBIN psioM (QYHKINH,
BBISIBJICHHBIX IPU M3y4YCHUM WCIOJIB30BaHHs JUC(HEMHM3MOB B peyH, M PaCKpoeM
3Ha4YeHUE KaXKIOW U3 HUX:

1) BBIpaXKEHUE HETaTHUBHOW OLECHKH;

2)  co3IaHHe SKCIPECCHH;

3) IOUCKpemuTAalys ONMOHEHTA,;

4)  cpeacTBO yCTAaHOBJICHUSI KOHTAKTa MKy PaBHBIMU;

5)  cpeacTBO APYXKECKOTO MOJATPYHUBAHUS;

6) Iy’IBHOE CPEICTBO

7) ycTaHOBJIEHHE KOHTAKTa 3@ CUET TPETHETO JINIIA;

8)  ycTaHOBIIEHHE KOJUIEKTHBHOTO IyXa;

9)  dyukus (camo)nogbaapUBaHUs,

10



10) ¢yHKIHS (CaMO)yHUYMKEHIS,
11) puryaneHas pyHKIUS.
B nmamHOM mepedHe (GYHKIHA, MOXHO BBIACIHTH OCHOBHBIE, 0OJee IMIMPOKHE
(yHKIUH — BRIpaKEHIE HETAaTUBHON OICHKH M CO3/IaHHE IKCIIPECCHH, B TO BPeMs Kak
MOCTICAYIOMNE (QYHKIMHA SBISTIOTCS 00JIee Y3KHMMHU YaCTHBIMU MPOSIBICHISIMU TTEPBBIX
IByX. VIMEHHO oOmHCaHHE BBIIICYIOMSIHYTBIX (YHKIUA C [OPEIOCTaBICHUEM
(baKTHUIECKOTO MaTepHaja U CTAJIO [ENIbI0 HACTOSIICH PaboTHI.
BoipajkeHue HeTaTHBHON OIEHKH Yallle BCTPEYACTCS B Pa3rOBOPHOW peuw, a
TaKke B TEKCTaX IyONMIMCTHYECKOTO CTHJISI, ITOJMTHYECKOM  JIHCKYpCe,
XYIOXKECTBEHHOM TEKCTe. Ba)KHO 3aMeTHTh, YTO B ITOM Cliydae aBTOp HE IPOCTO
HCTIONB3YyeT SMONMOHANBHBIC BKPAIUICHUS, a AUCHEMH3HPYET CaM TPEeaMET WM
CJI0Ba, OTHOcsMecs K Hemy [Pe3anosa 2008].
(1) “Well, Mr Rooth, you sound like you have an axe to grind agains the
cause.” “«Cause»! Renegade army, buncha losers gone loco, you bet I do.
Wrapped yourselves in a rebel flag as an excuse to kill and steal.” [THE]

(2) “Now, according to my assistant, if I do business with you, I'm doing
business with both y'all. He does the eyeballin', you act as the billfold. Is
that it?” [DU]

Co3ganne IKCIPECCH — TJIABHOE OTIUYUE OT ONHMCAHHOM BBINIC IIEIH B TOM,
YTO AUC(HEMHU3M HCIONIB3YETCsl KaK TPOII (B IMIMPOKOM CMBICIIE 3TOTO CJIOBA), TO €CTh
«B TENAX JOCTIKECHUS OOJBINEH XyH0KECTBEHHOH BBIPA3UTEIBHOCTIY. B 3TOM
cllydyae aBTOp HE BBIpaKaeT HHUKAKOH OIICHKH, a JIMIIb «yKpallaeT» CBOIO pedb
[Pe3anora 2008].

(3) “That damn blasted blizzard has been on our ass for three hours.” [THE]

(4)  “No way in hell I'm gonna listen to what he has to say.” [SC]

(5) ‘Who the hell are you?” [DU]

OT/IEIbHBIM MTyHKTOM CJIE/IYeT BBIJICIUTh AUCKPETUTAINIO ONMMOHEHTA, YacTo
rpaHUYAIYIO C OPSIMBIM OCKopOJeHreM. Yalie Bcero 3Ta 1ellb HaXOAUT BBhIPAKEHUE
B Pa3TOBOPHOH pedrd M IOJNUTHYECKHX aedaraX. MOKHO 3aMETHTh, YTO YacTO
JUCKPEIUTALUS BKIIIOYAaCT B CeOs BBIPAKCHUEC HETATHBHOW OLCHKH KOHKPETHOTO
JMLA U KCIpeccuto BeipaxkeHus [CunensHukoBa 2013].

(6) “You, sir, are a hyena. I've no wish to speak to you.” [THE]

(7)  “Sure, Bob. We'll just wait. Sit on our hands, while that Roark brat gets

his sick thrills with victum number four.” [SC]

Ecin peus wuzmer o xoHdaukre, oOJerdeHue HACTYNaeT TOJBKO IpU
MOCTYIUICHUN WH(POPMAIMA O HAHECEHWHW yiiepOa OMIoHeHTy B KoHGiwkTe. [Ipu
9TOM HE Ba)XHO, PEANBHBIH JM yIIepO WM BBIMBIIUICHHBIH, (OU3UYSCKUA WIH
BepOaNbHBIN.

[MapanokcanbHO, HO MHOTHE CPEACTBA TMOHM)KEHMSI CTaTyca OINIOHEHTa MOTYT
CI[y)KUTh KaK CPeICTBO YCTAHOBJEHHS KOHTAKTa MeXKIy paBHbIMH. YacTo 3TO
IPOCTO JKH3HEPaJOCTHBIE oOpareHus, 9MOIMOHAIILHO BBIPQKAIOIIUEC
TIOJIOKUTENILHOE OTHOIIIEHUE K KOMY-TTHO0 1 uemy-nmubo [boiiko 2005].

(8) “Hey, it’s been a while since you showed your ass around here.” [GTA: SA]
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[IpuHTIT 06pa3a MBIIUICHHUS TOBOPSIIETO B TAHHOM CITydae MOKHO OOBSCHHUTH
Tak: eciu 1000 U3 coO0eCeTHUKOB MOXKET MOHU3UTH CTaTyC APYrOTo, UX MO3UIHA MO
(axTy sABIACTCA PaBHO3HAYHOMW, a OTHOIICHHUS CHMMETPHUYHBIMHU.

Hduchemm3mM Kak CpeACTBO APY/KECKOr0 MOATPYHMBAHUS CPaBHUM C
npeapaymeid GyHKIueH, 0JHaK0 0 CHMMETPUYHOCTH B3aMMOOTHOIICHUN B TaHHOM
cllydae TOBOPUTH CJIOXKHO, MOCKOJIBKY YHOTpeOsieHne AUCHEMH3MOB JOMYCTHMO
JUIIG OTHUM 13 cobeceHnkoB [CunenpankoBa 2013].

(9) “Hey, Your Worship, I'm only trying to help. --- Would you please stop

calling me that? --- Sure, Leia. --- You make it so difficult sometimes.”
[SW V]

JBe mocienane GYHKINH 3a9acTyi0 TPUBOIST K TMOSBICHUIO UX JIOTHYECKOTO
MIPOIOJKEHUS, TUCHEMHHN KaK TyITbHOTO CPeaCcTBa. /[Ba OMIIOHEHTa MOTYT OCHIIIaTh
JpYT Apyra oCKOpOJIEHHSIMH B Ka4eCTBE CBOCOOPa3HOM Urpsl, «1ydim» [boiiko 2005].

Eme ogna dhyHKIMS, cpaBHUMAS ¢ YCTAHOBICHHEM KOHTAKTa MEKIY PaBHBIMH —
— YCTAaHOBJIEHHE KOHTAKTA 3a CYeT TPeThero Juna. Pa3HuIla, BIOJIHE OYCBHIHO,
3aKJIFOYACTCS B TOM, YTO HETATUBHO OLICHOYHBIC CJIOBA U BBIPAKCHUsI HATIPABJICHBI HA
TPEeThe JMIO0 U KOMMYHHKaHT, HECOMHEHHO, 33 {yMbIBaeT UCIIOJIb30BAHUE TUCHEMUH
IO OTHOIICHHUIO K TJAHHOMY TPETheMYy JIHIy B KadecTBe ockopOienus [CumenbHuKOBa
2013, 5].

(10) “So, did you talk to your jackass boss today? What did he say?” [PF]

(11) “Boy, oh boy, did my daddy talk about you. I heard, you gave those

bluebellies sweet hell.” [THE]

YcTaHoB/IeHHEe KOJJIEKTHBHOTO JyXa HMEET MECTO OBITh B CIyYasx
yNoTpeOJIeHHsT KAPrOHHBIX CJIOB U BBIPAKEHMH, MCIIOIB3YEMbIX B OIPE/ICICHHBIX
CIIOSIX W COUMAaNBHBIX TIpymnmnax. MOXHO 3aMeTuTh, MAaHHas QYHKIUS SIPKO
HaOJroaeTes B ipectymHoi cpene [Pe3anosa 2008].

(12) “Keep an eye out for the pigs.” [GTA: SA]

(13) “You do know, what happens to snitches around here, do you? [GTA: SA]

@DyHKknus NoAGATPUBAHMS TIPOSBIIETCS B MCIOIH30BAaHUN TUC(HEMU3IMOB JUIS
CO3laHUsl TPeOYEeMOTro IICHXOJIOTHYECKOTO HacTpos. HaspaHue SIBISICTCS HECKOIBKO
0OMaHUYMBBIM, TIOCKOJIBKY 3Ta (DYHKIIMSI OXBATBIBAET CO3/IaHHE TOBOPSIIMM JII0OOTO
poJia ICUXO0JIOTHYeCKOro HacTpos [Pe3anosa 2008].

(14) “No way I'm going to let a pissy little bitch like him to stand in my way”

[GTAIV]

(15) “They think, I'll just bend over and take it? I'll show those bastards, who

are they messing with.” [GTA:SA]

JanHas QyHKIHS 3a9acTyro mepecekaercs ¢ (GyHKIUEeH AUCKPETUTAINH, Koraa
TOBOPAIINK TaK K€ CTPEMHUTCS IPEYMEHBIIHUThH 3a/ady, JUIl KOTOPOH co3laercs
YIOMSIHYTBIH TICUXOJIOTHYECKUI HACTPOH WM TOJYEPKHYTh HETaTUBHBIC YEPThI
MIPOTHBHUKA, YTOOBI HACTPOUTH CITYIIATEIS IPOTHUB HETO.

DyHKOHS CAMOYHHYHIKEHHSI — MPOTUBOIIOJIOXKHAS 110 CMBICIY MpPEABIIYIICH
¢byHkumu. 31ech OUCHEMHU3M CIYKUT KaK CPEACTBO CAMOPETYJSIIUH TTOBEIACHHS
nocie (akTa COBEPLICHHOTO JEHCTBUS, HEXENW KaK CPEJCTBO IOATOTOBKU K
JEHCTBHIO, TIO CPAaBHEHUIO ¢ Tpenpiaymmeit Gpyakuumeii [boiiko 2005].
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(16) “Did you come to Liberty City to drive cabs then? --- No, I didn't. Just like
every other chump who gets off a boat here, I thought things might be more
exciting.” [GTA 1V]

(17) “After the war finished, I couldn't get a job; nobody could... so I, uh, did
some dumb things and got involved with some idiots...” [GTA 1V]

PuryanbHast (QyHKIMSI [pOSIBISIETCS B MCHOJIB30BAHMU  YCTOSIBIIMXCS
BBIpaKEHHUN Jc(heMUCTHYECKOM HaIpaBJICHHOCTH, NPU3BaHHbIC
IIPOJIEMOHCTPUPOBATh HACTPOH TOBOPSIIETO M YCHINTH AKCIIPECCUBHOCTH OTBETA.
Cpenn Takoro poja JucheMU3MOB HaCTO BCTPEUAIOTCSI KPATKUE OTBETHI BOIPOCHI U
perukn codecennuka, Takue Kak «Hell yeahy wmv «Piss off» [SSD].

IToMuMO Ha3BaHHBIX OCHOBHBIX ()YHKIMHA TOTPEOJICHUS TUCHEMH3MOB, TaKkKe
UMEET CMBICNI OTMETHTh KaTapCHC, APYTUMH CIIOBAMH BBIPaKCHHE SMOIMH WM
TICUXOJIOTHYECKYIO PpaspsiKy KakK OTHEIbHYIO IIejb, KOTOpas INPOHMU3BIBACT BCE
OCTaJbHBIC LEJM WM KOTOpas HAOIIONaeTCss BO BCeX O€3 HMCKIIOYECHHS CITydasx
yroTpeOieHus TUCHEMH3MOB B PCUH.

Kaxnas nparmaruueckass (QyHKuust nuceMud HECET ONpeJeNICHHBIH 3aps,
MOATOMY, COCIHUHSISICH C JAPYTUMH (YHKIHMSMH M Haxolsl CBOE BBIPKEHHE B
Pa3IMYHBIX CIOBECHBIX (opmax, Ouc(hEeMus B ONPEICICHHBIX KOHTEKCTYalbHBIX
YCIIOBHSIX 00JIa/laeT HACTOJBKO MOIIHOW KOMMYHUKATHBHOW CHJIOM, YTO CIY’KUT
MOBOJIOM JUISl TIPEKPAIIEHMSI PEUeBOTO aKTa, HE TOBOPS YK€ O COLHAIBHBIX
TIOCIJIE/ICTBUSIX.

Taknm 00pa3oM, MparMaTH4ecKUi MEXaHWU3M ANC(HEMHHU TpPEACTaBIET COOOH
KOMIUIEKCHOE ¥ MHOTO()YHKIIMOHAIIBHOE SIBJICHHE, PEalli3yeMOe B PA3IMUYHBIX THIIAX
pedeBbIX akToB. B GONBHIMHCTBE CilyyaeB MPEACTaBISIeTCS HEBO3MOXKHBIM BBIJIEIUTh
JIMIIb OAHY (DYHKIIMIO B OTJEIBHO B3STOM AUCHEMHCTHIECKOM BBICKa3bIBAHUH.
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MPOBJIEMBI DKOJIOT MM SA3BIKA: TIOJUTKOPPEKTHBIN JINCKYPC
COBPEMEHHOT'O TIOJINTUKA

Kapnyxuna B.H., Kooyesa A.FO.
Anmaiickutl 2ocyOapcmeeHHbill YHUGepCumenm
2. bapuayn (Poccus)

Annomayus. C pa3ButHeM oOmiecTBa BCE OONIBIIC CTANO YACIATHCS BHUMAHHS
JUYHOCTH, €€ MpaBaM U JOCTOUHCTBY, U OTO HE MOXKET HE OTpa)kaThCs B s3bIke. B
CTaThe PACCMATPUBAIOTCS OTPAHUYCHUS HA YIOTPEOICHHE TOTO MM HHOTO CJIOBA WIIH
BBIP@KCHMSI, YKA3bIBAIOIIETO HA HECOBEPIICHCTBA JIIOJEH; TOSIBJICHUE HOBBIX
PEUEBBIX EIUHMIL, SIUMHHUPYIOLUIMX CIIOPHBIE MOMEHTBI PacoBOM, 3THHUYECKOM,
COLMANIbHOM, (u3MUecKoil ¥ TeHJIepHOH uaeHTH(UKauu. MarepuaioMm Juis
HCCIICIOBAHUS TIOCHY)KHJIM TEKCTHI pedeldl W TBHUTHI OBIBIIETO IPE3UICHTA
Coemuaennbix llratoB Jlonanpma Tpamma, OTOOpaHHBIE METOIOM PaHIOMHOU
BBIOOPKH U3 HTEPHET-UCTOUHUKOB.

Knouegvle crnosa: MOTUTKOPPEKTHOCTH, AUCKPUMHUHAINS, KOMMYHHKATHBHBIN
aKT, 9KOJIOTHS SI3bIKa, TUCKYPC.

Abstract. With the development of society, more and more attention is paid to
the individuals, their rights and dignity, and this is reflected in the language. The
paper deals with the restrictions on the use of one or another word or expression,
indicating the imperfections of people; new speech units which are introduced to
eliminate controversial aspects of racial, ethnic, social, physical, and gender
identification. The material under consideration is the USA ex-president Donald
Trump’s speeches and twits chosen from the Internet sources with the help of random
selection.

Key words: political correctness, discrimination, communicative act, ecology of
language, discourse.

Craresl  TOCBSIIIGHA  WCCIIEAOBAHMIO  JIMHI'BOKYJIBTYPHOTO  (heHOMEHa
MTOJIUTUYECKOW KOPPEKTHOCTH, IAEMOHCTPHUPYIOUIETO, KaKUM 00pa3oM B S3BIKE H
Omaromapsi S3BIKy OCYIIECTBIIACTCS  CTPYKTYPHUPOBAaHHE W YIIOPSIOYNBAHHE
YeJI0BEYECKOro OIbITA, 3HAHUM, OKUAAHUHA U BHYTPEHHUX COCTOSHHI, KaKOBa POJb
KOHTEKCTa KyJIbTYPbI B 3TOM IPOIIECcCe.

DeHOMEH MOIUTUYECKONH KOPPEKTHOCTHU ABISAETCSA OZHUM U3 DJIEMEHTOB aHIJIO-
U PYCCKOSI3BIYHOM SI3BIKOBOW KapTUHBI MHpa M OJHON M3 0a30BBIX COCTaBIIOLINX
MOJUTUYECKONH KyNIbTypbl. Kak MHOroacrnekTHbIN S3BIKOBOM M JIMHIBOKYJIBTYpPHBII
(eHOMEH, TEPMHH «IIOJIMTUYECKAsh KOPPEKTHOCTBY II0JIpa3yMeBaeT MOCTPOCHHE
pEUYEBOro MOBEICHUS TaKMM 00pa3oM, 4TOObI M30ekKaTh TUCKPUMHHAINN KAKHX ObI
TO HM OBUIO TPYNN HaceleHWs (HAIMOHAJIBHBIX M JPYIMX MEHBIIUHCTB, JKEHIIWH,
WHBAJIUIOB U T.J.). SI3bIKOBasi CTOPOHA TONUTHYECKON KOPPEKTHOCTH BBIPAXKAETCS B
CTPEMJICHUH HATH HOBBIC CHOCOOBI SI3BIKOBOTO BBIPAKEHHS B3aMEH TEX, KOTOpHIC
3a[€BalOT 4YyBCTBA U JOCTOMHCTBA WMHAMBUAYYMa, YIIEMISIOT €ro 4eI0BEYECKHe
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mpaBa TIPUBBIYHON S3BIKOBOH OECTAKTHOCTHIO W/WIM TPSMOJIHHEHHOCTBIO B
OTHOIICHUH PACOBOI M MOJOBON MPUHAUICKHOCTH, BO3PACTa, COCTOSIHUS 310POBbS,
COIIMANIBHOTO CTaTyca, BHEIIHETo BHAa M T.I. OCHOBHBIMH YepTaMH IMOJUTHIECKON
KOPPEKTHOCTH  SBJSIFOTCS ~ COIMANBbHOE, KYJIBTYpHOE W  JIMHTBUCTHYECKOE
MIEPEOCMBICIICHHE TUCKPUMHHAIIMOHHOTO W CTEPCOTHITHOTO OTHOIICHUS, a TaKXkKe
ycTaHOBJIEHHE HOBBIX HOpM [Tep-Munacosa 2000: 216].

B sTOM cMBICTE (heHOMEH NONMUTHYECKON KOPPEKTHOCTH B S3BIKE TECHO CBSI3aH C
JIMHT'BOYKOJIOTHEH. DifHap XayreH MOHUMAeT JaHHBIA TEPMHH CIICAYIOIIUM 00pa3oM:
«Language ecology may be defined as the study of interactions between any given
language and its environment. ...The ecology of a language is determined primarily
by the people who learn it, use it, and transmit it to others» [Haugen 2001: 57].

OCHOBHBIM CPEICTBOM BBIPKECHHS IMOJTUTUICCKON KOPPEKTHOCTH B SI3BIKE KaK
JIMHTBOYKOJIOTHYECKOTO SIBJICHHS CTallM 3B()EeMU3MBbI — CJIOBA WIIM CJIIOBOCOYETAHUS C
HEHTpaIbHOM WM TOJIOKHUTEIFHONH KOHHOTAIMEH, WCIIONB3YeMbIe IS CMSATYCHHS
JUCKPUMUHAIIMOHHOTO WM OCKOPOHUTENHFHOTO S((PEeKTa, BBI3BIBACMOIO IMPSIMBIM
HaMMEHOBaHMEM.  XapaKTepHOH  OCOOCHHOCTBIO  TOJUTHUYECKH  KOPPEKTHBIX
9B(GEMHU3MOB SBIAETCA TPEXkKAE BCEro MX TECHas CBA3b C COIMOKYIBTYPHBIMU
mporieccaMy: ¢ BO3HHKHOBEHHEM HOBBIX  HJICOJOTHYECKHX YCTAaHOBOK M
MIEPEOCMBICIICHIEM KyJIbTYPHBIX IIEHHOCTEH Ha CIIOBa, paHee HE HMCBIINE
HETaTHBHOTO OTTCHKA, HAKJIAIBIBACTCS KOMMYHUKATHBHOE Taly, B pe3ylbTaTe 4ero
OHM 3aMEHSIOTCS HOBBIMH JIEKCHYECKMMH eanHumamu. Crenuduka 3BGpeMH3MoB
3aKJIFOYaeTCS B TOM, YTO OHH, CMATYasi HETATUBHYIO AKCIIPECCHBHOCTH 3aMEHICMOM
HOMUHALIUY, COXPAHAIOT ¢ Hel ceMaHTH4ecKyto cBs3b [Cennukuna 2008: 6].

Jlpyrum cpeacTBOM BBIPAKEHHSI TOJUTKOPPEKTHOCTH SIBIISIOTCS MJEOJIOIE€MBI.
Wneomorema mpeacTaBiasier coOOl CIIOBO MM BBIPAKEHHE, CMBICIIOBOE COJICPIKAHUE
KOTOPBIX MO-Pa3HOMY BOCIIPHHHMAETCSI CTOPOHHHKAMHU PA3THYHBIX MOTUTHICCKUX
B3IIIA0B. BecbMa 4acTO Takue pasiuyusl CBSI3aHbl C SMOLIMOHAIBHOM OKPAaCKOil
CIIOBa, K KOTOPOMY IIPUMEPSETCs OIEHKa COOTBETCTBYIOUIETO ABICHUS. [I0CKONBKY
MTOJIMTKOPPEKTHOCTH KaK MICONIOTHS TIpe/yiaraeT MoJIIpHYI0 KapTHHY OOIIeCTBEHHOM
JKU3HH, BBIACISIS B HEH «XOpOIIee» M «IUIOX0E», Ha CaMOM aOCTPAaKTHOM YpPOBHE
CYIIECTBYIOT MOHSTHUS, KOTOPBIE 33aJat0T 0a30Bble LIEHHOCTH MOJUTKOPPEKTHOCTH, a
TaKKe UX «AaHTHUIIOMBD), T.€. HEXKeJaTelIbHbIE, HEJJOIYCTUMBbIE SBJICHHS U YCTAaHOBKH,
KOTOPBIE TOJDKHBI OBITH HCKOPEHEHBI U3 COIMAIBHON JKU3HH. DTO, HApUMep, TaKHe
JeKCeMBl, Kak equality — discrimination (paBHOIIpaBUe — TUCKPUMUHALNSA), folerance
— intolerance (TEpIUMOCTh — HETEPIHUMOCTH), respect — humiliation (yBaxxeHHe —
VHIDKEHUE), inclusiveness — exclusiveness (HHKITIO3UBHOCTh — SKCKITIO3UBHOCTb). DTH
TEPMUHBI  (OPMHUPYIOT  SAPO  SI3BIKOBOM  pPENpE3CHTAllMH  HJCOJIOTHH
MIOJUTKOPPEKTHOCTH.

C.I. Tep-MunacoBa BecbMa KPHUTHYECKH OCMBICISCT PE3YJIbTaThl Pa3BUTHA
MTOJIUTKOPPEKTHOTO IucKypca: «llomuTHdeckas KOPPEKTHOCTh KaK HaIlpaBICHUC
Pa3BHUTHS s13bIKa BBI3bIBAJIA MHOTO BOIIPOCOB, KPUTHKH, COMHEHHUH. beccriopHo, 4To B
JKUBOM SI3bIKE BCE MOMBITKM CO3/1aTh CTHIMCTUYECKH HEHTpalbHBbIC ‘3aMOBEIHUKH’
pa3dMBaOTCSI O CIIOCOOHOCTH CJIOB MPHOOpPETaTh B HOBBIX YCJIOBHUSX HOBBIC
KOHHOTAIUH, YacTo HeraTuBHbIe» [ Tep-Munacosa URL].
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OpHako coOroneHre IMOMUTUKOM TIPHHITUIIOB MOJIHTHYECKOH KOPPEKTHOCTH
103BOJISIET OKa3bIBaTh AP (EeKTHBHOE MparMaTHYecKoe BO3ACHCTBIE Ha MAaKCHMAIILHO
OIMPOKYIO ayAWTOPHIO W TIOMOTAeT B PEATM3alUM OJHOW W3 0a30BBIX (YHKIUIT
MTOJIUTUYECKOro AucKypca — OoprbOe 3a Bmacte [Illefiram 2000: 34]. Hexemanue
MTOJIMTUKOB OOMICTh WU 33/IeTh CBOMX H30Wpatelicii, HOMUHHPYS KaKue-TH00 HX
HE)XelaTeJIbHbIe COLMaJbHble NPU3HAKH, INPHUBEIIO K 3aMEHE OJHMX S3BIKOBBIX
BBIP@XKEHUU JIPYTMMH, B KOTOPBIX HEraTHBHBIH MparMaceMaHTHUYECKUH KOMIIOHEHT
HCHTpanu30BaH WJIM MHUHUMH3HPOBAH, a TaKKe K AaKTUBHOMY HCIOJIBb30BaHHIO
HMHOCKa3aTeJbHBIX ~ KOHCTPYKLMH  (3BpemMH3MOB, Meradop, METOHUMHUI) B
nonutraeckor peun [Nigel 1993]. [IpuBeneM B KadecTBe mpuMepa BBICKAa3bIBAHHE
Honanpna Tpammna vHa CPAC-21: “When illegal aliens trespass across our borders,
they were properly caught, detained and sent back home.” CTOHT OTMETHTB, YTO
Tpamn uzberaer oboOmaoIyMe CloBa, BPOJE immigrant WA migrant, BMECTO 3TOTO
HCTIONB3Ys SI3BIKOBYIO KOHCTPYKIHIO C Oojee y3KHUM 3HaueHweM illegal aliens,
OTHOCSIIYIOCS TPEHMYIICCTBEHHO K BBIXOIIAaM M3 MEKCHKH M HE MMCIOIIYIO MpU
9TOM NPSIMOTO YKa3aHMS Ha HAIMOHAIBHOCTb, Tockoibky B CILA mposxuBaer
OIPOMHOE KOJHMYECTBO BBIXOJIEB M3 OOJIBIIMHCTBA CTPaH MHpA, KOTOPBIE OCTPO
pearupyloT Ha JIOOYyI0 MHUTPAalMOHHYIO TpoOieMy. Tem He MeHee OTHOH U3
OCHOBHBIX  4epT peun JoHampma  Tpamma  sBISeTCS — HCIOJB30BaHHE
HETIOJIUTKOPPEKTHOM JIeKcukH. [IpuBeneM HECKONbKO mpuMepoB: ““I refuse to call
Megyn Kelly a bimbo, because that would not be politically correct”, “I was going to
say dummy Bush; [ won't say it. | won’t say it”, “I promised I would not say that she
[Carly Flornia] ran Hewlett-Packard into the ground, that she laid off tens of
thousands of people and she got viciously fired. I said I will not say it, so I will not
say it”. Tpamm OyATO OTKa3bIBaeTCSd KPHUTHKOBATh YIIOMHHAEMBIX UM TepcoH (7
won'’t say it; I refuse to call; [ would not say”), oqHaKO Ha CaMOM JieJie OH HU O YeM
“He yMaJT4MBaeT”’, a OTKPOBEHHO BBIPAXKAET CBOE MHEHUE.

Ecnu B npesbiaynieM npumMepe Obiia HOMbITKA aKKYPaTHO MOJONTH K mpodieme
HeJleraJbHOW sMurpanuu n3 Mekcukd, To B Oonee paHHel putopuke JloHambma
Tpamma 1Mo JaHHOMY BOIIPOCY HCIIOJIB3YFOTCSl PCUCBBIC TAKTHKH JUCKPEIUTALAU U
npsiMoro ockopOienus. IIpuBenem B kauecTBe mpuMepa (GpparMeHT U3 ero pedd BO
BpeMmsi u3dmpaTenbHOW KammaHuu: ‘“‘When Mexico sends its people, they’re not
sending their best. They're not sending you. They're not sending you. They're
sending people that have lots of problems, and they re bringing those problems with
us. They’re bringing drugs. They’re bringing crime. They’re rapists. And some, |
assume, are good people” [Donald Trump speech... URL]. Tpamn wucmonb3yer
METOHUMUIO Mexico sends, 9TO TOIpa3yMeBacT HEMOCPEACTBCHHYIO POJIb CaMOM
MeKCHKHM B MHUTPaLMOHHOW Tpo0jeMe, M CO3/aeT MOYBY JUIsl BHEIIHEro KOH(IMKTa
MEXay JByMs cTpaHamu. 3atem ObiBInmid npesugeHt CIIA npobGasnser, uTo
MUTPaHTHl U3 MEKCHKH — HE JyYIINe MPEICTaBUTEIH TAaHHOW CTPaHBI, TEM CaMbIM
JUCKPEANTHPYS BO MHOTOM BCeX MeKCHKaHleB, mnpoxuparommx B CIIA.
Mmuorokpatusii  moBTop  “They’re not sending you” co3mgaeT TOYBY IS
MEKHAIMOHAIBLHOTO KOH(IIHMKTA, TOCKOJIbKY AKC-IPE3UICHT MPAKTHUECKA OTKPHITO
TOBOPHUT O IMPEBOCXOACTBE TPaKIaH ONHOH CTpaHBI HaJ MPEACTABUTEISAMH APYTOM.
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[apanmenu3sM  CHHTaKCHMYECKHX  KOHCTPYKIHH  yCHJIMBAaeT  HETaTUBHBIN
nparmatuueckuii dGdexT oT nepeyucieHMit PazINYHBIX JIEKCHYECKHX MapKepoB
HEHABUCTH (they re rapists and bringing problems/drugs/crime). VI numb B KOHIIE
peuan Jlonanpn Tpamir «BCTIOMHHAET» O TIOJIMTHYCCKOH KOPPEKTHOCTH, OTMEUasi, 9TO
CpeAM HEJETajdbHBIX AMHUIPAHTOB M3 MEKCHKH eCTh «Xopomue Jroam». JlanHoe
BBICKA3bIBAaHUE TIPH STOM CONPOBOXKIAETCS BBOAHOM KOHCTpykuued ‘I assume”,
Mo/ipa3yMeBaoNIeii, 4To BepOaTM30BaHHBIA TOJOKHUTEIHHBIA MPArMacMBICIOBOM
KOMITOHEHT ( “‘good people’”) OTHOCHTCS IUINB K TpEANoioxeHusM Tpamma, a He
(axTam JIefHCTBUTENEHOCTH.

TpaMm cudTaer, 4YTO MOJMTKOPPEKTHOCTH ClienyeT u30eratb BO  HMs
HaIlMOHAJIBHOHM Oe3omacHocT. B TBUTE OT Maprta 2016 roma roBoputcs: “Obama,
and all others, have been so weak, and so politically correct, that terror groups are
Jforming and getting stronger! Shame.” TpaMn paccMaTpHBaeT MOJIUTKOPPEKTHOCTh
KaK OCHOBHYIO HYepTy JHOEpaNbHBIX MOJIHTHKOB M WX CTOPOHHHKOB, KOTOpas
OJIMIIETBOPSICT cabOCTh M HEKENIAaHWE TOBOPUTH INpaBny. Korma mwmepsl «ciaOb»
WIN HE TNPHJCPKUBAIOTCS HEOIUOepabHOrO, OENOLEHTPUYHOTO MHUPOBO33PEHHMS,
Honanpn Tpamm yTBepXKaaeT, 4YTO OHM HaHOCAT yiepd HalMOHAIBHOM
0€30MacHOCTH.

B wunTepBBRIO Tenmekanamry CBS Face the Nation B staBape 2016 roma Tpamm
OTMETHJI CBOE¢ OOpa3oBaHWe B Jlure IUTIOMIa W YBEPCHHOCTh, YTO MOXET BECTH
TTOJIMTHYECKYIO UTPY, 3asBUB: ‘I can be the most politically correct person with you.
Here’s the problem with political correctness, it takes too long. We don’t have time.
We don’t have time” [Donald Trump speech... URL]. Taxxe B stHBape 2016 rona
kammanuss Tpamma co3jajia MOJMTHYECKYIO peksiamy moj HaszsanueM ‘Political
Correctness” B cepuu BUIECOPOJIMKOB MO HazBaHueM “On the Issues”, pa3menieHHbIX
Ha BeO-caiiTe ero kammaHuu W Ha kaHaie YouTube. B pexmame Tpamm cHOBa
oOpalaeT BHUMaHUE Ha CBOE 00pa30BAaHUE U MOJUTUYECKYIO MPOHUIATEIBHOCT, HO
3asIBJISIET, YTO OH IOJUTKOPPEKTEH» M TOBOPUT TaK, KaK ero y4usiu B Jlure ruioina,
HO «3TO TPeOyeT CIUIIKOM OONBIIHNX YCHIIUNY (“just takes too much time. It takes too
much effort”). Tlo ero cioBam, 3T YCHJIHS HAIlPaCHBI, MMOCKOJIBKY MBI JIOJKHBI
«IOOUTBCS LIETM B ATOW CTpaHe, ¥ Bbl HUKOT/IA HE MOJYYUTE ITOTO, €CIIH MBI OyleM
0CTaBaThCsl IOTUTKOPPEKTHRIMIY (“‘We have to get things done in this country and
you 're never going to get it done if we just stay politically correct’) [Donald Trump
speech...URL].

Takum 00pa3oM, HaJMYWE WM OTCYTCTBHE IOJMTHUYECKOH KOPPEKTHOCTH B
TTOJIMTHIECKOM JIFICKypCe HEMTOCPEACTBEHHO CBSI3aHO C TEMH YCTaHOBKAMH, HOpMaMn
W TIEHHOCTSAMH, KOTOphIE WMEIOT YYaCTHHKA KOMMYHHKATHBHOTO akTa. B
3aBUCHMOCTH OT OPHEHTALMM aBTOpa IMOJUTHYECKOW peur Ha KOH(MIMKT WM €ero
n30ekaHue, KOMMYHHKAHT BbIOMpAaeT T€ WJIM HHbIE JIEKCHUECKHE CpEelCTBA IS
0003HAYCHUSI OTIPEICIICHHBIX COMUAIBHBIX TPYIIT WX SBICHHH.
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AN

®YHKIIMOHUPOBAHUE B AHI'JIMACKOM ITYBJIAIUCTUYECKOM
TEKCTE I''TAT OJIBHBIX JEPUBATOB, ObPA3OBAHHBIX OT UMEH
COBCTBEHHBIX

Kapnyxuna B. H., Cupomenxo A.E.
Anmaticxutl 20cyoapcmeenHvlil yHugepcumen
2. bapnayn (Poccus)

Annomayus: CtaTbsi OCBSILEHA UCCIICIOBAHUIO JICPUBALIMOHHBIX MTPOLIECCOB B
COBPEMEHHOM  aHIJIMHCKOM NyOJNUIMCTHYECKOM Tekcre. Marepuaiom  Juis
PacCMOTPEHHs CTAJIU IIIAroJIbHbIE IepUBAThI, 00pPa30BaHHBIE OT MPELEACHTHBIX UMEH
COOCTBEHHBIX B TEKCTax cTared M3 aHros3buHbIX ra3eT «The New York Timesy,
«The Guardian». IlogoOHBIII croco0 JepuBalMM B AHTJIMHCKOM  SI3BIKE
paccMmaTpuBaeTCsi Kak OJMH M3 Hamboliee NMPOIYKTHBHBIX IPH 00pPa30BaHUM SIPKHX
HEOJIOTH3MOB COBPEMEHHOTO ITyOJIMIIMCTHYECKOTO TEKCTA.

Kniouesvie cnosa: IyONMINCTUYECKUN TEKCT, TJIAroJIbHBIC JEPUBATHI, MMEHa
COOCTBEHHBIE, ME/IMATMHT BUCTHKA, MTPELECICHTHOCTb.

Abstract: The paper deals with the derivation processes in the contemporary
English media text. The material under consideration is deverbatives produced from
the precedent proper names taken from the publicistic texts of “The New York
Times” and “The Guardian.” This way of word-forming in English is considered to
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be one of the most productive ways to create bright neologisms in the contemporary
media text.

Key words: publicistic text, verbal derivatives, proper names, medialinguistics,
precedent phenomena.

B coBpemeHHOM Mupe cpencTBa MaccoBOil MHGOPMAIMM UIPAIOT €1Ba U He
caMyl0 BaXHYI0 ponb. Takas o0macTh HCCIEAOBaHMI, KaK MEIHAJHHTBHCTHKA,
n3ydaet s3Ik CMU, ero ocoOEHHOCTH M CIOCOOBI TPEICTABICHUS HWH(POPMAIHH
[Ho6pocknonckass 2008]. JL.P. JlyckaeBa B KayecTBe OJIHOTO W3 BEKTOPOB
MPaKCUOJOTUYECKOT0 aHalin3da B MCIAWAIMHTBUCTUKE BBIACIACT TI'paMMATUKY
MeINapedr, «3aJada KOTOPOH — BBIIBUTH 3aKOHOMEPHOCTH OTOOpa SI3BIKOBBIX
CPEICTB KaK TEXHUKO-3bIKOBOI0 HHCTpyMeHTapus» [[yckaesa 2019: 4].

Jnst TOCTYKEHUsT MAaKCUMAJIBHOTO ITparMaTuieckoro 3¢exra Ha ayIUTOPHIO B
TEKCTaX TMEYaTHBIX W JJMeKTpoHHBIX CMU Hepeako WCHONB3YIOTCS pa3IHIHbIC
rpaMMAaTHYCCKIE MPOIIECCHI, KOTOPhIE MOTYT IPOUCXOIUTH B si3bIKe. OTHIM U3 TaKUX
IIPOLIECCOB SBJISIETCS BHYTPUTEKCTOBAs AepuBalys. MarepuaaoM Uil pacCMOTPEHMs
CTaJIM IJIaroJIbHbIC OC€PUBATHI, O6paSOBaHHBIe OT MPEUCACHTHBIX UMCH COOCTBEHHBIX
B TEKCTax cTaTed u3 aHrnos3eldHbIX raser « The New York Timesy», «The Guardiany.
[Tomo6HEI crIocO0 AepHBaIlK B aHTIHICKOM S3BIKE PACCMaTPUBACTCS KaK OIUH U3
HauOoJee MPOAYKTHBHBIX IPH OOpa30BaHHU SPKUX HEOJIOTH3MOB COBPEMEHHOTO
nyomumuctuaeckoro tekcra. Kak ormedaer H.C. IIBetoBa, «HaOIrOIEHNS TIO3BOJISIIOT
YTBEP)KAaTh, YTO, HECMOTPSI HA CKENITHYECKOS OTHOIICHNE MHOTHX CIICIIHAJIHCTOB K
COBPEMEHHOM MeIuapey, MPOIecC CTETU3AINU OCTACTCS OJTHIM M3 KITFOUYCBBIX IS
COBPEMEHHOTO ... MeOuiHOro mpoctpaHcTBa» [LlBeroBa 2018: 92]. I'marosibHbIe
JICpUBATHI, O6p330BaHHBIe OT MNPECHCACHTHBIX HMCH CO6CTB€HHBIX, SABJIIAKOTCA, C
Hameil TOYKW 3peHHUs, OIHUM U3 CPEICTB JCTETH3alMH COBPEMEHHOTO
QHIJIOSI3BIYHOTO METHATEKCTA.

B craree ObUIM TIOCTaBIEHBI CIEAYIOIIME 3aJadd: MPOAHAIN3HUPOBATE,
HACKOJBKO YacTO MOYKHO BCTPETUTh B TEKCTEC AaHIVIMICKON Ta3eThl JepUBaTEHI,
00pa3oBaHHBIC OT UMCH COOCTBCHHBIX, W ONPEICIUTh, KaK OHH (PYHKIHOHHPYIOT B
MeJIMaTeKCTe.

CrnoBapHBIi 3amac aHIIMHACKOTO S3bIKa PEryysipHO HomoiHseTca. CyliecTByer
HECKOJBKO OCHOBHBIX CIIOCOOOB TIOTIOJHEHHS CJIOBApHOTO 3amaca TOTO WM HHOTO
SI3bIKA:  CEMAaHTHYeCKHH  crocod, Mopdosiorndeckuii  cmocod, a  Takke
3auMcTBOBaHME. CeMaHTHUECKHH CIOCOO TOTMONHEHHS CJoBaps S3bIKa — 93TO
TIOTIONTHEHHE 3a CYET Pa3BUTHS IIOJMCEMHH, OMOHUMHHU, KOHBepchH [JKepebmio
2008]. JlauHBIA cTOcOO OCHOBaH Ha MPEOOpa30BaHHUU YK€ CYIISCTBYIOIINX B SI3BIKE
CJIOB, Ha JJOOABJICHUU MM HOBBIX, JIOTIOJHUTEIIBHBIX 3HAYCHHH, a HHOTAA M IEPEXo]l
CJIOBa U3 OJTHOM YacCTH peyu B JAPYTYIO.

Oco0BIM  BHIOM JICKCHKO-CEMAHTHYECKOTO  CJIOBOOOPAa30BaHHS  SBIISACTCS
KOHBEPCHsI — BHJI CEMaHTHUKO-IPAMMAaTHYECKOTO CIOBOOOpa30BaHUs, CBS3aHHBIN C
Mepexo/IoM OJHOW yacTH peuyr B npyryro. CioBa o0Opa3yroTcs MyTeM W3MEHEHHS
cocTaBa (hopM CIIOBa, T.€. €TO MaPAAUTMBL: CJIOBO MEPEXOANUT B APYTYIO YacTh PEUH U
MEHJET CBOE TpaMMaTHYecKoe W JIeKCH4Yeckoe 3HadeHue. JlaHHBIH cmocob
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XapakTepeH IUIA aHTJIHICKOTO s3bIKa M OYeHb B HEM pacmpoctpaHeH. CyIiecTByer
MHOYKECTBO Iap CJIOB-KOHBEPCHBOB, SIBJISIFOIIUXCS KaK CYIICCTBUTCILHBIMH, TaK H
TIIATOJIAMHU: an answer — to answer,; a place — to place.

B coBpeMeHHOM aHTIIMHCKOM MEIMAaTEeKCTe MBI MOXKEM HaOI0/aTh CHUTYalluu
OKKAa3WOHAITbHOM  KOHBEPCHH,  CBS3aHHOH C  TIPCICIACHTHBIMH  HMCHAMHU
coboctBeHHbIMH. (DEHOMEH MPELEICHTHOCTH TIMOAPOOHO W3ydayics B paborax
[KocTomapos. bypeukosa 1994; Kapaynos 2002; Kpacubix 2003; Kapnyxuna 2020 u
np.]. FO.H. KapaynoB onpenenser npereieHTHbIE TeKCThl Kak «(1) 3HauuMble st
TOW WJIM MHOW JMYHOCTH B NO3HABATEIPHOM M SMOIMOHAJIBHOM OTHOUICHUSX, (2)
HMCIOIUE CBEPXJIMYHOCTHBIA XapakTep, T.e. XOPOMIO H3BECTHBIC M IIHPOKOMY
OKPYXXCHHUIO TAaHHOM JINYHOCTH, BKJIIOUYAs €€ MPEIIICCTBEHHUKOB H COBPEMEHHUKOB,
1, HakoHel, Takue (3), oOpaleHHe K KOTOPHIM BO30OHOBISETCS HEOTHOKPATHO B
JUCKypce IaHHOM s3bIkoBOM nuunoctu» [KapaymoB 2002: 216] IlpeueneHtHble
HMEHa — 3TO INMPOKO HM3BECTHBIC MMEHAa COOCTBEHHBIC, KOTOPBIC HCIOIB3YIOTCS B
TEKCTEe HE CTOJILKO JUIsi 0003HAUCHMs KOHKPETHOTO YEIIOBEKa (CHTYyaIlUH, TOpoja,
OpraHM3aIluy ¥ JIp.), CKOJIBKO B KAYECTBE CBOCTO POJia KyJIbTYPHOTO 3HAKa, CHMBOJIA
OTIpENICIICHHBIX Ka4eCTB, COOBITHH, Cye0.

OpHOW W3  PasHOBHIHOCTEH TIPENEACHTHBIX WMEH SBJIAIOTCS  HMEHa
COOCTBEHHBIC, KOTOPHIC HCIIONB3YIOTCS AUTIO3UBHO M MCHSIOT CBOIO YacTh PEUH,
CTaHOBSICh IiaroyiaMu. JIaHHBIA CIOCOO IOMOJHEHUS CIIOBApHOTO 3amaca si3bIKa
MOKHO Ha3BaTh NPOMYKTUBHBIM. OAWH W3 HEJABHUX TJIATOJIOB, TMOSBUBIINXCSA B
SI3BIKE TIOMOOHBIM CIIOCOOOM, CBSI3aH HETIOCPENICTBEHHO C cepaieM BenmnkoOpuranumy,
a IMEHHO C ee KopoJieBcKoil cembeit. Korna mpuni ["appu u ero xxena Meran Mapki
OTKAa3aJIMCh OT CBOMX KODPOJICBCKHX OOSI3aHHOCTECH M PEUIMIM KUTh B AMEpHKE, B
AHTIIUICKOM SI3bIKE HE3aMeTUTENLHO TOSBUIICS HOBBIN Tiiaron to Meghan Markle
‘IIEHATHh ce0s M CBOE TICHXHYECKOE 37I0POBHE HACTOIBKO, YTOOBI MO3BOJHTH cebe
MMOKMHYTh KOMHATY/CUTYaIUIO/CPe/ly, B KOTOPOW HE MPUHUMACTCS M HE YBaXKaeTCs
BaIlle HICTUHHOE 1.

B crarbe, omyOmukoBanHOW Tazetoi “The Guardian”, ObUTH TpPUBEICHBI
MIPUMEPHI TPABIIIBHOTO UCIIONB30BAHUS JAHHOTO TJIAroia, a TakkKe OBUTH yKa3aHBI
CUTYalliH, B KOTOPBIX JAHHBIA OKKA3MOHAJIBHBIN IJIaroJl TOYHO HEJb3s YIOTPEOISATh.
Hampuwmep, [ totally Meghan Markled my ex last night and never returned his texts.
3/1ech ATOT TJIArOJI M CUTYAITUIO B IIEJIOM MOKHO MHTEPIIPETUPOBATH TAKUM 00pa3oM:
JICBYIIKa HE CTajla IMOJAJaBaThCsi HA MPOBOKAIMIO M HE OTBEYajda Ha COOOIICHUS
OBIBIIIETO MOJIOJIOTO YEIOBEKa, PEIIMB JJIsi ceOsl, 4TO ee JYIIEBHOE COCTOSIHHE U
MEHTaJIBHOE 37I0POBhE HAMHOTO BakHee. MIHBIMHU CITOBaMH, «CMETaHMAapKITHIIaY.

Takxke OaHHBIA IJ1arojJl MOXHO HCHOJNb30BaThb W B JApyrod cutyauuu: ['m
considering Meghan Markling: they haven’t given me a raise in two years, and I'd
have better options working as an Instagram influencer than staying in this loveless
work marriage. B maHHO# cuTyanum paOOTHHKA HE LEHWIH 3a €ro TPYH, B KOHIIC
KOHIIOB €My 3TO HAJI0€JIO, i OH PEIIUIT YUTH.

Kak BHIHO U3 ABYX NPUBEICHHBIX MPUMEPOB, chepa UCTIOIL30BAHUS TJ1aroia to
Meghan Markle MoxeT OBITH COBepIIeHHO pasnuyHoi. Ceiidac CIIOKHO CKasaTh,
TIPIKUBETCS JIM TJIATOJI B S3BIKE HACTOJBKO, YTOOBI W 4Yepe3 HECKOJBKO JIET ero
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HCTIONE30BAJI B TOM )K€ 3HAUYEHHH, HO OJHO MOKHO 3aMETHUTh TOYHO: TOT TIarol
Bce 0oJIbIlIe HAOKUPACT MOMYJISIPHOCTH B S3BIKE.

Tazera “The New-York Times” siBisiercss 60TaThIM HCTOYHHKOM TaKOTO POja
TJIar0JIOB-KOHBEPCHBOB. B KadecTBe mpuMepa MOKHO Ha3BatTh TJaroi fo Jazzercise,
KOTOpBIA BCTpeTHJICS B OAHOM u3 crareil. KoHTekeT, B KOTOpoM ObUT HCIIOJIb30BaH
JaHHBIN T7aron, cuepyrouwii: I blame '80s diet culture and a mother committed to
Jazzercise. OOBIYHO TaKWe TIAroJIbl, €CIHM OHH HE YCIENH ACCHMHIIHUPOBATHCS
MTOJTHOCTBI0, HAUMHAIOTCSI C 3arIaBHON OYKBEL. Jazzercise — 3TO BCEMHPHO U3BECTHAS
KommaHusi, QurTHec-ppaHIM3a, KoTopas Oblia ocHoBaHa B 1969 romy JDxymnu
Muccerr B Coemmuennsix Illtatax Amepuxu. TpeHHpPOBKM TaHHOW KOMITAaHHH
COCAMHSIOT B cebe SJEeMEHTHl TaHIa, PACTSHKKH, CHJIOBBIC YIPaKHEHUS, caMa
TPEHUPOBKA IPOXOAUT MO TOMYIIPHYIO My3bIKy. Kak BHIHO U3 mpuMepa, IeByIIKa
HCIONB3YyeT MMs (paHIIU3bl B POJNM IJIarojia, uMes B BHIY TO, 4TO €€ Mama
3aHMMAaJach CIOPTOM MMEHHO BMECTE ¢ TPEHHUPOBKaMH oT “Jazzercise”.

I'marosnsl, 00pa3oBaHHBIC OT UMEH COOCTBEHHBIX, MOT'YT BCTPEYATHCS HE TOIBKO
B Ipecce, HO U B HAYYHBIX, XY/JI0KCCTBEHHBIX, MCAMIMHCKUX TeKcTax [PyOrosa
2015: 148]. B xauecTBe mpHMepa MOXKET BBICTyNmaTh TIJaroil to Hamletize,
TOSIBUBIIMICS B aHTJIMHCKOM SI3bIKE€ OT UMEHU repos Tpareauu YunbsiMa [llekcrnmpa
«amyer» B 3HAUCHHH «IIpPEIaBaThCs COMHEHHUSM, TPEBOTaM M IPOSBIATH
HEPCIIUTETBHOCTEY. ['aMIIET M3BECTCH CBOMMH COMHCHUSIMH W DPa3IyMbsIMH IO
ITOBOJIY BCETO, YTO MPOUCXOTUT BOKPYT Hero. OH Bce BpeMs pasMBIIULLI O JKU3HH,
TIPUTIISAABIBAJICA K JFOIAM. VIMEHHO M3-3a TaKOTO €ro IMOBEICHUS U ObLT 00pa3oBaH co
BpeMeHeM TJiaroi fo Hamletize, KOTOPBIII MOXET HCIOJB30BATHCSA B CICAYIOIIEM
koutekcte: [ love that little guy. I know it, it’s the only thing I know — he won't
Hamletize. He won'’t, that it, no act [Pybuosa 2015: 149].

OpHaKko CyIMIECTBYIOT W TaKWe TJIAroJIbl, KOTOPBIE VYK€ ITOJHOCTHIO
ACCUMIIUPOBAINCE B A3BIKE, U MTO3TOMY UX IMPABOMHCAHUE HUKAK HE BBLAACT B HHUX
nMs coOcTBeHHOE. Tak, ITIaroi fo penelopise Tenepb MUIIETCS CO CTPOYHON OYKBHI.
OO6pazoBan oH Obul oT MMeHH [leHernonsl, xeHbl Omuccest U3 modmbl ['omepa. To
penelopise 03HaYaCT «HAMEPCHHO 3aTATHBATh BBITIOJIHCHHE YEr0-TO», KaK 3TO Jieliaa
[lenenomna, xorma Bo Bpemsi cTpaHcTBUit Opucces, 4TOObI OTBAJHUTh YXaXKEPOB,
3a8BUB, YTO BBIIJIET 3aMyX €Il pa3 JUIIb TOrja, KOTAa 3aKOHYUT TKAaTh CaBaH Ul
CBOETO CBEKpa, KOTOPHIH 1T0 HOYaM OHa CHOBA pacmyckana. [ mcrmoas30BaTh TaHHbIHA
[JIaroJl MOYKHO B CIICIYIOIIEM KOHTEKCTe: [ was tempted to penelopise, to go back to
the beginning and start again in order to postpone the moment of discussion
[PybrioBa 2015: 149].

[TomoGHBIM epUBAIIMOHHBIN MPOIIECC MPOUCXOIII U IIPH 00pa30BaHHUHU TIIarojia
ot umenu repost Mapka Tena Toma Coiiepa. 31ech KOHBEpCHsl MPOU30ILIA CPa3y
KaK C UIMEHEM, TaK ¥ ¢ (paMHIIMeii, II03TOMY MOJIHOCTBIO IJIaros OyeT 3By4aTh Kak fo
Tom Sawyer. OH OyzAeT BEICTYTIaTh B 3HAYCHHUH «3aCTaBHTh OOMaHOM JIENaTh TO, YTO
YEJIIOBEK He XOTeN JeNlaTh; XUTPOCTBIO 3aCTaBUTh YEJIOBEKa IIOBEPUTH B
3aMaHYUBOCTh TOTO, YTO PaHEEe HE MPEACTABIAIOCH NMPHBIEKAaTeNbHBIMY [PybroBa
2015: 151].
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[IpoaHanu3upoBaB JaHHbIE MPUMEPHI, MOXHO YTBEPXKIaTh, YTO TJIArOJIbI,
O6pa30BaHHBIe OT MPCUCACHTHBIX UMCH CO6CTBCHHI)IX, MOT'YT BCTPETUTHCA B TEKCTAX
pasHBIX CTUJIeH M KaHpoB. OHU MOTYT OBITh 0OpPa30BaHBI KaK OT UMEHH PEATbHOTO
4eJgoBeKa, TaK M OT HMMEHH TIeposl JUTepaTypHoro mpousseneHus. CrocoOsl
o0pa3oBaHusl THX [JaroJIOB TOXKE MOTYT OBITh CaMbIMH pa3HbIMH. Yale Bcero
BHYTPUTCKCTOBAsA JACpUBALUA HOHO6HI)IX TJIarojioB MOpOUCXOAUT TIpU MOMOIIHN
cypdurca —ise/~ize, HO TaKKe TIAroJibkl MOTYT OBITh CO3JaHBI TMpPH TOMOIIH
KOHBEPCHHU, KaK 3TO ObLIO, HAIpumep, ¢ rimaronamu fo Tom Sawyer u to Meghan
Markle. IHora Takue Ti1arojisl MOTYT COXPaHSITh CBOE MPABOMUCAHUE U BBITTIAJCTh
KaK HaCTOsIIMEC MMEHaA CO6CTB€HHLIC, HO, KOHEYHO K€, €CTh U TaKUEC, IIPABOITUCAHUEC
KOTOPBIX YK€ U3MEHHUIIOCH.

B Menuarekcre mojo0HbIE IPOIECCHI BHYTPUTEKCTOBOM JIEPUBAIIMH TPUBOJISIT K
00pa30BaHUIO SPKUX OKKA3HMOHAJIBHBIX [JIATOJBHBIX JICKCEM, YCHIIMBAIOIIUX
ACTETUYECKYIO COCTABIIONIYIO0 Ta3eTHOro Tekcra. IIpakcuonorunueckuit ekt
TAKOT0 TEKCTa, KAK MOXKHO MPEAIOJI0KHUTh, OYIET JOCTATOYHO BBICOK, U AyJAUTOPHSI
CMOXECT OLICHUTb HE TOJIbBKO I/lHq)OpMaI_ll/lOHHO-CO,Hep)KaTeJIbHyIO COCTaBJIAIOLIYO
TCKCTAa, HO U €TI0 XapaKTECPUCTHUKHN C TOUKU 3PpECHUA MCANAICTCTUKU.
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OBYUEHUE PE®GEPUPOBAHUIO U AHHOTUPOBAHUIO
AHTJIMACKOI'O TEKCTA B BY3E

Konvuuesa M.B.
Poccuiickuil ynusepcumem mpancnopma, IOpuouveckuii uncmumym
2. Mocxksa (Poccus)

Annomayus: B cTaThe ONMHICHIBAIOTCS KOMIIO3UIIMOHHBIE OCOOCHHOCTH pedepaTa
U aHHOTAallMM KaK BHJAOB BTOPHUYHOI'O HAYYHOI'0 TEKCTa Ha AHTJIUHMCKOM S3BIKC,
paccMaTpuBarOTCSl WX CTHJIMCTHYECKHE M JIEKCHKO-CEMAaHTHYECKHEe OCOOCHHOCTH.
ABTOp TIOMYEPKHWBACT, YTO HABBIK HANWCaHWSA TAaKUX TEKCTOB HEOOXOIMMO
MIEPBOHAYATHFHO OTPAa0ATHIBATh B ayJUTOPUH HAa CEPUH CHECHUAIBHBIX YIPaKHECHHN
M0/l PYKOBOJCTBOM IIPENOAaBaTeNsl U 3aKpeIUIITh B KAauyeCTBE CaMOCTOATEIbHOM
paboTHl BHE ayAuTOpUH. B cTraThe mpemmaraeTcs psx JEKCHYECKUX YIPaKHEHUH, U
TUIHYHBIX (pa3, CIOCOOCTBYIOMIMX BHIPAOOTKE Y CTYACHTOB YCTOWYHMBBIX HABBHIKOB
HanucaHus pedepara W aHHOTAMM Ha AHIIMMCKOM si3blke. [1oj00HBIE HaBBIKH
BO3MOKHO MPUMEHUTH K HAITMCAHUIO aHAJIOTUYHBIX TCKCTOB Ha PYCCKOM A3BIKE.

Kmouegvie crosa: pedepar, aHHOTAIUS, aHTIIHHACKUH SI3BIK, KPUTHYECKUH 0030p,
aKaJIeMHUYECKOE TTHCHMO.

Abstract: The paper describes compositional features of the review article and
the abstract as types of secondary scientific text in English, examines their stylistic
and lexical-semantic features. The author emphasizes the fact, that the skill of writing
such texts should be initially trained in the classroom preceded by a series of special
exercises, done under the guidance of the teacher and improved while doing
independent work outside the classroom. The article offers a number of lexical
exercises and typical phrases that contribute to the development of students’ stable
skills of writing the review article and the abstract in English. Such skills can also be
applied to writing comparable texts in Russian.

Key words: review article, abstract, the English language, critical review,
academic writing.

OOyueHre WHOCTPAaHHOMY SI3BIKY B CTYACHUECKOH ayJUTOPHH Mpearoiaraet
PSR pa3NUYHBIX BUIOB pabOThl ¢ TEKCTOM MOMHMO UYTEHHs U nepeBopa. M mpexne
BCETO — OTO CO3JaHHE BTOPUYHOTO TEKCTa TIIOCPEICTBOM €ro KOMIIPECCHH.
TUNMMYHBIME BUJaMH BTOPUYHOTO TEKCTA, KOTOPHIE CO3HAET CTYIEHT, SBISIOTCS
pedepar 1 aHHOTALHS.

B poccuiickom By3e pedepar, HallMCAHHBIA Ha POJHOM SI3bIKE, MPEJICTABIISET
co0Oif OAMH M3 OTYETHBIX BHJOB CAMOCTOSATENBHON pPabOTHI MO IMPOCITYIIAHHOMY
JEKIIMOHHOMY KYpCY, CO3/1aeTcs CTYAEHTOM BO BHEAyJJUTOPHOE BPEMS U OXBAaThIBAET
JONMOJTHUTENBHBIM MaTepual, KpaTKO YIOMUHABIIMMCA BO Bpemsa jekuuu. K
COXKAJICHHIO, HalMCaHWI0 pedepara pelaKo Oo0ydaloT Jake Ha CHEelUa]bHOCTAX,
BKJTIOYAIOIINX KYPC PYCCKOTO SI3BIKA, B PE3yNbTAaTe CTYACHT CHAaeT aMOP(HEIA IO
CTPYKTYpE TEKCT, €1a00 OTPa)KAIOIINH OCHOBHBIC ITOJIOXKEHHS TIPOYUTAHHBIX PadoT.
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C HammcaHueM pe3ioMe, WM aHHOTALMH, CTY/ICHT He CTAJIKHUBAaeTCs BOBCE, €CIIM HE
MUIICT HAYYHBIX cTaTen.

Mexay TeM, B aHIJIOSN3BIYHOM JUTEPAaTYpHOW TpaaWluy pa3padoTaHa deTKas
CTPYKTypa TEKCTOB Ha3BaHHBIX KaHPOB, ONHCAHBI UX BH[bI, 0COOCHHOCTH JIEKCHKO-
rpaMMaTHYECKOTO HAIlOJHEHHMsS W WX HPaKTUYECKOro InpuMmeHeHus. OOyueHue
HalMCAaHWIO aHHOTAllMM, a Takke pedepara, WM 0030pa HEKOEro Marepuayia C
OMOpOH HA AaHTJIOSI3BIYHBIE TEKCTBI M XOPOIIO OTPAOOTAHHYIO B TIPETOAaBAHHN
AHTJIMHCKOTO SI3bIKA TEXHUKY MX COCTABJICHMS, OKQKETCS OJIC3HBIM HABBIKOM M IIPH
paboTe ¢ TeKCTOM Ha POAHOM SI3BIKE.

PecdepaTsl, nim 0630pHbIE cTaThH (review articles) UMEIOT MHOXKECTBO GOpM, HO
JUIsl y4eOHBIX IeTIel JOCTaTOYHO BBIZCICHHE TPEX OCHOBHBIX TUIIOB: OIHCATEIBHBIN
0030p JIMTEpaTyphl (HAYIHOH, TEXHUIECKOH, MyOIHMIUCTHIECKON, XYT0KECTBEHHOH);
peryJsipHBIIl  CHCTEMaTH4YeCKMi 0030p 1O OJHOW 4YacTHOW mpobieMe cC
HCTIONIb30BaHUEM TOUHBIX METOOB ITONCKA, 0TOOPA, KPUTUUECKOH OLIEHKH U aHaIn3a
MOJYYCHHBIX JIAHHBIX (Hampumep: (MHAHCOBBIC, MEIMIMHCKHE, YIPABICHYECKUE H
mp.) ¥ MeTa-aHajiu3, TO €CTh OOBEIUHEHHBIM aHAJM3 Ka4eCTBEHHBIX W
KOJIMYECTBCHHBIX NAHHBIX, MOJYYCHHBIX B PE3YJIbTAaTC HECKOJIBKHX I/ICCJ'ICI[OBaHI/Iﬁ
MeToJaMH CTaTUCTUKHU [2]. Pedeparsl, niam 0030pHBIE CTAThH MOTYT OBITh Pa3HOTO
o0beMa B 3aBUCHMOCTH OT IIEJIM, NPEIMETHOW 00JacTH M MEeYaTHOTO M3JaHus, eCin
0030p NpeHa3Ha4YeH K ITyOIHKAIHH.

Pedepar, wnm o030pHAs cTaThsi JaeT YHUTATENIO KpPAaTKOE H3JIOKEHHE
COZIEPXKAHM, BKIIOYAIOIIETO: OIMCAHHE TEMBI, yKa3aHWE apTyMEHTallUM W IEIH
HCXOJIHOTO TEKCTA M KPUTHYECKOI OLICHKU ero cojepkaHus. B yueOHOM KOHTeKcTe
JKaHp OINHUCATCIBbHOTO, KPUTHYCCKOI'O0 WM CPAaBHUTCIBHO KPUTUYECKOTO 0630pa
MIPUHATO HA3BIBATh peepaToM, B KOTOPOM 00CyXkIaeTcs HaydHast paboTa Wi aBTop,
BHECHINIT 3aMETHBIN BKJIQL B Pa3BUTHE ONPECICHHON HayKH, MM 00JIacTH 3HAHMS.
B HexkoTOopbIX ciy4asx CTYJIEHTy Ipeljaraercsd HamucaTb CpaBHUTEIbHbBIN
KPUTHYECKUH 0030p HECKOJIBKIX PaOOT NN aBTOPOB.

Kpurrnueckuit 0030p — 3TO BTOPHYHBINA TEKCT, B KOTOPOM aHAIHU3UPYETCS H
OlLICHMBaeTCs MH(OpMalLUs, KaK MPaBWIO M3 HECKOJBKUX HMCTOYHHMKOB. OCHOBHas
ouMOKa, KOTOPYIO COBEpIIAIOT CTYJEHTHI IPU HAIHMCAaHUM TAKOTO pPojJia TEKCTOB
3aKJII0YaCTCA B IMPEAIIOJIOXKEHUHN, YTO BCE, YTO OHU YUTAIOT, ABJIACTCSA MCTHUHOU U 4YTO
OHHM JOJDKHBI COTIJIACUTBHCA C Heﬁ, ITOCKOJIBKY HCXOHHBIﬁ TEKCT OHy6III/IKOBaH B
aKaJCMMYECKOM JKypHalle, WIM IPUHAUICKUT AaABTOPUTETHOMY aBTOpy. B
JEHCTBUTEIBHOCTH KPUTHYECKHUH 0030p — 3TO BHATHBIM M aKKypaTHBIH 0030p
HCXOJHOTO TEKCTa C MOCIIETYIOIUM KPUTHIECKUM KOMMEHTaprueM. MHbIMH crioBamu,
B KPUTHYECKOM 0030pe HEOOXOIMMO NPOAHAIN3UPOBATE U OLICHUTH YTBEPXKICHUS U
apryMeHranuio aBropa. Hampumep, Kputuaeckuii 0030p myOIMIMCTHYECKOH CTaThy,
HUIIn HY6HH‘IHOFO BBICTYIUICHHUA OLUCHUBACT CUJIBHBIC U cinabbie CTOPOHBIL I/I,Z[Cﬁ n Hux
copepxanusi. IloMuMO ommcaHWs OCHOBHBIX ITOJIOXKEHHH, B 0030pe copepikaTcs:
aHaIM3 U MHTEpOpeTalusi, KOTOpble IO3BOJSIOT YMTATENII0 OLIEHUTh CTaThIoO.
Kputnueckuii 0030p omHOM pabOTHI OOBIYHO 3aHMMAaeT OT OIHOM JO YEeThIpex
CTPAHMI] U MUMEET OIPEACNCHHYI0 CTPYKTypy. OH HaunWHAETCS CO BCTYMHUTEIBHON
YacTH, B KOTOPOH yKa3bIBaeTCS aBTOp, HA3BaHHUE U JACTCSI KPATKOE MOSICHEHHE TEMBI
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Tekcra. Jlajmee IIpeACTaBIEHBI: IIE€Nb HCXOJHOTO TEKCTa, KPAaTKOE M3JI0KEHHUE
KJIIOYEBBIX ~apryMEHTOB ¥  OCHOBHBIX BBIBOJIOB. KirtoueBble 0COOEHHOCTH
KPUTHYIECKOT0 0030pa BKIIIOYAIOT TPEICTABICHNE YOEAWTENBHBIX J0Ka3aTeIbCTB H
YETKUX apIyMEHTOB, KOTOPBIE MPUBOJAT K PALIOHAIEHOMY BBIBOJY.

Bumom xkputmueckoro o0630opa SIBISIETCST 0030p JMTEpaTypbl, B KOTOPOM
aHATIM3UPYETCd U OLIEHMBAETCS HECKOJBbKO HCTOYHHMKOB IO OIPENENICHHONW TeMe.
Taxoif 0030p mpeacTaBisieT co0oi Ooniee 00BEMHBIN TEKCT, 0OBIYHO 15 cTpaHuIl, HO
COZIEPXKHUT MEHee MOAPOOHYI0 HH(POPMALUIO O KaXKJOM UCTOYHHUKE, 110 CPABHEHHIO C
KPUTHYECKUM 0030poM 0fHOIl pa®otTel. ViMeHHO Takoi BH 0030pa, Ha3bIBaEMBbIH
pedeparom, Harie BCEro BBINOIHAIOT CTYACHTHI POCCHICKHX By30B. CTpyKTypa
o0BeM pedepata, a Takke npaBuia ero opopmiieHus mnporucansl B ['OCT 7.32-
2017 [1].

OnxuM M3 0a3oBBIX omIMuUMi pedepara (review) or anHoTanuu (abstract)
SIBISIETCS. aBTOPCTBO MCXOJHOTO TEKCTa. B TO BpeMst Kak pedepar cocperoTodeH Ha
TEKCTEe/TEKCTaX, HANMCAHHBIX TPETHUM JIMIIOM, aHHOTAIMIO aBTOP ITHIIET HAa CBOH
COOCTBEHHBIH TEKCT, PeABapsis €il CBOI0 HayuHyIo cTaThio. B oTinune ot pedepara
WA KPUTHYECKOTO 0030pa, (YHKIINSI aHHOTAIUH 3aKJIF0YAeTCsl B KPATHOM OTIHCAHUH,
HO HE B OLIEHKE MJIM KPUTHKE MCXOJHOTO TEKCTa. AHHOTAIMS JOIKHA HAYMHATECS C
KpaTKOro, HO TOYHOTO H3JIOXKEHHS TPOOIEMBbl MM BOIPOCA, 32 KOTOPHIM CIIEIyeT
OIICAaHWE METoJa M CTPYKTYpbl HCCIIEAOBAHMS, PE3yJIbTATOB HCCICAOBAHHUS H
CJICJITaHHBIX BBIBOJIOB.

O0beM aHHOTAIMM, OOBIYHO pPaBeH OJHOMY ab3airy, coaepxkamemy 150 - 300
CIIOB B KOTOPOM KpaTKO W3JIaraloTCsi OCHOBHBIE acIEKThl BCEH CTaTbu B
OIIPE/ICJICHHON  MOCHeoBaTeNbHOCTH: 1)  oOmas 1eilb  HUCCIEAOBaHHS U
nccreoBaTesbekas mpoodiema (aim/goal of an abstract); 2) MeToanka MPOBEACHUS U
atanbl uccnenoBanus (methods and stages of the study); 3) ocHOBHBIE pe3ynbTaThI
uccnenosanus (findings/results); 4) BeiBozibI (conclusion).

Ilo 7ormke pa3BepTHIBAaHUS AHHOTALMS TIIOXOXKAa Ha KpaTkui 0030p, 3a
HCKJIIOYEHNEM TOTO, YTO OHa OoJiee JIaKOHWYHA U npsamonuHeiHa. [Ipu stoM, Gonee
MOAPOOHO W CTPYKTYPUPOBAHHO [OJDKEH BBINIACTH pasnen Beedenue. B Hem
COOOLIAIOTCS 1IeIM M 3aJadd MCCIIe/I0BaHMs, paboyas TUIIOTe3a, aKTyaJlbHOCTb M
NpaKTUYecKasi 3HAYMMOCTh HayYHOU pabOThI.

[Tockonbky aHHOTAIUS MPEICTABIACT COOOH KpaTKOE HM3IIOKEHHE CTaTbU WIIH
Hay4HOI paboThI, 9TO JIOJDKEH OBITH XOPOLIO NpOpaboTaHHBII ab3al, TOYHBIN 110
(hopMynupOBKaM U MOHATHBIN MMPOKOH ayAUTOPHH.

CymecTByeT pacrnpoCTpaHEHHOE HETOHMMAHHE CYTH aHHOTaluM — 3TO HE
Opockoe pekilaMHOe OOBSBICHHE CTaThH, TIJE AaBTOp HayMHAET pacCKa3blBaTh
HEKOTOpbIE MHTEPECHBIE MOJPOOHOCTH 00 HMCCIICOBAHMH, KOTOPOE NOJDKHO OBITH
U3JI0KEHO B CTaThe, HO OCTAHABIMBAETCS HAa CAMOM HHTEPECHOM MOMEHTE, YTOOBI
TIPUBJICYb BHUMAHHE YUTATEIIs.

AHHOTaIUsl HE MOXOKa M Ha yJNayHO CHATHIH Tpeiiep ¢uibma: Kak TOJNBKO
MOTEHIMANBHBIN 3pUTENs BUANUT Tpeiliep, OH AyMmaeT: “Kak MHTepecHo!” W pemiaer
TTOCMOTPETh (PHTbM, 94TOOBI MOCMOTPETH, KaK pa3BHBacTcs McTopus. Kak Tompko oH
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HAa4YMHAET CMOTPETh (IIbM, OONBIIMHCTBO CIIEH Tpeiifiepa BCIUIBIBAIOT B IIEPBEIC
[9Th MUHYT, HO HCTOPHS CIIIC HE pa3BEpHYTa.

AHHOTaIMsl TaKXke He SBIAETCS HAOPOCKOM JUIS CTaThH, TIJ/Ie KPaTKO
O0OpHCOBBIBACTCS COACP)KAHHWE, KOTOPOE [ODKHO OBITh PAcCMOTPEHO B CTaThE.
AHHOTaIUST — 3TO KPaTKOE M3JI0KEHHE CTAThH, B KOTOPOW CXKATO W3JIaraeTcsi BCE
coJlep)KaHHe CTaThbU, a HE TOJIBKO HEKOTOPLIE €€ YacTH.

B aHIIOSI3pIYHON TPAJAUIHMK aKaICMUYECKOTO MUChbMa BBIACISIOTCS [[BA THIIA
aHHOTaIMM: omnucaTenbHas (descriptive abstract) m umH(pOpmaruBHas (informative
abstract). OnucaresibHasi aHHOTAIMSI OOBIYHO MTPUJIATACTCS K CTaThIM I'YMaHUTapHOTO
HaIIPABJICHUS — HACTOPUYECKUM, ¢dumocodeknm, (HITOOTHYECKNM,
COITMOJIOTHYECKAM HCCIICTOBAHUSAM M TIp. Takass aHHOTaIMsI OOBIYHO OBIBACT
JOBOJIBHO ~ KopoTkod (100 -150 cmoB). B KOMIO3HUIIMOHHOM  OTHOIICHUH
omucaTeNbHas AHHOTAIMsA BKIIOYACT YKa3aHHE CICAYIOIIUX  00s3aTeNbHBIX
KOMITOHCHTOB:  TNPEATIOCBUIKY, WA  KOHTEKCT TIPOBEICHUS  HCCICIOBAHHS
(background); oOryro 1enb Ucciea0Banus (purpose); KOHKpeTHBIE 3a1a4u (particular
interest/focus of paper); 0030p comepkanust (overview of contents). ITocienHuii
KOMITOHEHT HE SIBJISICTCS 00513aTeIbHBIM [4].

WNudopmatiBHas aHHOTamus OOBIYHO IIpHUJIAraeTcsi K CTaThsM HAydHOTO,
HWHXCHEPHOTO MJIM TEXHUYECKOTo cojepkanus. OHa ObiBaeT Oosiee o0bemMHOMN (200 -
300 cnoB), cocraBmsier A0 10 mPOIEHTOB OOIIEro TEKCTa M HMMEET OOIue
KOMIIO3ULIMOHHBIE 3JIEMEHTBI, KaXKIbli M3 KOTOPBIX MOXET COCTOSATh U3 1-2
MpeUIoKeHN. B cTpykTypHOM OTHOIIEHHH WH(M)OPMATHBHAS AaHHOTAIMS YAaCTHYHO
COBIIQJIACT C ONHUCATEIBHOW aHHOTAIUCH, HO MOMHMO YKa3aHHBIX KOMIIOHCHTOB B
UHPOPMATHBHON aHHOTALIMM COJNEPXKATCS YKa3aHHE METOJOB HCCIICIOBAHUS
(methods); momyuenHBIX pesynsTaToB (results/findings) m BeIBozmel (conclusions).
WNuorma Takas aHHOTaNWs 3aKaHYMBACTCS YKa3aHWEM BO3MOXHOH oOmacTh
JATBbHEHIIIEero UCCIICA0BAHNS.

IIpu oOyuenun cocraBieHuto pedepara (review) u aHHOTammu (abstract)
ClleyeT OOpaTHTh BHUMaHUE CTYJCHTOB Ha HEOOXOIMMOCTE:

BEIOMpATh THIT aHHOTAIMHM, AaIeKBAaTHBIH COJNEPKAHUIO IPOBEICHHOTO
HCCIIE/IOBAHMS WM BBITOJHEHHON HAYYHOU paboThI;

— co0mroIaTh KOMITO3UIIMOHHBIE 0COOEHHOCTH BBIOPAHHOTO THIIA AaHHOTAIINH;

—  (GopMyTHpPOBATH KOPOTKHE MpeIoKeHHs (MakcuMyM 20 CIIOB);

— m30erath JUITHUX (pa3, MOCKOIBKY aKaJEMHUYSCKHH CTHIb ONHpPAeTCS Ha
(baxThI, a He Ha PACCYKICHHUS,

— wu30erath KaHICSIPU3MOB M INTaMIIOB B IOJIb3y Ooyiee HeHOpMaabHOTO
CTHJISI TUCHMA;

— CTPEMHUTHCS K CMBICIIOBOW OJHO3HAYHOCTH BBICKA3BIBAHUS, M30eTasi TIOITHBIX
omonumoB (e.g. sound [saund] — 3mopossiii; sound [saund] —3Byk) u
omorpadoB (e.g. row [rou] (psm, cTpoi, nuHHA), row [rau] (OysIHHUTB,
IITYMETh )

— YHOTpeONATh ClIoBa B WX TPSMBIX, JICHOTATHBHBIX 3HAYCHUAX, H30eras
HCIIOJIb30BaHUS METAQOPbI, MCTOHUMHUHU, TUIIEPOOJIBI, TUTOTHI U TIP.;
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— HE WCIOJb30BATh JKAPTOHHYIO, IMPOCTOPEYHYIO, PA3TOBOPHYIO JICKCHKY,
apXau3Mbl, HICTOPU3MBI U (PPA3COTOTU3MBI;

— OTHaBaThb TPEANOYTEHHWE HMCKOHHO AaHIJIMKACKOM Jiekcuke, u30eras
WCTIONB30BaTh 3aMMCTBOBAHHS W3 JIATHHCKOTO, (hPAaHIy3CKOTO WM HHOTO
si3bIKa (€.g. to use vs to utilize);

— HE HCIIOJb30BaTh COKPAILICHUS, MPUHATHIC B HE(GOPMAIBHOW IEPEIUCKE
(TmaHBIE COOOIIEeHUSs, YaThl, POPYMBI U TIp.);

— B Ccioy4ae HEOOXOIMMOCTH YHOTPEOWTh aKpOHUM, BCETAa IMPHIaraTth €ro
pacudpoBKy;

— HE yKa3blBaTh YHUCIIOBBIC JTaHHBIC, MMPOICHTHI, pa3Mephl BEIOOPKH H PYTHE
TEXHUYCCKHE XapPaKTEPHCTHKH, CCJIM OHH HE MPEICTABISIOT COOO0W OUYCHb
YHUKaJIbHYI0 0OCOOCHHOCTB CTaThU;

— WCIIONB30BAaTh  CTPAaTeNbHBIA  3aJI0T, THIWYHBIA U1 HAIlUCAHUS
aHHOTAIUH.

Ilepen HanmcanweM pedepaTa W aHHOTAIMH CTYACHTaM PEKOMEHIYETCS JaTh
YIPaKHEHUS] HA CEMAaHTUYECKYI0 COYCTAEMOCTh CIIOB M CTHIIMCTUYECKYIO TOYHOCTD
BBICKa3bIBaHMUsI, HATIPUMED:

— HaWIWTE TIarojbHBIC CIOBOCOYCTAHUS JJIS CIICAYIOIIUX CYIICCTBUTCIBHBIX:

research, analysis, method, the study;

— HalaWTe TpHiaraTelbHBIC, COCTABIIAIONINE THIIMYHBIC CIIOBOCOYCTAHUS C
cyliecTBUTENbHBIME: research, analysis, method, the study;

— 3aMCHHUTE CJICAYIOIIUC JIATHHCKUE 3aMMCTBOBAHUS HA CJIOBA AHIIIMICKOTO
MPOMCXOXKIEHHSI: superior, minimum, stimulus, nostrum, recipe, veto,
vaccuum, inertia, dictum, memorandum u mp.;

—  yKaxuTe pacmmu@poBKy CICIYIOIMX aKpoHHMOB: sonar (Sound navigation
and ranging), GATT (General Agreement on Tariffs and Trade), CAD
(Computer-aided Design), CAM (Computer-aided Manufacture) u mp.

Ilocne OTpaOOTKH OTHENBHBIX JIEKCHKO-TPAMMATHUCCKHX OCOOCHHOCTEH
pedepara ¥ aHHOTALIUK CTYICHTAM MPEAIAraloTCss TUITHYHBIC ()Pa3bl JJIs1 HATUCAHUS
tekcta [3]. TakmMu ¢pazamu, HAYMHAIOMNMH KaXXAbIH pa3fgen IeJICeBOTO TEKCTa
MOTYT OBITE:

1. 1715t MOCTAaHOBKY MTPOOIIEMBI:

...1s/are often found to be unsatisfactory due to the fact that...

2. 1S yKa3aHUs 0COOCHHOCTEH MPOBEICHHOTO MCCICIOBAHHS:

... This study presents...

3. 7Sl KPATKOTO PE3FOME PE3yIbTaTOB:

...Results of the study showed that...

...had a (positive) impact on ...

4. mis  GopMyIMpOBaHUS BBIBOJOB W yKa3aHUs 00JacTH BO3MOXKHOTO
MIPOJIOJIKEHHUSI UCCIICIOBAHUSL:

...Thus, ......... may help to...

Juis ynpoiieHust pabOThl HaJl BTOPHYHBIM TEKCTOM CTYICHTaM CIIEAyeT AaTh
MepeYeHb BOMPOCOB, ITOMOTAIOIIUX MPABHILHOMY CTPYKTYPHPOBAHHUIO TEKCTa,
KOTOPBIiA JIOJI’KCH BKJTFOYATh CIICIYFONIHEC KOMIIOHCHTHI:
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a. [Touemy? (MoTHBaITHI)
6. Uto? (mocTaHoBKa MPOOIEMBI)
c. Kak? (moxxom mitm METOIOIOTHS)
d. KakoB otBeT? (pe3yIbTarhl)
e. KakoBsl mocieacTeusi? (BbIBOIBI)
Yka3zaHHbIC YIPaKHCHUS CIICAYET MEPBOHAYATIBHO BBINOIHATH B ayJAUTOPHH, &
JUISL 3aKpEIUICHUs] HABBIKOB Mpe/ylaraTb CTYACHTaM B BHJIE CaMOCTOSITEIBHOIO
JIOMAIITHETO 3aJaHus ¢ 00s13aTeIFHBIM 00CYXKICHIEM pe3ynbTaToB. [Ipu nocTmxeHnn
YCTOWYMBBIX HABBIKOB CAMOCTOSTEIBHOTO HamucaHus pedepara ¥ aHHOTAIUH,
peKOMeHIyeTCsl HayaTh OTpabOTKy (opmara TeKcTa ¢ aHHOTALMM, Kak Haubolee
(hopMaTH30BaHHOTO IO KOMIIO3WIIMM M JISKCHYECKOMY HaroigHeHnio. Ha mepBom
dTare CTYACHTHI MMUIITYT aHHOTAIHIO 10 SAMHOMY HUCXOIHOMY TEKCTY H OOCYKIAroT
pe3ysIbTaT KaXAOro II0Jl PYKOBOACTBOM Tpernogasarens. Jlanee cryneHTam
MpeylaraeTcss ONCHUTh paboTBI Apy3eH H BBIABUTH BO3MOXKHBIE HETOYHOCTH
CTPYKTYPHI U GOPMYITHPOBOK. Y TaKOW NEPEKPECTHOW ayIUTOPHOIN pabOThI IMEIOTCS
OIIpe/IeJICHHBIC ITPEUMYIIIECTBA!
—  CcHOCOOCTBOBATH PA3BUTHIO OOIINX HABBIKK MBIIIICHHS U PedIIeKCHY;
—  CII0COOCTBOBATh MPOIECCY PAa3BUTUSA KPUTHUCCKOH OLEHKH WHOS3BIYHOTO
TEKCTa;

—  CII0COOCTBOBATh Pa3BUTHUIO IPYTUX S3BIKOBBIX HABBIKOB;

— CcHocoOCTBOBAaTH COBMECTHOI paboTe M COTPYAHUYECTBY CTYIEHTOB,
BBITIOJIHSIOIIMX aHAJOTUYHOE 33/IaHHe.

Harmucanue pedeparta u aHHOTAIIMK HA aHTIIUHCKOM SI3BIKE SIBJIIETCSI HEPOCTOM
3a7a4ei, MOCKOJbKY JJIsl 9TOro TpeOyeTcst He TOJIKO XOpPOLIMH YPOBEHb BIIaJICHUS
WHOCTPAHHBIM SI3bIKOM, HO M YMEHHE MBICIUTh Ha MHOCTPAHHOM SI3bIKE, & TaKKe
YeTKO ¥ JIOTHYHO CTPYKTYPHPOBaTh OCHOBHBIC Haed. [loaToMy mperomaBaTeisb
AHIIAACKOTO S3bIKA JOJDKCH IPUHSTH 3TO BO BHUMAHUC U BBIOPATh TAKUE CTPATCTHH,
KOTOpble HAaWIy4lIIMM 00pa3oM XpPOHOJOTHMYeCKH U A(P(EKTHBHO MOABEAYT
CTYJICHTOB K HAIMCaHUIO pedepaTa ¥ aHHOTAIMK Ha HHOCTPAHHOM SI3bIKE, B JAHHOM
Clly4yae Ha aHTJIMHCKOM.

IloxgBoxst WTOr CKa3aHHOMY, HEOOXOJIMMO IIOJYEPKHYTh BaKHOCTH aHalM3a
00pa3loBbIX TEKCTOB pedepaTta M aHHOTAUMM C Pa3dopoM KOMIOHEHTOB,
COCTaBISIIOIIMX JAaHHbIE BHIBI TEKCTa, BKJIIOYAs yKa3aHWe OOLed uenu wu
KOHKPETHBIX 33734 HCCIICOBAHUSA; METOMUKH TIPOBEACHUS HCCICJOBAHUSA U
OYCPEIHOCTH €r0 JTalloB; OIICHKY IIOJNYYCHHBIX PE3YyJIbTaThl HUCCICIOBAaHHUS U
(bopMysIMpoBaHus BBIBOJIOB. B KauecTBe 10IroTOBUTENBHOI pabOThl PEKOMEH/1yeTCst
BEITTOJTHEHHUE Psifia JISKCHKO-TPAMMATHIECKUX YITPaKHECHHH.
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JEKCHYECKHUE CPEJICTBA BbIPA’KEHMSI
IF'EHAEPHOU NOJIUTKOPPEKTHOCTH

Kysneyosa A.B.
Anmaiickuii 2ocy0apcmeentbiil yHUugepcumenm
2. Bapnayn (Poccus)

Annomayua:  CraTbs TOCBSIIEHA HM3YYEHHMIO BOIpPOCA  MOJUTHYECKON
KOPPEKTHOCTH U CIIOC00ax e BBIPQKCHUSI B aHTJIIMHCKOM s3blke. B nanHO# pabore
paccMaTpuBarOTCs  JIEKCUYECKME  CPEICTBA  BBIPAXKEGHUS  IOJUTKOPPEKTHOCTH,
CBS3aHHBIE C TEHACPHBIMU pa3IMYMsIMU. ABTOp CTaTbU pPacCMaTPUBAET CBS3b
SI3BIKOBBIX M3MEHEHHMH ¢ (PAaKTOpaMM 3KCTPATMHIBUCTHUECKOH IEHCTBUTEIBHOCTH.
Pe3ynbraTbl KOHTEKCTHOTO U CPaBHUTEIBHOIO aHAIM3a OTPAKEHbl B CTaTbe U
MOJKPEIUIEHBI IPUMEPAMHU U3 aMEPUKAHCKUX NEPUOANYECKUX U3IaHUH.

Kniouesvie cnoea: reHlepHBIE Pa3IM4Ms, JEKCHYECKHE CPEACTBA, HEOJIOTH3M,
IIOJIMTUYECKAs. KOPPEKTHOCTh, CEMAHTHUKA

Abstract: The article touches upon the question of political correctness and the
ways of its expression in the English language. This work analyzes the lexical means
of expressing political correctness associated with gender differences. The author
deals with the connection of language changes with the factors of the surrounding
reality. The results of the contextual and comparative analysis are reflected in the
article and supported by numerous examples from American periodicals.

Keywords: gender differences, lexical means, neologism, political correctness,
semantics

B coBpeMEHHOIl JMHTBUCTHKE OOJIBIIOE BHUMAHHUE YJIEISETCS S3bIKOBBIM
HN3MEHEHUSIM, KOTOPbIE OTHOCSITCSI K COLIMANIbHBIM, KYJIBTYPHBIM U APYTUM (hakTopam
OKpPY’)KaIOLEH JOEHCTBUTENBHOCTH. JSI3bIK HEpa3pbIBHO CBS3aH C  KYJIbTYpOIl,
TPagULUAMH M MEHTAJIMTETOM €ro HOCHTENIEH, OH OTpa)kaeT MPOILECCH U SBICHUS,
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mpoucxosmme B oOmecTBe. SIpKUM NPUMEPOM TAaKOW CBSI3M MOTYT CIIYXKHTb
U3MCHEHUS IOHATUIMHONM KAPTMHBI MHUpPAa HOCHUTEJNECH aHIVIMHCKOIO  SI3bIKA,
MIPOU3OLICIINE TI0]l BIUSIHUEM MOIIHOTO KyJIbTYpPHOTO, COLMAIBHOTO H S3BIKOBOTO
(heHOMEHa, MOTYyYHBIIET0 Ha3BAHHUE TTOJUTHUECKOH KOPPEKTHOCTH.

[NonuTHyeckylo KOPPEeKTHOCTb OTHOCAT K OTHOCHUTEIBHO HOBBIM SI3BIKOBBIM
siBJIeHUsIM. J{aHHBI (DeHOMEH MOoJy4ms1 MIMPOKOE pacHpocTpaHeHue Ha 3amnaje, B
nepByto ouepens B Coenuaennbix [lITarax AMepukm.

l'ennepHass TNONMTKOPPEKTHOCTb SIBISIETCS  peaklMel s3pIka Ha  Takoe
o0I1IeCTBEHHOE SIBIICHHE, Kak 00phr0a ¢ mosoBoi quckpuMmuHanueil. Hems3s otpunars
BIMSHHUE €€ WJel Ha M3MEHEHHS JICKCHYECKOr0 M IPaMMaTHYeCKOro XapakTepa,
TIPOUCXO/ISIIINE B aHITIMHCKOM S3BIKE.

B anrnmiickom s3bIke, KaK U BO MHOTHX JPYTHX, ITOHSATHE XEHCTBEHHOCTH M
MY)KECTBEHHOCTH  Yallleé  BCEro  ONpPEAENSIOTCS  KyJIbTYpPHO-UCTOPUYECKHMH
(axTopaMu, IPyrUMH CIIOBAMH — SI3BIKOBBIMHU CTE€peOTHIIaMu. [103TOMY aHTITHMHCKUH
SI3BIK TIOJIBEPraeTcs KPUTHKE 32 M3JIHIIHIOI MAacKyJIMHU3UPOBAHHOCTb.

I'enyiepHasl MOJIMTKOPPEKTHOCTH IIMPOKO IpEeJCTaBieHa Ha MOP(OJIOrHUECKOM
U CHHTaKCHYECKOM YPOBHSIX si3bIka. KpHUTHKE JIMHIBUCTOB, KOTOPBIE TTOIACPKUBAIOT
(heMUHHCTCKOE ABMKEHNUE, MOABEPTIINCH B TIEPBYIO OYEPEIb CIIOBA C KOMIIOHEHTOM —
man. B 1mocienHue roipl MOSBUIACH TEHICHIMS K YMEHBIICHHIO YHNOTpEOICHHS B
peun cioB ¢ 3TUM cyddukcom. B mpecce BcTpedaeTcsi MHOXKECTBO 3aMEH I'€H/ICPHO
MapKHPOBAaHHBIX CIIOB.

«Meanwhile, fire officials say the state is still recovering from an extreme five-
year drought» [Carlton, 2018; URL].

«A New York City firefighter who died in the Sept. 11, 2001, terror attacks was
honored outside his childhood home in Roslindale Saturday morning by the Boston
Fire Department.» [Sennott, 2018; URL]

B naHHBIX npuMepax CIIOBO firemen ObUIO 3aMeHEHO Ha fire officials u
firefighters, Tak Kak OHU HE COJIEPIKAT «CEKCUCTCKOTO cyhdukcay -man.

CTOHUT OTMETHUTB, YTO MHOTHE TPOPECCHN UMEIOT KOMIIOHEHT -/man, KOTOPbIH B
JITAaHHOM ciTydae Oy/eT NepeBOUTHCS KaK YelloBeK, a He MyskunHa. OHako 6oproa ¢
CEKCU3MOM B AHIJIMHCKOM SI3bIKE NMPUBETA K TOMY, YTO /AN YacTO 3aMEHSETCS] Ha
person.

«As chairperson of Britain's Conservative Party and the minister without
portfolio in David Cameron's newly formed cabinet, Baroness Sayeeda Warsi, 39, is
the first Muslim and Briton of South Asian origin to attain this high position.»
[Jackson, 2010; URL].

Person B 1DaHHOM TIpuMepe  BBICTYyHaeT aOCONIOTHO  HEHTPabHBIM
KOMIIOHEHTOM, TaK Kak He 00O3HauyaeT NPHHAJIeKHOCTh K KakoMy-Iubo poxy, a,
CJIe/IOBATEIIbHO, UCKITI0YAeT JIMCKPUMHUHAIIMIO TI0 TeHJIepHOMY NpH3HaKy. [1o Toii xe
MpUYHHE CIIOBO mankind Bce dYame 3aMeHsercs Ha humankind. B HEKOTOPBIX
Clly4asix, KOrja CJIOBO HMEET HeCKOJIbKO CHHOHUMOB, IIPEANIOUYTEHUE OTAaeTCs Ooee
HEUTPaIbHOMY.

«Compared to the geologic record, the recent jottings of humankind in the
plateau country seem faint indeed.» [Edwards, 2017; URL]
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IToxoxum 00pa3oM CIIOBO ancestor, KOTOPOE SIBISETCS CUHOHMMOM K CIIOBY
forefathers, ynotpe0OisieTcst Bce pexe n3-3a SIBHOTO IPU3HAKA MYKCKOT'O poJia:

«Researchers gain insights into human brain evolution and find evidence of our
ancestors in new places.» [Tarlach, 2019; URL]

Bce pexe B Tekctax amepukaHckuX CMMUM MOXHO BCTPETHTH ClIOBa C
cybdukcamun -ess; -ine, KOTOpPbIE UCIIOIB3YIOTCS Uil 0003HAUECHUS JIMI| JKEHCKOTO
moma. Jlms Toro 49ToOBl m30ekaTh yKAa3aHWMS HA pa3NMYMA 10 ITOJIOBOH
MPUHAIISKHOCTH, CYPPUKC -€ss HYacTo OMyCKAIT WM 3aMEHSIOT TeH/EpHO-
HEeHWTpaJIbHBIMU CJI0OBaMH. B mpumepax, npecTaBICHHBIX HIKE MOYKHO YBHIETh, KaK
CIIOBO Stewardess ObIIIO 3aMeHEHO 00Jiee TIOMUTKOPPEKTHBIM citoBoM flight attendant.

«A flight attendant aboard the EgyptAir jet that crashed while traveling from
Paris to Cairo posted an ominous image of a plane plunging into the ocean soon after
she started the job. The image shows a flight attendant walking through water in her
drenched uniform as a jet crashes into the sea behind her.» [Steinbuch, 2016; URL]

OO1iasi TEHJCHIHMS CEMAHTHYECKOrO PAa3BUTHS 3aKIIOYAETCS B yNOTpeOIeHHH
MapHbIX (OPMyJ, HA3bIBAIOIIMX MYKYMH M OKEHIIMH pasgenbHo. Koraa mon
TOBOPSAIIEr0 WJIM TOr0, O KOM TOBOPST, HE yKa3aH WJIM HEU3BECTEH, 4allle BCEro
ToBOpIAT he or she wma his or her, WHOTAA YIOTPEONSIOT MECTOMMEHHUE
MHOXKECTBEHHOTO 4ucna they, their. TpaauioHHOe yrnoTpeOJIeHHE MECTOMMEHHUsI
MY’KCKOTO pOJia his v him, B TaHHOM CITy4Yae HE MPUBETCTBYETCH.

«For every day a candidate spends in lowa, he or she gets a 0.06 percent bump
in caucus returns that is to say, a candidate who spends 100 days in the state can
expect a 6 percent increase in returns.» [Graham, 2010; URL]

OnHako  ynoTpeOjieHME — MapHbBIX ~ MECTOMMEHMH  JaeT  [OoBOJ — JUls
MHOT'OYHCIIEHHBIX CIHOPOB O TOM, KaKO€ MECTOMMeHHE (MY)KCKOTO HIIH JKEHCKOIO
pojia) IOJDKHO CTOSITh Ha miepBoM mecte. [1oatomy, Korma nosi o0bekra He YTOYHEH,
PEKOMEH TyeTCsl HCII0JIb30BaTh HEUTpaJIbHBIE CIIOBA: d person, each, one n T. 1.

TToaUTKOPPEKTHOCT TMPOHKKIIA BO BCe cepbl )KU3HM YenoBeka. B Hacrosiiee
BpeMsi HaOIIOIAt0TCsI TII00aIbHBIE TIEPEMEHBI B HHCTUTYTE CEMbU U Opaka, MOJIOJIbIe
mapel BCE yalle BHIOHUPAIOT CBOOOJHBIC OTHOMUICHHS. [lOMyJSIpH3AIKs OTHOMOJIBIX
OpakoB B CIIA m MHOrmx eBpONEHCKHMX CTpaHaxX TakKXKe IOCIYKHJa MPUIUHOM
0o0pa3oBaHUS CJIOB, 00O3HAYAIOIIUX UJIEHOB CEMEWHOIro COoo3a 0e3 CChUIOK Ha HX
noi. Hanpumep: domestic partner, spouse-equivalent, companion. DT clloBa
YCIELIHO 3aMEHSIOT IPUBBIYHBIC BCEM CIIOBA Wife u husband.

«One bill he (Andrew Cuomo) nixed would've forced employers to offer 12
weeks of paid time off when a family member (a child, parent, grandchild,
grandparent, spouse or domestic partner) dies.» [New York Post, 2019; URL]

B TekcTax COBpEMEHHBIX Ta3eT M JKypHAJIOB OYEHb YacTO BCTPEYAETCs CJIOBO
homemaker BmecTo housewife. YTOTpeOJICHHE 3TOro CJIOBa MOMOTacT HU30CKATh
MIPOSIBJICHHUH CEKCH3Ma M0 OTHOIICHUIO K JKSHIIINHAM:

«Epstein's mother, Paula, was a homemaker while his father, Seymour, worked
for the New York City Parks Department as a groundskeeper and gardener.» (Daily
Beast, July 13, 2019)
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HeCMOTpH Ha TO, YTO NMPUBCACHHBLIC BBIIIC IMPUMCPBLI BBOIATCA B AHTIIUHACKHI

SI3bIK C LIEJBbI0 3aKPENUTh IOJIMTUKY IEHIEPHOIO PAaBEHCTBA, HE BCE W3MEHEHMsS
MIPUHAMAIOTCS OOILIECTBOM, @ HEKOTOPBIE U3 HUX HA00OPOT MOJBEPraloTCs KPUTHKE.
IoxBoas uror, ciaegyeT OTMETUTh, YTO B OCHOBE I'€HAEPHOH MOIMTKOPPEKTHOCTH
MOJIOXKEHO CTPEMJIEHUE HA SI3BIKOBOM YPOBHE YPaBHSTH MpaBa MYKCKOW M KEHCKOH
MIOJIOBUHBI OOIIECTBA, ITyTEM BBITECHEHHS WM 3aMEHBI CJIOB U BBIPAKEHUH C SBHOU
TEH/IEPHON MapKUPOBAHHOCTBIO.

10.
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TEOPETUYECKHUE BOITPOCHI U3YYEHUA SI3bIKOBOI'O
BO3JENCTBUSI

Mocxeuna A.B., Ocokuna C.A.
Anmatickuii 2ocyoapcmeentulii YyHugepcumem
2. bapnayn (Poccus)

AHHomauuﬂ: ]_leJ'H: ,I[aHHOﬁ CTaTbl COCTOUT B PACCMOTPCHUN HEKOTOPLIX
TCOPECTUUCCKUX BOIIPOCOB M3YYCHHUA A3BIKOBOTO BOSHCﬁCTBHﬂ, B YaCTHOCTH,
pas3rpaHu4CeHus A3bIKOBOI'O BOSﬂeﬁCTBHﬂ B Y3KOM U HIMPOKOM CMBICJIC, MAHUITYJISIIITUN
n  A3BIKOBOI'O BO3,Z[€I710TBPIH. C  SI3BIKOBBIM BO3HCﬁCTBHGM CBsA3aHO IIOHATHC
«CMBICJIOBOE€ TIIOJIC», KOTOpPOE€ CHUCTEMATU3HUPYET TO, KakK Ka)XJIbIi 4YeIOBEK
KOHICITYAJIU3UPYET MHUP. DTH HOHATHUS HETTIOCPEACTBCHHO CBA3aHBI, TaAK KaK pE€YCBOC
BOSHeﬁCTBHe NPOUCXOOUT ITYTEM BOBHCﬁCTBHﬂ Ha «CMBICJIOBOC IIOJIC» PCHHUIIMCHTA.
HCO6XO,HI/IMO pasrpaHuvIuThb A3BIKOBOC BO3JICKCTBHE U SA3BIKOBYIO MaHUITYJIALUIO.
MaHI/IHyJ'ISH_II/IH sIBJIsIETCS O0J1ee Y3KHUM MOHATHUEM, TaK KaK mro00ast MaHUNYJIAIUA — 3TO
BOBﬂCﬁCTBHe, HO He J1r00oe BOSﬂeﬁCTBHe — OTO MAaHUITYJISAIHNA.

Knrouesvle cnosa: MaHUNyJignus, peurunureHT, pedb, CMBICIIOBOC II0JIC, A3BIK,
SI3BIKOBOE BO3JCHCTBUE

Abstract: The purpose of this article is to consider some theoretical issues of the
study of language impact: the distinction between language influence in the narrow
and broad sense, manipulation and language influence. The concept of "semantic
field", which systematizes the way each person conceptualizes the world, is
associated with language influence. These concepts are directly related, since the
speech effect occurs by influencing the "semantic field" of the recipient. It is also
important to distinguish between language influence and language manipulation.
Manipulation is a narrower concept, since any manipulation is an impact, but not any
impact is a manipulation.

Keywords: manipulation, recipient, speech, semantic field, language, language
influence
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B coBpeMeHHOI TMHTBUCTHKE YKPEIIMIIOCH CIIEIYIOIIEE MOJI0KEHUE: SI3BIK — 3TO
KOZ, a peub — 3TO HCIOJIB30BAHHE KOJAa HMHIWBUAOM, pEaM3yeMoe MOCPEACTBOM
peYeBoil IeATEINHHOCTH.

SI3BIK M pedb — 3TO CIIOKHOE JHAICKTHIECKOE CIUHCTBO. SI3BIK CTAaHOBHUTCS
CPEICTBOM OOILIECHHS, pEYeBOM KOMMYHHMKAIIMM W OJHOBPEMEHHO CPEACTBOM,
HHCTPYMEHTOM  MBIIUIEHUS] TOJBKO B IIPOIECCE OCYIIECTBICHUS PpeueBOH
nesirenbHOCTH. [KoBmmkoB, 2007]. COOTBETCTBEHHO, pa3/elicHHE S3bIKa M PEUH
MIPOUCXOINT TOJIBKO B TEOPETHYECKOM OCMBICIEHHH Ha OCHOBAHUH NPEACTABICHHS O
SI3BIKE KaK O HEKOEM CO3JaHHOM JIMHTBUCTAMHU TEOPETUYECKOM KOHCTPYKTE U O PEeUH
KaKk peaJlbHOM  BOIUIONICHWH  (YHKIMOHHPOBAHUS  3TOTO  KOHCTPYKTa B
JCUCTBUTENBHOCTH. B HAcTOsIEM HCCIEIOBAaHMM  BBIPAKEHHS  «SI3BIKOBOC
BO3JICHCTBHE» U «peUeBOE BO3JCHCTBHE» HCIIOIB3YIOTCSI KAK CHHOHUMBI, ITOCKOJIBKY
HEBO3MOKHO OCYIIECTBUTH PeUeBOE BO3/EICTBIE, HE UCTIONB3YsI CPECTBA SI3BIKA.

PeueBoe Bo3/eHicTBHE MOXKHO paccMaTpUBaTh B Y3KOM M IIHPOKOM CMBICIIAX.
Bazupysich Ha B3rsaax y4eHbIX, M3y4JalolIuX PeUYeBOe BO3/ICHCTBHIE, MOXKHO CKa3aTh,
4TO B HIMPOKOM CMBICJIE, 3TO Iepejiada WH(OpPMAlMU PEeLUIIMeHTaM B IIpoliecce
pedeBoro oOIIeHHs B KaKOH ObI TO HU OBITIO (JOPME M C TIOMOIIIBIO JTUHTBUCTHYECKUX,
MApATMHTBUCTHYECKUX M APYTUX CPEACTB. BakHO Tak k€ OTMETHTh, UTO IIPH
pEYeBOM BO3ACHCTBUM 00sI3aTEIIbHBI CO3HATEIBHBIC MITH OECCO3HATEIbHBIC HHTECHIINH
aJipecanTa, a Tak’ke KOMMYHUKAaTUBHBIN PE3yJIbTaT, OKa3bIBAEMBII Ha PEIIMITHECHTOB.

B y3KkoM cMbIciie pedeBoe BO3JIEHCTBHE — 3TO BIMSHHE HA PELUIINEHTA IPH
TIOMOIIY JIMHTBUCTHYECKUX, MAPAIMHIBUCTHUECKUX M JAPYTHX CPEACTB U U3MCHEHHUE
JMYHOCTHOTO CMBICIIA KaKOT0-1Tn00 00beKTa [UISl PEHUIMEHTA ITyTEM «HaBSI3bIBAHHSD)
TEeX MJIM MHBIX 00pPa30B MBICIIH, YMOLIMI U YyCTaHOBOK. Takxke HE0OOXOJMMO OTMETHTb,
YTO B HEKOTOPBIX CIIydasX peueBOE B3aMMOJCHCTBHE NMPOU3BOIUTCS C TOMOIIBIO
HeBepOaTbHBIX CpeACTB (T03bI, rpadudeckoe oGopMIICHHE TEKCTa, KECThl, MUMHUKA)
U TJIaBHOI IEJIbI0 B TAKOM CIIydae SIBJISIETCS TOCTIKEHHUE ONPE/ISICHHBIX HEPEUEeBBIX
menell, BIMSIONINX Ha aapecata. TakuM o0Opa3oM, B IIHPOKOM CMBICIE PEUeBOe
BO3/IEHCTBHE — 3TO aKT KOMMYHUKAallMM, a B Y3KOM — HEIOCPEACTBEHHOE
LIeJICHANPAaBICHHOE peYyeBoe OOIIeHHEe, BeAyllee K BO3MOXHOMY H3MEHEHHIO
(parMeHTOB KapTUHBI MUPA PELUIHNCHTA.

C (¢eHOMEHOM S3BIKOBOTO BO3JEHCTBUS TECHO CBS3aHBI MOHATHA «IIOJE
3HAUEHUM» M «CMBbICIOBOE Iosiey». Ilone 3HaueHuil — 3TO CTpyKTypu3auus H
CHCTeMaTH3alus ITOJYYEHHOTO B TEUCHHE JKM3HM OIbITa, C IOMOILIBIO KOTOPBIX
Kbl YeJIOBEK KOHLEMNTyaIu3upyeT 3ToT Mmup. Ilpeamonaraercs, 4To Bce JrOAN,
KOTOpBIE BIIAACIOT OJHUM SI3BIKOM, BEPOSTHO, BIAJCIOT OTHOCHUTEIBHO CXOXKHM
HaOOpOM KOHIIENTOB M CMBICIOB, HO Ha CaMOM JeJe€ HMHAWBHIYaJbHBIA OIBIT
Ka)X/I0r0 YeJIOBEKa MPUBOJUT K PACXOXKACHHIO IMOJISI 3HAUCHUH KaXK/I0TO OTAEIBHOTO
4yesIoBeKa ¢ O0IMNM MOJIEM 3HAUEHHH, IIOTEHIUATbHO 3aI0)KEHHBIM B SI3BIKE.

[Ipu ompeneneHN CMBICIIOBOTO MOJISI MBI OITMpaeMCsl Ha OHHMaHUE CMbICIIA,
nipetoskeHHoro A.H. JIeoHThEBBIM, COTTIACHO KOTOPOMY CMBICI — 3TO OIIPE/ACIICHHAsS
XapaKTepUCTHKA AEATeILHOCTH, BBICTYMAIONasi KaK HEKUH SKBUBAJICHT 3HAUCHHUS B
KOHKPETHOM JEATENPHOCTH KOHKPETHOTO HWHAWBHAA, (opMa CyIIeCTBOBAHHSA
3HAUEHUS! B MHIMBHUAYAIbHON TICHXHKE, OMIOCPEIOBAHHAS OTHOLICHHEM MHAWBHIA K
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nevicteurenbHocTd [JIeonTheB, 1997]. COOTBETCTBEHHO, CMBICIOBOE II0JI€ MOXHO
ompenenauTh Kak Habop 3HaYeHHH, CHOPMUPOBAHHBIX Y KOHKPETHOTO WHIMBHIA B
XOZIe ero >KU3HEHHOTO OIBITa U KU3HeAesTenbHOCTH. ChOpMHUPOBAaHHOE CMBICTIOBOE
ITOJIe MOKET OKa3bIBaTh BO3CHCTBHIE HA JAbHEHIIICEe BOCIIPUATHE MUpPA HHIUBHAIOM,
IMOCKOJIBKY CMBICTIOBOE IIOJIC OKAa3bIBACTCS HEKMM (DHUIBTPOM, Yepe3 KOTOpOi
MPOIYCKAETCsl HOBasl IIOCTYMAroIIast HH(OpMAIIHS.

CrnenoBaTeNlbHO, MOXKHO TIPEAINOIOKUTh, UYTO S3BIKOBOE BO3JEHCTBHE TIPH
YYaCTHU CMBICJIIOBOTO IIOJISI HMHAWBUAA MOXKET OCYIICCTBISATHCS HECKOIBKAMHU
croco6amu.

Bo-niepBbIX, BO3IEHCTBHE MOXET OCYIIECTBIATH IIYTEM BBEIEHUS HOBBIX
S3BIKOBBIX 3HAUCHWH, CBS3aHHBIX C HOBBIMH, paHEC HE H3BECTHBIMH YEJOBEKY
peamusMH  JICUCTBHTEIFHOCTH, Onarojaps KOTOPHIM  MOXET  IIPOUCXOIUTH
MEPECTPYKTYPUPOBAHHE CMBICIIOBOrO TIOJS YeNIOBEKa, BIEKyHIee 3a co0oid
HM3MEHEHHE OTHOLICHUS K PEaIbHOCTH WM €€ OTJCIBHBIM CHUTYaIlHsIM.

Bo-BTOpBIX, H3MEHEHHE CTPYKTYPhI CMBICIIOBOTO MOJSI MOXET MPOUCXOIUTH HE
B pe3ysibTaTe IONYyYCHHWs HOBBIX 3HAHUS O peajusx ICHCTBUTEIBHOCTH, a O
MOJTyYCHUH HOBBIX 3HAHMI 00 OILIEHKE 3THX peaanii © N3MEHEHUH OTHOIICHHUS K HUM.
B TakoMm ciydae penMIMEHT HE TIOdy4aeT HOBOM HWH(MOpPMAIMH, HO YyXKe
c(OpMHPOBAHHOE CMBICIIOBOE TII0JI€ MOJydYaeT HMHYIO OLEHKY Oylarojapst cuie
yOeXKIeHNSI.

Ecmn  sA3bIKOBOE  BO3JEHCTBHE  OCYLIECTBISETCS — LENEHANPABIEHHO, TO
KOMMYHHKATOpP JOJKEH UMETh HEKOE MPEJICTaBICHUE O CTPYKTYPE CMBICIIOBOTO MOJIS
PELUITHEeHTa U JOKEH CIIPOEKTUPOBATH HEKYIO MOJENb N3MEHEHUS 3TON CTPYKTYPBHI.
MopenupoBaHHe NPEACTABIACT COOOH OTACTBHYIO 3agady; M KOMMYHHKaTOpa
Ype3BbIYAHO Ba)KHO 3HATH AyJUTOPUIO, HA KOTOPYIO OH BO3JEHCTBYET M KAaKHM
00pa3oM Jydilie BO3/I€HCTBOBATE.

V3MeHeHne CMBICIIOBOTO TIOJISI BOZMOYKHO TOJBKO JIMIIH C MTOMOIIBIO S3BIKOBBIX
CpencTB. SI3bIKOBOE BO3JIEHCTBHE MOXKET JOMOIHATHCS HEBEPOAIBHBIMU CPEICTBAMU
KOMMYHHMKALUM: MHMHUKOW M JKECTUKYJSLMEH @pUH YCTHOH KOMMYHUKAIUM U
rpadguyeckuMu cpeicTBaMM Ha nHchbMe. Ho Takme cpenctBa Henb3sl Has3BaTh
JIOMHHAHTHBIMH.

SI3BIKOBOE BO3JICHCTBHE B TICHXOJIOTHYECKOM IIJIAHE COCTOHMT B TOM, YTO ITOCTE
MOJICIUPOBAHUS CMBICTIOBOTO MOJSI PELUNHEHTa (COCTOSHMSA MO IO U MOCHe
A3BIKOBOTO  BO3ZICUCTBMSA) KOMMYHHKATOp ONTHMAJIbHBIM M ce0s obpa3zoM
KOAMPYET JKEIIaeMble H3MEHEHUS B CMBICIIOBOM MOJI€ PELIUIMEHTA B BUAE A3BIKOBOTO
(peueBoro) cOOOIICHUS, a PELMIIHEHT, BOCIIPUHUMAs 3TO COOOIIEHHE, AEKOIUPYeT
ero u “m3BieKaer’ M3 HEro CKPBITYI0 3a BHEHIHUM IUIAHOM (IUIAHOM 3HA4EHUil)
[IIyOMHHYI0O MH(OpMaIio, OOYCIOBIMBAIOLIYI0O pEATbHOE WM IOTEHIHAIBHOE
HU3MEHEHUE €ro JESTENbHOCTH.

HeoOxomumo ~ pasrpaHuuuTh  SI3BIKOBOE  BO3JICHCTBHE M SI3BIKOBYIO
MaHUAYJSIHI0. OCHOBHOE OTIMYHE MEXTy JAHHBIMH MOHATHSIMHU COCTOUT B TOM, YTO
BO3IEHCTBHE MOYKET OCYIIECTBISATECS B IBHOW (opMe, IpH KOTOPOH KOMMYHHKATOP
OTKPBITO HCTIONB3YET TAaKTHKU YOEKIICHUS M apryMEHTAllUH C IIENbI0 H3MEHEHUS
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CBICIIOBOTO TIOJISI PELUIHEHTa, W CKPBITOH (popMe, eCii KOMMYHHKATOp HE CTaBHT
ce0e IeNTbI0 M3MEHEHHE CMBICJIIOBOTO TIOJI PELUIHMEHTa, HO 3TO TEeM HE MeHee
MIPOMCXOINT B CHITy pa3sHBIX MpUYHH. [log MaHHUITyIAIMEl Jalie TOHIMAaeTCs TOIBKO
[IEJICHATIPABIICHHOE «CKPBITOE» (HE OCO3HAaBaEMOE PEIHIHEHTOM) BO3ICHCTBHUE
[Ocoxuna, 2007, c. 45-75].

Manunynsmus — 370 BUJ ICUXOJIOTMYECKOr0 BO3EHCTBUSA, KOTOPBIA COCTOUT B
CKPBITOM BHEJPCHWM B IMCHXWKY pEIHUNHUCHTAa 3HAYCHWH, CMBICIIOB, >KEITaHWH,
YCTAHOBOK, YTOOBI HM3MEHUTH CYIICCTBYIONINE YCTAaHOBKU pCUHMIHCHTa. B y3koM
CMBICIIC MAHMITYJISIIMS pacCMaTPUBAETCsl Kak BO3JeiicTBHE, MPU KOTOPOM 3HAHME
MoTpeOHOCTEHl M MOTHBALMI JAPYrOT0 YENOBEKa OJKCILTyaTHPYETCS HETaTHBHBIM
00pa3oM | HCIOIB3YET METOJBI, KOTOPHIC 3aCTaBIIIOT 3TOTO YEIOBEKa NMPHHUMATH
HEBBITOJIHBIC PEIICHUS, COBEPINATh HE3aIUIAHHMPOBAHHBIC ICHCTBHS WM JICHCTBUS,
MIPOTUBOPEYAINE €T0 UMUIKY U JlaXke HEelpUeMJIeMbIE JUIl HEro Kak JJIs YesloBeKa
[C'yauna, 2011].

MaHuIyJIsIus. CO3aeT BTOPOM CIIOH SI3BIKOBBIX JTAHHBIX. Tak Kak OH SIBIISCTCS
CKPBITHIM U 3aMAaCKHUPOBAHHBIM, €rO CTAHOBUTCS HENIETKO OTACNUTh OT TOJBKO
MHGOPMAIOHHBIX TaHHBIX. SI3BIK KaK CHCTeMa OOJerdaer MpoIecc MaHWIYIAINH,
TaKk Kak TpemIaraeT HE TOJNBKO TOYHBIE 3HAYCHHS CJIOB, HO W Pa3MBITHIC
JIBYCMBICIICHHbIC, HETOYHBIC 3HAYCHUS, TTOITOMY pPEYEBbIE MEXaHU3MBI, KOTOpBIC
VIPABISIOT MPOIIECCAMH MAHUITYJISIIMU TIPOSBISIFOTCS BHE3aIHO. MaHUITYISIHS
peanm3yeTcs TOIBKO B TOM Cilydae, KOTJa CIIyIIaTelb HEe OCO3HAeT, YTO Ha CaMOM
Jielie KPOeTCs 3a CIIOBAMHU TOBOPSIIIIETO.

Ilockonbky  ONHUM W3  KIIIOYEBBIX  [ApaMETPOB  MAHUIYIIATHBHOTO
BBICKA3bIBaHUS SBIIAETCSI KOHKPETHOE HaMEpeHHe, YTOObI pa3ianyaTh MaHUITYIISINY,
HEO00XO0IMMO MPOAHATM3UPOBATh TAKUE MTapaMeTPHl, Kak BepOanbHasi KOMMYHHKAIU,
KOMMYHHKAaTHBHOE HaMepeHHe, pa3yM M MOTHB. Bo BpeMs MaHUITYISIHA
KOMMYHHMKATOp JOCTUraeT IOCTaBJICHHBIX ILienell 0e3 OYeBHIHOTO OOHApyKCHHUs
CBOETO HAMEPEHHUS: TOBOPSIIMA  CO3HATENBbHO BBIOMpaeT Takylo  (dopmy
BBICKa3bIBaHMUs, KOTOPask HE MMEET MPSIMBIX CHUTHAJIOB €T'0 HHTCHITHH.

JIMHTBHCTHYECKAsI MAHHITYJISIIUS B ITUPOKOM CMBICIIC — KOMMYHUKATHBHBIH aKT,
paccMaTpuBaeMoe C TOUYKM 3pEHHMsS MOTHUBAIlMM KOMMYHHKAaTOpa U pealu3yeMoe
CyOBEKTOM (HOKITamuMKOM) M 00BekToM (ciymiareneMm) obmeHus. CyObext
KOMMYHHKAIIUH PETYINPYET TOBEICHHE CBOETOo cobeceqHmka depe3 pedb. OpaTop
MOXET OKa3blBaTb KOCBEHHOE BIIMSIHUE, YTOObI C(OPMHUPOBATH OIIPE/ICIICHHBIC
SMOIIMUA M BOCTPHSITHE CHUTYyallud, TpeOyeMble OpaTopoM. YCTHOE MpeJCcTaBleHHE
WH(POPMAITIH SBIICTCS BaYKHBIM aCIIEKTOM JIMHTBICTHYECKOTO BIUSHUSA. [Ipn areHnn
MMMCHbMEHHOTO TEKCTa YHTATENIO JIerde pacIiO3HATh BIHSHUE, ITOCKOJIBKY TEKCT
MOXHO TOJPOOHO M3Yy4YHTh. ODTO HEBO3MOXKHO IIPU YCTHOM IHpEJCTaBICHUH
nHdopmaruu. Takum 00pa3om, eciid OT/Ie/IbHbIEC CJI0BA HAMEPEHHO MOAYEPKHYTHI, U
€CITH peub CTPYKTYpUPOBAaHA C OMPEACICHHON MeNblo, TO YCTHas HWH(opManus
MOJKET OKa3bIBaTh OOJIbILICE BIHMSHUE, YeM IMUCbMEHHBIN TekcT [[lenucrok, 2003].

E.JI. JIoueHKO BBLAEISAET CACAYOMINUE IPU3HAKY MAaHUITYJSILUN:

— POJIOBOM MPU3HAK — IICUXOJIOTHYECKOE BO3ACHCTBHE;
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— OTHONICHHWE K OOBEKTY MAaHUITYJIMPOBAHUS KaK CPEJICTBY JOCTHIKCHHS
COOCTBEHHBIX IIENIEH;

— CTpeMJIeHHE K OJJHOCTOPOHHEMY BBIMTPHIIIY;

—  CKPBITBIM XapakTep BO3/ICHUCTBHUS,

— HWCTOJB30BaHHE CHIIBI M UTPa Ha CIIA0OCTSIX;

— MAacTepCTBO M CHOPOBKa B OCYILECTBIEHUH JieicTBuii [[lonenko, 1997].

Hecmotpss Ha TO, 4TO (heHOMEH SI3BIKOBOTO BO3ACUCTBUSI H3y4aeTcsi Ha
MPOTSHKEHUN MHOTUX JECSATUJICTUH, yUeHbIe HE CMOTIIM MPUHTH K €TUHOMY MHEHHIO
[0 3TOMY BOINPOCY. SI3BIKOBOE BO3/CHCTBHE HAXOIMTCS HA CTBHIKE JBYX HAayK —
TICUXOJIOTUU U SI3BIKO3HAHUS, TIOOTOMY B MEPBYIO OYepe/lb HYKHO YYHUTHIBATH JBA
TJIaBHBIX  aclleKTa:  IICUXOJOTMYECKOE  BO3JCHCTBHS HA  PEIMIIMEHTa |
JIMHTBUCTHYECKUE CPEACTBA, KOTOPHIE HCIIOIh3yeT KOMMYHHUKATOP.
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PEAJIM3ALIMS PEUEBBIX CTPATEITMIA U TAKTUK B BOEHHOM
IUVIAKATE CCCP BPEMEH BEJIMKOI OTEYECTBEHHOM BOMHBI

Tanuenxo E.11.
Anmaiickutl 2ocy0apcmeeHtbill YHUGepCumenm
2. bapuayn (Poccus)

Annomayus: BOCHHBIN IDIaKaT B TAHHOW CTAaThe PACCMATPUBACTCS C MO3UIIUH
putopuku. MccaenyroTes pedeBble CTpaTeruy U peueBble TAKTUKY, HApaBIeHHBIC HA
JIOCTHYKCHUE 1IETH OKa3aHUsl YOKIAIOIIEro Bo3iecTBrsl. OCHOBHBIMH CTPATETHUSIMHU
pPEUeBOTO BO3JEHCTBHS B BOCHHOM AardMTAallHOHHOM IUIaKaTe SIBIISTIOTCS: CTpATETHS
JUCKPEIUTALMN M CTPATETHsl CaMOIpe3eHTANH. s CTpaTerny CaMONpPe3eHTHIINN
XapaKTePHbI TAKTHKa CaMOIIPOCIABIICHHUS M TAKTHKa ITOJTYCPKUBAHUS COOCTBEHHBIX
nocTonHCTB. CTpaTerus QUCKPETUTAINH OCYIIECTBISIETCS Yepe3 TAKTUKY H3/IEBKU U
OCKOpOJICHHSI, KOTOpass MOXET OBITh  peaju30BaHa IyTeM  HETaTHBHOU
XapaKTEPUCTUKU UIIM YCIOBHOTO HETAaTUBHOTO «CPABHEHHUSI.

Kniouegvle  cnoéa:  BOEHHBIM — IIakaT, KOMMYHUKATHBHbIE  TaKTHKH,
KOMMYHHUKATHBHBIC CTpaTeruy, CTpaTerus JIUCKPETUTAIIH, CTpaTerus
CaMOTIPE3CHTAIHH.

Abstract: The military poster in this article is considered from the position of
rhetoric. Speech strategies and speech tactics aimed at achieving the goal of
providing persuasive influence are investigated. The main strategies of speech
influence in the military propaganda poster are defined by the strategy of discrediting
and the strategy of self-presentation. The self-presentation strategy is characterized
by the tactics of self-glorification and the tactics of emphasizing one's own merits.
The strategy of discrediting is carried out through the tactics of mockery and insult,
which can be implemented through negative characterization or conditional negative
"comparison".

Keywords: military poster, communication tactics, communication strategies,
discrediting strategy, self-presentation strategy.

Boennsie mmakatet CCCP  mnepuoma Benuwkoit OtedecTBEHHOW BOWHBI
MIPE/ICTABIISIIOTCS MHTEPECHBIM OOBEKTOM HMCCIIEIOBAHHSI C TOUYKU 3PEHUSI PUTOPHKH,
PEUEeBBIX CTPATETHil M TAKTUK, KOTOPBIC UCIIOIB3YIOTCS ATl OKA3aHUs YOEKIAIOIIero
BO3/ICUCTBHs. AHANM3UpyEeMble TUIaKaThl B3SITHI C calTa ANTalicCKOM KpaeBou
YHHUBEPCAIbHOM Hay4yHOMU OHOIMOTeKN HM. B.A. [umxosa:
http://akunb.altlib.ru/spisok-plakatov-po-godam/.

E.B. KmoeB B cBoeli pabore «PeueBasi KOMMyHHKAIMS: YCIEIIHOCTh PEYEBOTO
B3aUMOJEHCTBUS» MOJ KOMMYHUKAaTHUBHON CTpaTerueil MOHUMAaeT «COBOKYIHOCTb
3aIJIaHUPOBAHHBIX TOBOPSAIINM 3apaHEe U PEANN3yeMbIX B X0Ji€ KOMMYHUKAaTHBHOTO
aKTa TEOPETHUYECKHX XOJOB, HAMpaBJICHHBIX Ha JOCTIDKCHHE KOMMYHHKATHBHOM
ey [Kiroes 2002].
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KomMmynukatuBHas nens, ¢ Touku 3penust E.B. KioeBa, ects cTpaTernueckuii
pe3yibpTaT, Ha KOTOPHIM HampaBieH KOMMYHUKATHBHBIN aKT, OHA COCTOHT B TOM,
9TOOBI aJIpecat MOHSIT CMBICT COOOIIeHus U 1ein roBopsiero [Kiroes 2002].

Kak ormeuwaer O.C. Hccepe, koHE4Has Iesib JTIO00W KOMMYHHKATHBHOM
CTpaTeruu ecTb KoppeKuus Moaenu mupa agpecata [Hccepc 2009].

CyliecTByIOT ~ pasiuuHble  KilaccM(UKALMKM peueBbIX crpaternii. Ham
npencTaBisgercs: yaooHbM obpatuthest k padboram O.C. Uccepc [Hccepc 2003]. Ona
BBIICISCT C (DYHKIMOHANBHOW TOYKM 3pCHHS OCHOBHBIC (CEMaHTHYECKHE,
KOTHUTUBHBIE) M BCTIOMOTaTEJIbHBIE CTPATETHH.

K OCHOBHBIM CTpaTermsiM OTHOCAT T€ CTPATETHH, KOTOPHIE HAa ONPEICICHHOM
JTare KOMMYHHKAaTHBHOTO B3aMMOJCHCTBHUS SBIIAIOTCS, C TOYKH 3PEHUS HEpapXHd
MOTHBOB W IleJiel, HambOoliee 3HAYHMBIMHU, T.€. HEIIOCPEICTBEHHO CBSI3aHHBIMHU C
BO3/CHCTBHUEM Ha aJjpecara.

K BcmoMmoratenbHBIM —CTpaTeTHsIM OTHOCAT Te, KOTOpPBIE CIIOCOOCTBYIOT
¢ PeKTHBHOMY BO3JCHCTBHIO Ha aapecaTta. K HHM OTHOCST IparMaTHYCCKHE
(cTparerun caMOIpPE3EHTALUM, CTATYCHBIC M POJIEBBIE CTPATErMU, SMOILUOHAIBHO
HACTPaMBAIOIINE CTPATETHH ), AUAIOTOBBIE (MCIOIB3YIOTCS I KOHTPOJIS Hal TEMOH,
WHUINWATABOW) W CEMaHTHYeCcKHe  (CTpaTerusi  MOTYMHEHHS,  CTpATerHs
JVICKPETUTALINH) THITHI CTPATETHii.

i BOCHHBIX arWTAlMOHHBIX IUIAKATOB HAMOOJCE aKTyalleH CEeMaHTUYECKUi
THI CTpaTeruii, a MMEHHO CTPAaTeTHH NOAYMHEHUS W IUCKPETUTAINH, a TakxkKe
CTpaTerus MparMaTuIecKoro THITA, 8 IMEHHO CTPATEeTHs CAMOIIPE3CHTAIHH.

Jis manpHEHImero aHanu3a HaM HY>KHO JaTh OIpEIeIeHHEe KOMMYHUKATHBHBIX
TaKTHK.

Cormacao O.C. Hccepc, pedeBOdl TaKTHKOH CIEAyeT CUUTaTh OJHO WIIH
HECKOJIBKO JCHCTBUH, crtocoOCTBYIOMHe peanu3aiuu crparerud. [Mccepe 2009]. Mbt
Oynem mpuaepKUBATHCSA 3TOW TOUKH 3PECHUSI.

WHCTpYMEHTOM pealn3aliy TAKTHKH CIYy)KaT KOMMYHUKATHBHBIE TPHUEMBI
Ooylee HHU3KOTO TIOPSIIKa — KOMMYHHKATHBHBIC XOAbl. KOMMYHUKaTHBHBIC XOJIBI
peamu3yoTCs MOCPEICTBOM OIIPECIICHHBIX PECUCBBIX CPEICTB.

TakTuka W3IEBKH M OCKOPOJEHHS — OJHA M3 CaMbIX MOMYJSPHBIX TAKTHK,
MIPUMEHSIEMBIX JUISl OCYIIECTBICHHS CTPATETNH BO3ACHCTBHS B BOCHHBIX IIIaKaTaXx.

JlaHHas TaKTHKa pean3yeTcs IyTeM CIEeTyIONMX KOMMYHHKATHBHBIX XO/IOB:

1) HerartuBHas xapakTepucTHKa, TUOO OTpHUIIaTeNIbHAs OllcHKa. Kak mpaBuiio,
BBICKA3bIBACTCS UYEpe3 HaMEK, yMalsdeT HHTEIICKTyaJbHble, HPaBCTBEHHbIE W
(hm3HyIecKre KauecTna.

[lmakatr «Kpacrou apmuu memia Heyucmv 6vimena oomialy: HedncTpio B
JAHHOM cllyyae OO0O3HA4YeHbl Bparu, «TEMHbBIE CHUJIbI, BpPaXKICOHBIC YEIIOBEKY»,
«HENIOCTOMHBIE, Tpe3peHHbie Moy [MAC:2].

«Hamnoneon moteprien mopaxenne. To e Oyaer u ¢ 3a3HaBIUMCS [ muTirepom!»:
[JIarojl 3a3Hambesi JEMOHCTPUPYET SIBHO HETraTHUBHbIE KOHHOTAIMM (3a3HATbCS —
«BO3OMHHUTH 0 cebe, cTaTh BbiIcokoMepHbiM» [MAC:1]).

Bparu Taxke Ha3BIBAIOTCS 6ap8apamil, HeUUcmvlo, C80J04bI0, OKKVRNAHMAMU,
2A0UHOU, 3aX8AMYUUKAMUL.
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2) VYcnoBHOE HETaTUBHOE «CPABHEHHE» —  CO3JAHHE  IKEIaTEIbHBIX
accormanuii Ans  afgpecara cooOmeHus. Hawubomee TpaguIMOHHOE CPEACTBO
peanu3anuy JaHHOTO KOMMYHHKATHBHOTO X0/a — 3T0 MeTadopa.

Ha mnakare «/0e cabas xpacuas 636unacvy» (ammcT CPaBHUBACTCS C TaIoOM:
«...Tam 6vims 6cezoa pawucmy 6umvim/ Tam 6ydem 2ad 3amonman 6 epszey». «'am»
B HENpPSIMOM 3HAYECHUH HCIIONIb3YeTCsl Ul 0003HAUSHUSI MEP3KOI0, OTBPATUTEIHEHOTO
YeIoBeKa.

Ha mnakare «bBeil ¢hawucmcekoeo eada» wMeradopa peanusyercss 3a CUeT
HeBepOaIbHOIO JJIEMEHTa — HM300pakKeHHs, Ha KOTOPOM MOAIKCH BOILIOIIAETCS
OyKBaJIbHO — PyKa COBETCKOTO COJifaTa ObeT MPUKIAZIOM CYIIECTBO, HATOMUHAIOIIEE
mo ¢opme CBaCTHKy M MOpCKoe dynoBuile. llepeHoCHOe 3HaUYeHHWE cloBa Traj
cozmaercst Ha 6a3ze MeTaopbl, OJHAKO, IPHHUMAs BO BHUMaHHE KOHTEKCT IJIaKaTa, a
HMMEHHO NMPUCYTCTBHE N300pPa3UTEIBLHOIO KOMIIOHEHTA, Mbl MOKEM TOBOPHTBH O TOM,
410 MeTadopa mpeBpanaeTcs B alIeropHio.

I'agom HaspBaroT ['urinepa u Ha wiakare «7yda u obpamuo»: «IlyTh B MOTHITY
b6anovl cada obpenu y JleHuHrpaga».

ITmaxar «Knewu 6 xnewu» OOBITPHIBAET Cpa3y HECKOJIBKO 3Ha4deHUil. CoryilacHO
CroBapio Pycckoro SI3pika kinemm: «1. MeTalutmuecKuit HHCTpYMEHT B BHJIE IIUTIIIOB
JUISL 3aXBaThIBaHWS M 3aXuMa; 2. BOeHH. OXBaT (NIPOTHBHHMKA) C JABYX CTOPOH»
[MAC:2]. Ha nnakare u3o0paxeH ['utiep, ero pyku-Kiemy ¢ JByX CTOpPOH OepyTcst
B KJICIIM PyKaMHU COBETCKOTO COJIIATA.

Eme oana npuMep peann3aliyil yCIOBHOTO HETATUBHOTO «cpaBHEHUs»: «To He
36epu C IUKUM BOeM B OypHBIH PHHYJHCH NMOTOK, DTO ['mTiiep cTpoii 3a cTpoem /
lonnt «dpuneB» Ha BOCTOK» - HEMEIKHE COJIAThI COIOCTABISIIOTCS CO 3BEPHMHU.
(mmaxat «/Ipespawenue «ppuyesy). IKOHNIECKUH k€ KOMIIOHEHT JaHHOTO TIIaKaTa
n300pa’kaeT IOCTENEHHOE INPEBPAIleHNe HEMIEB B 3HAKM CBACTHUKM M 3aTeM B
6epe30BbIe KPECTHI.

Wrak, TakTHKa U3JEBKA U OCKOPOJICHHS] — OJIHA U3 CAMbIX MOIYJISIPHBIX TAKTHK,
MIPUMEHSEMBIX IJIS1 OCYIIECTBIICHUS CTPATETHH TUCKPEUTALUH, CTPATETHH PEUEBOTO
BO3JICHCTBHSI B BOCHHBIX IUIakaTax. OHa pealm3yercsl MyTeM TaKHX PEYeBBIX XOJOB,
KaK HeraTHBHas XapaKTEPUCTHKA U YCIOBHOE HETaTHBHOE «CPABHEHUE.

Hapsiny co crparerueid IMCKpPEAMTALMM, CYIIECTBYET TAKKe CTpaTerus
camoripedeHtanuu.  JlaHHas ~ crpaTerusi  peanmsyercs — uepe3  TaKTUKY
CaMOIIPOCIIAaBICHHsI U TAKTUKY MOAYEPKHBAaHHMS COOCTBEHHBIX JIOCTOMHCTB (B TOM
yrcie padoTaeT BMECTe CO CTpaTerueil qUCKpeIUTaIN).

Cornacao Crnosapro Pycckoro f3sika [MAC:3], ogHO M3 3HA4YeHWH Triaroyia
«IIPOCIABIIATE» — «BO3JABATh XBAJY, BOCXBAISATEH». PACCMOTPHM JaHHYIO TAKTHKY Ha
npuMepax.

Inakat «B omoti @ponmosoii ceodke ecmvb U Mou 6o0egou mpyo!»
JIEMOHCTPUPYET HaM TPY>KCHHKa ThUIA, TOPJOr0 CBOMM BKJIQJIOM B mobexy. Llembro
JIAHHOM TaKTHKU SBJISETCS BO3/AsSHUE XBAJIBI JIFOJSIM, HE yYacCTBYIOLIIMM B OOEBBIX
JICUCTBUSIX HOANPSIMYIO, HO TPYISIIMXCS VIS YJIyUIIeHUs CUTYaluy Ha (pOHTE.

ITnakar 1945 roma «Bouny — nobedumento — GceHapoOHas a0O08b!»
MIPOCIIABISIET yKe TMoOequTeneid, KOTOpble Ha MPOTSHKEHWH TIIATH JET BEIH
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0KeCTOYCHHBIE OO ¢ TIPOTUBHUKOM. To ke KacaeTcs miakatoB «KpacHou apmuu —
cnasaly n «Hawe 3namsa — snams nobeowt!»

IInakarel «Hawum napmuszanam u napmuzamkam — ciaasal» 1942 ropa u
wrakat «Crasa eeposm napmusauam, paspyuwarowum gawucmexui moii» 1941 rona
SIBIISTEOTCSI BEIPKCHUEM OJIar0IapHOCTH MapTH3aHAM.

OtnenbHO oTMETUM ITakaThl 1941 roga, MOCBSIIEHHBIN 3alUTHUKAM MOCKBBI:
«Cnasa 3awumnuxam Mockewt!», u 1943 «Cnasa oceobooumensm Yrpaumnvi!y.

[Tnakar «Tyoa u obpamuoy» Takke JEMOHCTPUPYET TAKTHKY MPOCIABICHUS: «Ho
Gawucmcekasn ocaoa ne ciomuna Jlenunepadal». I'naron «ue cromuna» BbIpaXkaeT
CWIIy ¥ CTOWKOCTh W jganee: «Ilymb 6 mozcuny 6anovl eada oopenu y Jlenunepaoa.
VMU THO 371€Ch, 6€3yCIOBHO, IPUCYTCTBYET MTPOCIIaBIICHHE.

TakTHka TOIYEPKUBAHHUA COOCTBEHHBIX JOCTOMHCTB pEajM3yeTcs 3a CUeT
BepOaNbHBIX W HeBepOallbHBIX CPEACTB M 4YacTO CONPSHKEHA CO CTpaTerue
JIUCKPETUTALINH, TaK KaK MMOTYCPKHUBAHUE COOCTBEHHBIX JOCTOMHCTB MPOHMCXOMINT, B
TOM YHCIIe, Yepe3 YHIKCHUE TPOTHBHHKA.

B coBerckux muakaTax 3TO BBIPaXaeTcs B TOM, YTO COBETCKHI COJJAT BCErja
KpyTHee MPOTUBHUKA, MPOTUBHUK TAK)KE YaCTO 300MOPQEH, 3TO BHITOAHO BBIICISET
yesoBeueckue uepTol BonHa KpacHoi apmun.

B kauwectBe mpumepa mpuBeneM: «Cmepmb HeMeykuM OKKVIAHMAMY» —
COBETCKHI TaHK JIaBUT KapUKAaTYPHO HAPHCOBAHHBIX PYKOBOIUTEICH HAIHCTCKOM
Tepmannm, «Y3uan pawucmexuii cmepssmuux, Ymo y Hac He AeHAMHUK!» — MOTITHAS
pyKa coyiata KpacHOHM apMHUH C)KUMAET TOPJIO CTEPBSATHUKA B HAITUCTCKOH (hopme.

Takum 00pa3oM OBLTO BBIICICHO JIBE XapaKTEPHBIC CTPATETHH i BOCHHOTO
mrakata CCCP B mepuon Bemmxoit OTeuecTBEHHOH BOWHBI — 3TO CTpaTerus
CaMOTIPE3CHTAINN M CTPATETHS TUCKPEANTAIINH, KaXK/1asi M3 KOTOPBIX Pean3yeTcs 3a
CUeT MPHUCYIIMX STHM CTPATETHSAM TaKTHK (CaMOIIPOCIABICHUS, IOXYCPKUBAHUS
COOCTBEHHBIX JIOCTOMHCTB, C OJIHOW CTOPOHBI, U YEpe3 TAKTHUKy H3JCBKU U
OCKOpOJIeHNS, C APYTOil).
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FEATURES OF LANGUAGE LOCALIZATION OF CAR ADVERTISING ON
MANUFACTURERS' WEBSITES

Albert E.A., Osokina S.A.
Altai State University
Barnaul (Russia)

Annomayua: B naHHOM crathe paccmarpuBaeTcs (DEHOMEH JIOKAIM3aluu B
KOHTEKCTE aBTOMOOMIBHOM pEeKJIaMbl, i1 53TOTO OOBEIUHSIOTCS IOHATHA
JIOKaJIM3aINH, TIEPEeBOIa U aJIalTallid. ABTOP CTaThbU NPEJIAaracT Psjl OMpeIeICHIH
9TOTO SIBJICHMS, KOTOpPBIC OBLIM AaHBI PA3UYHBIMU POCCHHCKMMH JIMHTBHCTAMH.
Kpome Toro, B crarbe IpeacTaBlICHbI HEKOTOPBIC IPEIIONIONKEHHS OTHOCHTEIHHO
JIOKaJIM3alK peKJIaMbl aBTOMOOMIIEH, B3SIThIE C B€O-CATOB IPOM3BOAUTEIEH.

Kniouesvie crosa: nokanuzanus, MEpeBOJ, aIaNTalys, I[POM3BOIUTENN
aBTOMOOMJICH, peKiIamMa, PeKJIaMHBIH TEKCT.

Abstract: This article examines the phenomenon of localization in the context of
car advertising, for this purpose, the concepts of localization, translation and
adaptation are combined. The author of the article offers a number of definitions of
this phenomenon, which were given by various Russian linguists. In addition, the
paper presents some assumptions regarding the localization of car advertising taken
from manufacturers ' websites.

Key words: localization, translation, adaptation, car manufacturers, advertising,
advertising text.

The study of the localization of advertising texts is an urgent problem of modern
linguistics. Nowadays, advertising plays a very important role, because
manufacturing companies offer more and more products and services every day,
release new products or update existing offers. In this regard, the work of translators
is also growing, since most companies act on the international market. Thus, it is
necessary to translate, adapt, and localize the advertising text representing the
product.

An example of such companies can be car manufacturers. The purpose of the
study is to identify the features of the language localization of car advertising on
manufacturers ' websites.

The paper examines the features of language localization as the subject of the
study. The object of the study is the language component of car advertising on
manufacturers ' websites.

The term localization has appeared in linguistics relatively recently due to
international cooperation and communication in trade and industry. The phenomenon
of localization owes its existence to the development of information processes in the
field of modern technologies. Nowadays, many professional translators and scholars
compare “translation” and “localization” as two terms which can substitute each other
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in some contexts, especially in the fields of IT-technologies, trade and industry
[Schiler 2010; Ying-ting Chuang 2010; Odacioglu 2015].

Many well-known Russian researchers, such as L. L. Nelyubin, V. N.
Komissarov, V. I. Belyaev, and others, are engaged in localization problems.

Localization is preceded by another concept, such as adaptation - "a technique
for creating correspondences by changing the described situation in order to achieve
the same impact" [Hemo6un 2003:12 - 13].

Currently, the term adaptation has been replaced by the term localization.
According to Komissarov, Localization is a subspecies of adaptive transcoding,
which is defined as "a type of language mediation in which not only transcoding
(transfer) of information from one language to another occurs (which also occurs in
translation), but also its transformation (adaptation) in order to present it in a different
form, determined not by the organization of this information in the original, but by a
special task of interlanguage communication" [Komuccapos 1990:48].

It is a mistake to think of localization and translation as synonyms that describe
the same process. Thus, localization occupies a key position in linguistics, where
translation is considered as a special case of localization. Thus, we can conclude that
when translating an advertising text, it is necessary to pay attention to the sign
components of the semantics of individual symbols and forms.

Based on the considered concepts, we can say that the language localization of
advertising is not just a mechanical translation, but a complex and multifaceted
process of adapting the text of advertising with the help of various verbal and non-
verbal (sign and symbol) components.

Before proceeding to the specifics of the ad text and its localization, it is
necessary to refer to the very definition of advertising. So, advertising is "purposeful
and non-personal treatment, carried out indirectly through the mass media and other
types of communication, agitating in favor of a product, brand, company" [etisia
1993:24]. The main purpose of advertising is to convince the recipient of the
information that it is necessary to consume the goods and services of the person on
whose behalf the information in the advertising text is presented.

The structure of advertising is described in dozens of scientific papers, it is as
follows: text, extralinguistic component (video, image, etc.), context, socio-cultural
background, presupposition (information known to other participants of
communication or information that is presented as known) and slogan.

To achieve the main goal of advertising — the sale of products and services —
marketers use various techniques that affect the consciousness and subconscious of
the consumer, which is a feature of the advertising text. So, the method of language
manipulation is often used, which is characterized by the impact on the subconscious
of a person, his\her emotions, behavioral habits. Advertising should be a powerful
motivation, a call to action.

The peculiarity of advertising is that it is a means of mass communication, i.e.
along with a good knowledge of the source language, knowledge of
psycholinguistics, sociology, intercultural communication, marketing and economics
is required. This need is due to the fact that manufacturing companies attract the
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interest of the population around the world, especially in the most economically
developed countries. This gives the right to conclude that in addition to translating
advertising into different languages, an important aspect is its adaptation or
localization, taking into account the traditional, national and social characteristics of a
particular audience.

The main difficulty of translators is that when translating advertising and its
localization, there are no specific rules and algorithms within a specific language.
However, to date, quite a lot of research has been conducted in the field of translation
of advertising texts, commercials and other types of advertising. Thus, it is possible
to identify some of the most common transformations in the translation of advertising
texts, namely: the replacement of negation with statements, synonymic replacement,
antonymic translation, compensation for lexical losses, the replacement of the voice
from active to passive and vice versa, the transfer of phraseological units to their
semantic equivalents, concretization, generalization.

We should consider the phenomenon of localization on the example of
advertising cars selected on the official websites of manufacturers. Let's turn to the
advertising of the BMW M5 car:

The BMW 5 Series Sedan M Automobiles are the perfect combination of
comfort, elegance and uncompromising high performance.

Translated on the website for Russian buyers, this phrase sounds as follows:

Aemomoburu M BMW 5 cepuu eneuamasiowum obpazom couemaiom 6 cebe
Gupmennyro cnopmusrocme BMW M ¢ xomgopmom u snecanmuocmsio cedaua
busnec-knacca.

The literal translation would be as follows:

Aemomoburu M BMW 5 cepuu - smo udearvhHoe couyemanue komgopma,
91e2AHMHOCIU U OECKOMNPOMUCCHOU BbICOKOU NPOU3B0OUMENbHOCTIUL.

However, during the localization process, this ad undergoes some changes:

1) the noun combination is replaced by the verb combines;

2) adding a characteristic such as branded sportiness;

3) omitting such a characteristic as uncompromising high performance;

4) adding the phrase business class.

In our opinion, in this case, the translator selected transformations that do not
violate the original intention of the manufacturers to draw the buyer's attention to the
design of the car and its performance, and at the same time enhance the effective
impact on the potential buyer.

Next, consider another example - a Volvo car model XC90. The English-
language website provides the following description:

Design your life. Be in control every mile of the journey, with intuitive comfort
and convenience features.

The following translation is shown on the Russian-language website of the
manufacturer:

Boibupaiime mapwpym u  wacradxcoaiumeco  kom@opmom. Ber  moowceme
KOHMPOIUPOBAMb KANCOBILL KULOMEMp 6auiell Noe30Ku ¢ NOMOWbIO UHMYUMUGHO
NOHAMHBIX DYHKYUIL.
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We see an almost completely literal translation. However, there are still
discrepancies: for example, when localizing this ad, the sentence "Design your life"”
(literal translation: Create your life) was replaced with "Choose a route and enjoy
comfort”. As a result of localization of the text, the meaning is completely lost, the
Russian version carries a completely different semantic and emotional load.

Also, we should turn to the advertising of the Kia Picanto car:

Sitting pretty. It's great to know that a small car can be the product of big ideas,
and whatever your lifestyle it will leave you sitting pretty.

Boszvmu ¢ coboui 6ce! bonvue npocmpancmea - 6onvuie osmodicnocmeti! Imom
ManenvKuti agmomoouns nomozaem gonaomums 6oavuiue samwicavl. C Picanto mul
ModKcewb Hu 8 yem cebe He OmKa3vleamy!

This is due to the fact that the localization of the product in the country of the
sales market is handled by a large team, in which the translator of the advertising text
plays a far from key role. Perhaps it was the decision of the sales manager or another
person to change the text of the ad in such a way that it became far from the original
English-language advertising.

Localization, in contrast to translation, is the most creative process, where, in
our opinion, there can be no clear rules that need to be followed without fail. It is this
feature that determines the success of the translation-the choice of the translator's
language tools, lexical constructions and solutions to problems of untranslatable
vocabulary.

The advertising text is one of the most important elements of the mass
communication system. In this paper, we conducted a study of the specifics of
advertising materials in terms of their localization and pragmatic adaptation. It was
found that, in the process of working on the translation, the translator should not only
keep in his mind the mental image caused by the text, but also, if possible, try to
achieve the power of influence that is inherent in the original text, transmitting it by
means of the translation language.

In our time, it is no longer enough just to correctly translate texts from a foreign
language into your native one. The translator very often finds himself in the position
of an expert in cross-cultural communication. It should always take into account that
the recipient of the information belongs to a different language group, has different
knowledge, has a different history and culture. Therefore, when translating the text, it
is necessary not only to take into account the specific meanings of the language units,
but also to pay attention to the figurative content of the entire advertising text as a
whole, i.e. find those associative links that connect this advertising message with
phenomena that belong to this particular culture, and not to the advertised product.

The analysis also showed that the translation of advertising texts, the purpose of
which is not just to inform, but to attract the attention of the buyer, often uses the
technique of creating independent texts on the PJ. Such a translation is functionally
and communicatively adequate to the original. Thus, taking into account cultural
characteristics in translation allows us to approach translation as an intercultural
communication, since it involves overcoming not only language, but also cultural
barriers. Translation is a type of communication activity that mediates between two
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cultural communities and has a "two-faced" character, being directed, on the one
hand, to the source culture and its language, and on the other hand, to the culture into
which the translation is performed.
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ASSIMILATION OF RUSSIAN BORROWINGS IN THE ENGLISH
LANGUAGE
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Annomayua:  Hacrosdmiee  MCCIIENOBAHME  TOCBSINEHO  PONHM  PYCCKHUX
3aMMCTBOBAHUI B MOMOJHEHHM CIIOBAPHOTO COCTAaBA AHTIIMMCKOTO f3bIKa B IIEJIOM U
npoOneMe WX AaCCUMWIILMK ¥ (QYHKIMOHHUPOBAHUS B AHTJTIHICKOM S3BIKE, B
YaCTHOCTH. AKTYaJlbHOCTh TEMbl OOYCJOBJIICHa TEM, 4YTO MHOTHE YYEHbBIC
paccmMaTpuBadd TEMYy 3aUMCTBOBAHUII TOJABKO C  ONPEJENCHHOW CTOPOHBI:
paccMaTpUBAINCh IMPEUMYIIECTBEHHO HCTOYHUKM UM JaThl  3aMMCTBOBaHUI,
HUCTOPUYECKUE TPHYUHBI M YCIOBUS 3aHMMCTBOBAaHMSA. BaKHBIMH ke SBIAIOTCS U
Takue NpOOJEeMBbl, KaK acCHMWISIIUS pPYCCKOr0 3aMMCTBOBAaHHOTO CJIOBa B
AQHIJIMHCKOM SI3BIKE, €ro IOJYMHEHHE I'PaMMaTHYECKOMY CTPOI0 M (hOHETHYECKUM
HOpMaM, W3MEHEHHE €ro 3HAUYEHHs M aHalnu3 M3MEHEHHH, KOTOpbIe ObUTH BBI3BAHBI
MOSIBJICHUEM HOBOM JIEKCUYECKOM E€IUHHLBI B CIOBAPHOM COCTaBE SI3bIKa, 4TO
TI03BOJIUT AaTh OOBSICHEHUE NMPOUCXO/ISIINM SIBIICHUSIM B CIIOBAPHOM COCTaBE SI3bIKa,
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y3HATh MX IPUYUHBI, a TAKXKE MPOCICINTD CBSI3b MKy HCTOPHEHl OTIENBHBIX CIIOB,
HCTOpHEH s3bIKa M UCTOPUEH Hapo/ia B LIEJIOM.

Knouesvle crosa: AcCUMUISIIINS, 3aMMCTBOBAHUE, 3aMMCTBOBAHHE M3 PYCCKOTO
13bIKa, CJIOBAPHBIN COCTAB 3bIKA, COBETHU3M.

Abstract: This research is devoted to the role of Russian borrowings in the
vocabulary of modern English, the problem of their assimilation and functioning in
the English language. The definitions of such concepts as vocabulary of the language,
borrowing and the process of borrowing are given in the work. The topic is relevant
due to the fact that many scientists have considered this topic of borrowing only from
a certain angle: they mainly considered the sources and dates of borrowing, historical
reasons and conditions of borrowing. The work deals with such important problems
as the assimilation of a borrowed word in the language, its subordination to
grammatical structure and phonetic norms, change in its meaning and its functioning
in the vocabulary of the language.

Key words: Assimilation, borrowing, Russian borrowing, vocabulary of a
language, sovietism.

The vocabulary of any language is a collection of all the words and word
equivalents which exist in that language (stable combinations that, like words, are not
created anew in speech, but are introduced into it in a ready-made form) [ApHonb,
1959]. The role of borrowings in different languages varies and depends on the
specific historical conditions of the development of each language. When studying
the vocabulary of modern English, we inevitably encounter its etymological
heterogeneity, with the presence of words of different origin in the vocabulary (Latin,
Greek, French, German, Dutch, Russian, etc.).The vocabulary of the English
language throughout its history (more than a thousand years), has undergone
significant changes and even now it is constantly changing, because the language
reflects reality with its changes. In English, the percentage of borrowings is higher
than in many other languages (native words in the English dictionary are only about
30%). The problem of reflecting etymological heterogeneity in the vocabulary of
modern English requires detailed consideration, as well as the problem of the
relationship between the origin of words and the characteristic features of the
vocabulary of modern English.

As E. Sepir points out, "the simplest form of influence exerted by one language
on another is reduced to 'borrowing' words" [Cemmp, 1993, p. 174]. The initial
approach (the enumeration of foreign words appearing in speech), in the XX century,
was replaced by an analytical approach, i.e., the study and analysis of the borrowing
process, its causes, ways, stages and conditions of penetration of foreign words into
the receiving language. The term "borrowing" itself is ambiguous and different
researchers define it in different ways: some linguists focused on the intrasystem
aspect of the entry of foreign language elements into the borrowing language (H. H.
Awmocosa, JI. baymdunz, JI. TT. Kpeicun, A. I1. Maiiopos), others consider borrowing
in the context of bilingualism, interlanguage contact and intersystem interaction of
languages (B. M. Apucrosa, Y. Baiftapax, D. XayreH).
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According to the definition of O.S. Akhmanova, "borrowing is: 1) an appeal to
the lexical fund of other languages for the expression of new concepts, further
differentiation of existing ones and the designation of previously unknown objects; 2)
words, word-forming affixes and constructions that have entered this language as a
result of borrowing" [AxmanoBa, 1966, p. 146]. In other words, "borrowing is an
element of a foreign language (word, morpheme, syntactic construction, etc.),
transferred from one language to another as a result of language contacts, as well as
the process of transition of elements of one language to another" [Spuesa, 1990,p.
158]. That is, borrowing is understood as the process itself, as a result of which a
certain foreign-language element appears and is fixed in the language (first of all, a
word or a full-meaning morpheme), "insertion to the vocabulary of the language of a
foreign word" [HemroOun, 2003, p. 54], as well as such a foreign-language element
itself.

According to the definition of Y.S. Sorokin, the process of borrowing foreign
words is a two-way process. This is not only a simple transfer of ready-made
elements from one language to another, but also the process of their organic
assimilation by the system of a given language, their adaptation to its own needs,
their transformation — formal and semantic — in the conditions of a given
system [CopoxkuH, 1965].

There are external and internal reasons for borrowing. However, the main reason
for borrowing words is the need to name things and concepts. Linguists have created
classifications of loanwords based on a particular trait. The traditional classification
of borrowed words is based on the source and the era of borrowing, according to
which the vocabulary of the English language is distinguished: Celtic borrowings
(considered to be the oldest); Latin; Scandinavian (the era of the Scandinavian raids
(VIII-IX centuries) and the Scandinavian conquest (X century); French; borrowings
from other languages [ApHonba, 1959, Autpyiunna, 2004].

Words that enter the vocabulary from the source language to the borrowing
language go through several stages. The stages of introducing foreign words into the
English language include: the stage of penetration; the stage of entry; the stage of
assimilation; the stage of rooting [[Tanacenko, 2017: URL].In order to become a loan
word, the "foreign" word must be fixed in the recipient language, firmly enter its
vocabulary, that is, undergo the process of assimilation. Assimilation (Latin
assimilatio-assimilation) — adaptation in phonetic, grammatical, semantic and graphic
relations to the system of the language receiving them [Apuosnsa, 1959, p. 231].

In modern linguistics, there are four types of assimilation: grammatical
(morphological), graphic (graphic-orthographic), semantic (lexical-semantic),
phonetic (phonological, orthoepo-accentuational). In addition, there is a separate
classification of borrowings according to the degree of assimilation: fully assimilated,
partially assimilated, unassimilated words (barbarisms).

1. Grammatical assimilation is the loss of grammatical categories that a word
had in another language.

An example of grammatical assimilation is the plural forms, which in most
nouns borrowed from the Russian language in English is formed according to the
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grammatical norms of the English language: steppes (steppe), sables (sable)
[Cakuesa, 'punacosa, 2011].

2. Graphic (graphic-orthographic) assimilation is a transfer of a graphic image of
borrowed words using the graphical tools of the recipient, and subordination to his
writing spelling rules of the language of the recipient [['punés, 1982,p.119].

We can give many examples of graphic assimilation units, borrowed from the
English language literature, based on a different alphabet, or a fundamentally
different system of writing. For example, photography from Greek, tiffin from Hindi,
copeck from Russian, and so on.

3. Semantic assimilation is the assimilation of the semantic structure of a word
to the lexico-semantic system of the borrowing language, when a polysemantic word
is borrowed in one or two of its meanings, while the meanings are modified. For
example, originally the Italian word “umbrella” meant "device that protects from the
sun" (“sunshade, parasol”; “a shade, screen, or guard, carried in the hand for
sheltering the person from the rays of the sun”), while in England this word came to
mean the same device, only protecting from the rain (“a shelter from the rain”)
[Online Etymology Dictionary URL].

Proper semantic assimilation refers to the borrowing of a new meaning, often
figurative, to a word already existing in the language. Thus, the word “pioneer” and
the word “brigade” existed in English even before the appearance of Sovietism, but
the meanings "a member of a children's communist organization" and "labor
collective", respectively, they received under the influence of the Russian language
after the October period. These words are examples of semantic borrowing —
borrowing a new meaning, often figurative, to a word already existing in the language
[Capanraesa, JlapxunoBa, 2015: URL]. Semantic borrowing occurs particularly easy
in closely related languages. Many examples of this can be found among the
Scandinavian borrowings. For example, the old-English verb dwellan — "to wander,
to linger", under the influence of the old-skand. dvelja — "to live", developed in
modern English in dwell — "to live". That is, in terms of sound, dwell goes back to the
English, and in semantic terms to the Scandinavian verb.

In addition to the above three types of assimilation, there is also phonetic
assimilation, and phonetic borrowings make up the main and most numerous group.

4. Phonetic assimilation is the change and subordination of the sound system to
the laws of the sound system of the borrowing language. Words like “travel”,
“sport”, “knout”, “sterlet” have been completely assimilated phonetically.

Borrowing vocabulary can occur orally or in writing. There are such methods of
borrowing as: transcription, transliteration, and tracing.

In the modern vocabulary of the English language, borrowings from the Russian
language also played an important role in its replenishment. Russian borrowings
serve as a means of transmitting and storing culturally and socially significant
information, so they are used in newspaper and journalistic articles devoted to
Russian history, culture, and modern life, enhancing the expressiveness and reflecting
the national flavor.
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Oxford English Dictionary contains 100 cognate words, i.e. words of a common
Indo-European root, present in both Russian and English, and 499 proper Russian
loanwords" [Bomomapckas, 2002, p. 110]. Russian words, represented in English, are
associated with the main periods of the life of the Russian government, fateful events
that affect the way of life, relationships between people, groups, communities in the
process of political, economic and cultural life.

Borrowings from the Russian language can be divided by a period and subject.
The appearance of Russian words in English is classified into 3 periods:

1) the first period — from the era of Kievan Rus to the XVI century. It is
characterized by the establishment of regular economic and political ties between
Russia and England. The first Russian loanwords in English appear already in the XI
century — word sable;

2) the second period — from the XVII century to the revolution of 1917. It is
connected with the travel of foreigners to Russia, with the increased interest of the
British people to Russia and the Russian language. It is characterized by the
appearance of linguistic and country-specific records made by foreigners who have
visited Russia (ispravnik, miroed obrok, barshina, Decembrist, nihilist, narodnik,
intelligentsia, and so on);

3) the third period — after the revolution of 1917 to our time. The peculiarity of
this period is that most of the words have a bright social color and therefore a special
group of borrowings called Sovietisms was identified — borrowings from the Russian
language of the post-October period, reflecting the influence of the new social system
of the country (soviet, Bolshevik, kolkhoz, komsomol, Duma, subbotnik, glasnost,
perestroika.

Borrowings can be divided into several groups, according to their subject matter:

1) words related to the state structure, with the names of ruling, class, officials
and subordinates (tsar, knes, voivode, pastisan, glasnost);

2) designations of measures of weight, distances, monetary units (arshin, pood,
rouble, copeck),

3) names of items of clothing and food that were perceived as exotic for the
British (shuba, sterlet, belouga, vodka, bliny, borshch, karakul),

4) words of everyday life (troika, izba, dacha, balalaika, matrioshka);

5) names of natural features of Russia and some animals (steppe, tundra, taiga,
mammoth);

6) religious names (molitva, obednja, shaman);

7) some special terms (Kalashnikov, sputnik);

8) vocabulary related to art, which includes both words of native Russian
meaning: so are words that have become part of world culture (bylina, skaz).

Conclusion: the number of borrowed words in the English language is large
(about 70 %). Although the words from the Russian language make up a very small
part (less than 0.5 %), they play an important role in improving the modern
philosophical and political terminology of the English language, and also reflect the
influence and interaction of these two rich cultures. Most of the borrowed words
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reflected quite specific features and realities of the life of the Russian people. These
words preserve the Russian history, material and spiritual culture of the country, and
represent it in the international language communication: sable, tsar, rouble, kvass,
nihilist, intelligentsia, glasnost, perestroika, soviet, Bolshevik.
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RADIO, TV AND INTERNET ADVERTISING
IN MASS MEDIA

Farzalieva Z.M.
Azerbaijan University of languages
Baku (Azerbaijan)

Annomayus: JlaHHas CTaThsl MOCBSLIEHA N3YYEHUIO HEKOTOPHIX BUJIOB pEKIIaMbl
— peKJaMbl Ha pajuo, peKjaMbl Ha TeleBUIECHUH U pekiambl B MHTepHeTe - B CMU.
Pagmopeximama  TOMyJISIpHA,  TIOCKONBKY — XYAOKECTBEHHBIE W TEXHHYECKHE
BO3MO>XHOCTH CJIOB, 3ByKa M MY3bIKM MOBBIIIAIOT aKTUBHOCTH 3TOT0 BUJIa PEKIIAMBI.
TeneBu3nOHHAsT peKIaMa CUYUTaeTCs OoJiee BIHUATCIBHOW W NPOIYKTHBHOM,
MIOCKOJIBKY TEJIeBUJIEHHE KaK CpEJCTBO MpPSIMOro OOINEHHS NPHUBIEKACT CBOUX
3pUTeNed K MOTOKY ayIuOBH3YyaTbHON WH(POPMAIIUHU, OTIENSSA UX OT MPAKTHUECKON
JesITebHOCTH. VIHTepHeT-peKiTaMa MOXKET 3HAYUTEIHHO MOBBICUTH I(PPEKTHBHOCTD
MapKEeTHHIOBBIX KOMMYHHKAIIUM M HMMEET HEKOTOpBIE IOJpa3JeNeHHs, TaKhue Kak
OaHHep, MyJIbTUMEIUHHBIN OaHHEep, TEKCTOBBIE OJIOTH, JOMOJHHUTENbHBIE OKHA Ha
9KpaHe W peKiIaMy Ha HeOOJBIINX calTax.

Knrouegvie cnosa: pexnama, CMU, pekiama Ha paavo, pekiaMa Ha
TeJIeBUICHUH, peksiama B IHTepHeTe

Abstract: This article is devoted to the study of some types of advertising —
advertising in Radio, advertising in television and advertising in the Internet - in
Mass Media. Radio advertising is popular as the artistic and technical capabilities of
words, sound and music increase the activity of this type of advertising. Television
advertising is considered more influential and productive as television, as a means of
direct communi-cation, attracts its viewers to the flow of audiovisual information by
separating them from practical activities. Internet advertising can significantly
increase the effectiveness of marketing communications and has some subdivisions,
such as banner, rich-media banner, text blogs, additional windows on the screen and
advertising on small sites.

Key words: advertising, mass media, radio advertising, television advertising,
internet advertising;

52



“Advertising” comes from the Latin word “reklamare”, which means "to inform
by shouting". In ancient Greek and Roman sources, the word advertising was used to
mean the verbal proclamation of information in the streets and squares where people
gathered. Theoretically and practically, professional advertising was first established
in America as a state-level institution. This systematic mechanism laid the
groundwork for the gradual improvement of the theoretical issues of advertising
[Omapoga, 2007, 43].

Advertising communications are carried out by various means, the traditional
ones: printed separately, presented in newspapers and magazines, radio, television,
displayed at exhibitions, fairs, souvenirs, reflected, direct mail advertising, public
relations events, etc.

1. Radio advertising. The first radio commercial was released in Piptsburgh
City, Pennsylvania on November 2, 1920, and since commercials have gradually
become a source of funding for the radio. The text, which directly reflects the
commercial idea, plays a leading role in radio. It is just the preparation of
advertisements on the radio that is carried out more quickly. The creation and display
of this advertising is also economi-cally viable. Due to the lack of images on the
radio, which communicates with the listener in private and for a long time,
advertisements do not have a visual or cognitive reflex. Therefore, service and
company advertisements are widely used in radio advertising. Figurative metaphors
are widely used in these advertisements [Chiariglione, 2011, 48].

Adpvertising of a product or brand that needs a direct presentation of reality does
not justify itself on the radio, due to the limitations of the image. The simplest radio
commercial is the one that the announcer reads, and here, too, there is no need for the
artistic design of the sound. One of the main conditions in radio advertising is to say
as many words as possible in a short time. Another important point is the changeable
presentation of intonation. Rhetorical sentences in the text of radio advertisements
justify themselves. The artistic and technical capabilities of words, sound and music
are among the factors that increase the activity of radio advertising. Thus, comedy is
preferred in the choice of genre of radio commercials related to the service. Modern
information genres are also widely used in radio commercials related to the product.
Information genres such as speeches, comments, interviews and conversations focus
on the presentation of reality. Studies show that only 30 percent of radio listeners pay
attention to advertising.

2. TV advertising. Television advertising, which emerged in the media in 1941,
was widely distributed. Color television, created in 1955, opened up new
opportunities in the artistic solution of advertising. Image-description has established
itself as a means of visual expression in television advertising [Omaposa, 2007, 81].

The analytical information screen of television is a convenient advertising tool
to keep the image of the company in the center of attention. The constant appearance
of the company's emblem in the decorative design of any analytical information
program creates conditions for the image to be remembered and recalled. Modern
advertising has created a video clip aesthetics created by computer games and
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electronic rock music from the 70s. Television, as a means of direct communication,
attracts its viewers to the flow of audiovisual information by separating them from
practical activities. Therefore, television advertising is considered more influential
and productive.

3. Internet advertising. This type of advertising can significantly increase the
effectiveness of marketing communications. In order to manage the marketing
communications of the enterprise, it is necessary to properly prepare their complex.
Thus, it is expedient to thoroughly choose the five main elements of the complex and
the corresponding means. Internet advertising, like other means, can attract all kinds
of marketing communications [["amumoBa, 2914, 25].

Advertising information is placed on the Internet through advertising agents or
carriers. As an advertising agent or carrier, it is a special format that transmits
advertising information. The main advertising agents or carriers include: banner, rich
- media banner, text blogs, additional windows on the screen and advertising on small
sites.

3.1. Banners are one of the main sources of information for website users on the
Internet. Banners are delivered in the form of animation. Their various formats are
widely used. As users get used to the new banner format very quickly, the
effectiveness of these types of advertising media decreases. As a result, advertising
agencies are constantly thinking about new formats for advertising. Therefore, the
number of banner formats is significantly increasing [Yamnc, 2013, 274].

3.2. Rich — media banner. Unlike traditional banners, rich-media banners are a
banner rich in sound, interactive elements that respond to the movement of the
mouse, along with a quality animation effect [Chiariglione, 2011, 128]. It is advisable
to use large-format rich-media banners. This type of banner is usually used to
advertise high-tech, expensive goods. However, not all Internet users have high
technical capabilities, so it is not possible to look at such banners [Chiariglione, 2011,
83].

3.3. Text blogs, additional windows on the screen. Text blogs consist of plain
text, are organized in a certain way and go to the advertiser's website through a
hyperlink. An image other than the text is added to the text graphic block. Because
text blocks are less effective than banners, this format has few creative possibilities
for transmitting advertising information. In many contexts, text graphic blocks are
more effective than banners. The advantage of text blocks is that they attract the
attention of the consumer with little resemblance to advertising. [JIutBun, 2011,
162].

3.4. Placement of advertisements on small sites. When placing
advertisements, make sure that the headline covers the topic, and specify which group
of users it is related to. Suppose that agricultural products place a high-quality
product with a specific text in the “environmentally friendly product” or “product for
gourmands” section. Detailed structured sites are accessed by the population
according to each area of interest [["ammmosa, 2914, 14].

Depending on the scope, advertising belongs to the material or spiritual world.
Unlike the advertising of material goods, social advertising of the spiritual world is
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not presented to the consumer. The form of exchange that satisfies the spiritual need
only “cultivates” the taste of the masses.
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THE ROLE OF ABSTRACT NOUNS IN INCREASING THE
NOMINATIVENESS AND COHERENCE OF A SCIENTIFIC TEXT
(BASED ON THE ENGLISH LANGUAGE TEXTS)

Golovchenko K. V.
Altai State University
Barnaul (Russia)

Annomayusa: Hactosimasi cTaThsi OTHOCHTCSL K HCCIEAOBaHUSIM B 00acTu
nepuepuitHEIX MOIKIACCOB YACTEH PeUd U MOCBAIICHA W3YUCHHIO BIUSHHUS U POIN
aOCTPaKTHBIX HWMEH CYIIECTBUTENBHBIX B TIOBBIIICHNM HOMHUHATHBHOCTH U
KOT€pPEHTHOCTU HAayYHOT'0 TEKCTa Ha MaTepHae aHIJIUICKOro s3bIKa.

Llenb maHHOTO HCCIIENOBAHUS COCTOUT B TOM, YTOOBI BBISIBUTH M OIHCATh POJIb
aOCTPAaKTHBIX CYIIECTBUTENBHBIX B CO3JaHUM CMBICIOBOH JOMHMHAHTBI HAyYHOTO
TEKCTA.

KorHutuBHO-TMCKypCHBHAs MNapajurmMa MO3BOJISET YIIyOUTh IOHHMMaHHue
KOTHUTHUBHBIX OCHOBaHMH MJAaHHOTO TIOAKJIAcCa CYIIECTBHTENBHBIX, MNPUYMH HUX
npeobiaJanuss B HAyYHOM TEKCTE M OCOOEGHHOCTEH HMX (YHKIMOHHPOBAHHS B
HAY4YHOM TEKCTE, OTIMYAIOIINX UX OT SAEPHBIX CYIIECTBUTEIbHBIX.

AKTyanbHOCTh MCCIIEAOBAHUS OOYCJIOBICHA HEMPEKPAILIAIONIIMCS HHTEPECOM
JUHTBUCTOB K M3YYCHHIO KOTHUTHUBHBIX CTPYKTYP, OOBEKTHBHPYEMBIX PAa3THIHBIMU
A3BIKOBBIMU (hOPMaMH, a TAKXKE HEOOXOIMMOCTBIO TAbHEHIIIEr0 U3yUEeHHUs! TOTO, KaK
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S3bIKOBOE  CO3HAHHE BOCIPUHHMACT, KOHIENTYaJIU3UPYEeT W  KaTeropupyer
OKPY’)KaIOLYI0  JI€ACTBUTEIBHOCTb, U  KAaKME€  KOIHUTUBHBIE  CTPYKTYpbl
BepOATM3YIOTCS B BUIE a0OCTPAKTHBIX UMEH.

Kniouesvie crosa: abCTpakTHBIE CYIIECTBUTEIbHbBIC, JTEKCHKO-CEMAaHTHUECKUE
0COOEHHOCTH aOCTPAKTHBIX CYIIECTBUTENIBHBIX, HAYYHBIA TEKCT, HOMUHATHBHOCTb
HAYYHOTO TEKCTA, CBSI3HOCTh HAYYHOTO TEKCTa, CHHTAKCUYECKHE OCOOCHHOCTH
a6CTpaKTHBIX CYHICCTBUTCIIbHBIX B HAYYHOM TEKCTE.

Abstract: This article refers to research in the field of peripheral subclasses of
parts of speech and is devoted to the study of the influence and role of abstract nouns
in increasing of nominativeness and coherence of a scientific text in English.

The object of the research is one of the peripheral subclasses of the noun -
abstract nouns in the English language. The subject of the research is the semantic
features of these substantives that distinguish them from prototypical nouns and
determine the specifics of their functioning in a sentence and in a scientific text.

The purpose of this article is to identify and describe the role of abstract nouns
in creating the semantic prevalence of a scientific text. The author studies features of
their functioning in a scientific text, as well as the influence on their syntactic
behavior in that type of texts.

The cognitive-discursive paradigm makes it possible to deepen the
understanding of the cognitive foundations of this subclass of words, their dominant
place in the scientific text and improve their functioning in the scientific text,
distinguishing them from prototypical nouns.

The relevance of the study is due to the continuing interest of linguists to the
study of cognitive structures objectified by various linguistic forms, as well as the
need to study how linguistic consciousness perceives, conceptualizes and categorizes
reality, and which cognitive structures are verbalized in the form of abstract names.

Key words: abstract nouns, lexical and semantic features of abstract nouns,
scientific text, nominativeness of a scientific text, coherence of a scientific text,
syntactical peculiarities of abstract nouns in a scientific text.

The content of a scientific text is scientific knowledge, that is always
fragmentary, presented in the form of a voluminous, multidimensional, but at the
same time of a compositionally integral construct [Kotyurova, 2004]. The scientific
text is based on a strictly logical reproduction of the results of cognition with the
standards of presentation of the original, provable and proven knowledge. One of the
most important style-forming moments of a scientific text is a certain stability and
limitation of the lexical means used to express a scientific concept.

The dominant type of information in a scientific text is cognitive information,
which is defined as objective information about the external world. This type of
information in a scientific text is framed by “strictly defined, well-established means
that ensure the presence of three parameters of cognitive information: objectivity,
abstractness, density (compressiveness)” [Alekseeva, 2006].
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Objectivity as st distinct feature of a scientific text is expressed with help of
linguistic means of various levels. If there is cognitive information in a scientific text,
the text is characterized by atemporality, which is expressed in English, as a rule, by
the use of the present tense forms of the verb, (Present Simple). Its use manifests the
reported information as completely objective, timeless.

As for the syntactical peculiarities, at the level of the sentence objectivity of
scientific style is presented by a direct word order, excluding any emotional impact,
corresponding to a “simple” theme-rhematic division of the sentence into the subject-
predicate-object scheme. Passive voice constructions and other lexical grammatical
means with the meaning of passiveness are widely used in a scientific text. The
impersonal semantics of the subject is characteristic of a scientific text. It is
expressed either with the help of impersonal or indefinite personal subjects, or with
the help of subjects with an abstract or concrete impersonal meanings, mainly by
terms, that constitute a special unique, emotionally neutral and context-free layer of
vocabulary. Therefore, in the works by linguists like W. Croft we meet such terms as:
worthiness, markedness (Croft, Cruse, 2004, p. 120); R. Langacker introduces the
terms boundedness, interconnectedness, well-formedness (Langacker 1987, p. 154,
2000, p. 90).

A scientific text is characterized by a unique parameter inherent only to
cognitive information - density or compressiveness. This feature consists in the
tendency to reduce the horizontal and vertical length of the text, as well as the
language code in the presentation of the text. There are various means of
compressiveness: lexical abbreviations of different types; compressing punctuation
marks - brackets and colon; the use of components of other sign systems - digital
code, symbols, formulas; the use of graphic and other pictorial linguistic means; the
use of one word instead of a whole phrase, that is also in full accordance with the
principle of linguistic economy.

One of the inherent characteristics of a scientific text is a high degree of
abstractness. An increased level of abstractness of cognitive information that
dominates in a scientific text is expressed with the help of different linguistic means.
The generalized abstract nature of the scientific text presentation determines the
frequent use of abstract nouns and complex words, built according to derivational
models with abstract meanings, which is caused by "the wide use of words expressing
abstract concepts in the scientific language" [Kozhina, 1972]. The abstract meaning
for nouns is also created by using the forms of number: plural - for material nouns
and singular - for concrete nouns when denoting the type (class) of objects. In most
cases, being used in the plural, abstract nouns implement their specific lexical-
semantic variants: in these meanings they correspond to countable entities, which
allow language users to use them freely in the plural, and, if necessary, even with
numerals:

The foundations of quantum mechanics were established during the first half of
the twentieth century by Werner Heisenberg, Max Planck, Louis de Broglie, Albert
Einstein, Niels Bohr, Erwin Schrédinger, Max Born, John von Neumann, Paul Dirac,
Wolfgang Pauli and others. The quantum theory shows that these frequencies (of
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electronic radiation) correspond to definite energies of the light quanta, or photons,
and result from the fact that the electrons of the atom can have only certain allowed
energy values, or levels;, when electron changes from one allowed level to another, a
quantum of energy is emitted or absorbed whose frequency is directly proportional to
the energy

(Feynman, 2006, p. 48).

Maintaining an objective balance between these two responsibilities is not an
easy task

(TESOL Quarterly, 2002, p. 178).

When combined with a demonstrative pronoun and a numeral in the last two
examples, the verbal noun fiequency means “frequency of electromagnetic waves,”
the abstract noun of quality responsibility means “duty,” thus becoming countable
and therefore plural.

The scientific text is characterized by a distinct nominative character, which
consists in the abound use of nouns. According to M.P. Kotyurova, a scientific text is
characterized by a tendency to express an action or a process through a noun and a
simultaneous desemantization of verbal components, which emphasizes the high
level of abstract presentation and nominative nature of a scientific text [Kotyurova,
2004].

Scientific style researchers such as M.P. Kotyurova, E.A. Bazhenova, M.N.
Kozhina, V.E. Chernyavskaya and etc., distinguish the nominative character of a
scientific text as its leading feature, presupposing the manifestation of this trait in the
prevail usage of the noun, in the dominance of constructions with substantives,
usually arranged in the form of a chain of successively attached Genitives, and also in
a quantitative predominance of nominative constructions of various kinds, primarily
of nouns and adjectives:

Newton succeeded at describing planetary motion and putting it in the context
of the larger framework of a general understanding of motion and force

(Smith, Van Ness, Abbott, 2005, p.37).

The main subject content of a scientific text is concentrated in nominative
constructions that form the linguistic material of a given text, accounting for up to
70% of the total lexical composition. According to the study conducted on the basis
of the analysis of the scientific text in this article, nouns in this text are even more
frequent: in scientific literature, their number is 48% of the total number of cardinal
parts of speech, the number of abstract substantives reaches 27%, that is, more than a
half [Taylor, Wheeler, 2000].

The means of formalizing the abstractness of cognitive information in a
scientific text are expressed by the logical principle of constructing a text, which
manifests itself in the complexity and variety of those logical structures of syntax that
are used in the text. The integrity of the text, the close relationship of its components
is called text coherence. Explication of this category of scientific text is also
manifested at the level of the actual division of the sentence, since no sentence can
exist without distinguishing between the known and the unknown, the new and the
given, the theme and the rheme.
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Such a structure of a scientific text, accompanied by alternation of single-root
words - adjectives or verbs and abstract nouns, as well as the alternation of themes
and rhemes, works to increase the coherence of a scientific text and is in full
accordance with the peculiarities of the work of our consciousness, which, is
characterized by its constant movement focus (scope of attention - terms by W. Croft
and D.A. Cruse [Croft, Cruse, 2004].

The question of the ‘faithful’ translation is ultimately irrelevant. Faithfulness,
fidelity is more a matter of political loyalty and trustworthiness than of the relations
between texts

(The Linguist, 2001, p. 15).

The first sentence is the first mention of the quality of faithful "accurate", it first
falls into the focus of attention of the communicator and is a remake of the statement.
But right in the second sentence, the same quality becomes a theme, something
known, given to the reader, and the author uses, instead of the adjective, the
corresponding abstract noun faithfulness, which is a compressed form of almost the
entire previous statement.

Among the selected linguistic material, a significant number of examples
contains a repetition of either an abstract substantive in its entirety or its root. The
main function of repetition is to serve to structure the text and thereby to ensure its
integrity and unity, in other words, contribute to the semantic organization of the text
through repetitions of discrete elements, particular words are added into a whole.

In ice the components are water molecules that vibrate randomely about their
fixed positions in the solid. When the solid is heated to higher temperatures, the
random vibrations become more energetic

(Zumdahl, 1993, p. 119).

All three areas include both classical and quantum treatments, they can treat
their subject from a microscopic view (in contrast to a macroscopic view)

(Smith, Van Ness, Abbott, 2005, 102).

Thus, on the one hand, abstract nouns are a comfortable and compact unit to
represent the phrases mentioned before, as there is no need to use an extended phrase
(the reader got the message of its meaning), that is important for a scientific text,
characterized by such a feature as compressiveness.

Therefore, the appeal to the scientific style in this article as an object of research
allows us to assess the possibilities and features of the use of abstract nouns, their
role in the formation of thought and the creation of a generalized abstract character of
presentation in a scientific text. A large number of abstract nouns in scientific texts is
the evidence of a growing role of abstract concepts for modern science and a general
increase in the degree of abstract thinking of modern person, which is one of the
aspects of his adaptation and effective survival in the changing world of the 21st
century.

References
1. Alekseeva I.S. Introduction to Translation Studies. - SPb. 6. "Academy", 2006. —
352 p.

59



2. Croft William, Cruse D. Alan. Cognitive Linguistics. UK, University Press,
Cambridge. 2004 — 356 p.

3. Feynman R.P., Gottlieb M.A., Leighton R. Feynman's tips on physics. AW, 2006.
- 176 p.

4. Kotyurova M.P. Stereotype and creativity in the text: Interuniversity. Sat.
scientific. works / Otv. ed. M.P. Kotyurov; Perm. un-t. - Perm, 2004 — 392 p.

5. Kozhina M.N. About the speech consistency of the scientific style in comparison
with some others. Perm, 1972. 396 p.

6. Langacker Ronald W. Foundations of Cognitive Grammar, Volume I, Theoretical
Prerequisites. Stanford, California: Stanford University Press, 1987. 530 p.

7. Langacker Ronald W. Grammar and Conceptualization. Berlin; NewYork:
Mouton de Gruyter. 2000.- 427 p.

8. Smith J. M., Van Ness Hendrick C., Abbott Michael M. Introduction to Chemical
Engineering Thermodynamics. 7th Chemical Revised Edition McGraw-Hill, 2005
- 749 p.

9. Taylor Edwin F., Wheeler John Archibald. Exploring Black Holes Introduction to
General Relativity. Addison Wesley Longman, Inc. USA. 2000.- 352 p.

10. TESOL Quarterly, Volume 36, Number 4, 2002- 186 p. [Electronic source].—
URL.: https://docviewer.yandex.ru/view/1168034606

11. The Linguist, Vol.40, #5, The Linguist: Journal of the Institute of Linguists, 2001.
-41 p.

12. Zumdahl Steven S., Introductory Chemistry: A Foundation, 2nd Ed. C. Heath and
Company. Lexington. MA, 1993. - 824p.

WIDE-SPREAD ADVERTISING TYPES IN MASS MEDIA

Mamedova V.S.
Azerbaijan University of languages
Baku (Azerbaijan)

Anunomayus: JlaHHas CTaThs TOCBSIIEHA W3YYEHHWIO PEKIAMBl M €€ BHIOB B
CMMU. Ilpu uccnenoBaHuy BUJOB PEKJIAMbl TAK)KE YUHUTHIBAIUCH PA3HBIE MOAXOJIBI K
Hell W BHHMaHWE K KIacCCH(PHKAIUAM. BUABI pexiambl KIACCHOUIUPYIOTCS O
YyeThlpeM mNpuHImNaM. K HHM OTHOCSTCS LeNb pPEKJIaMbl, 00BEM pPEKIIaMbl,
reorpaduueckuii OXBaT W ayAWTOpus. B craree JenaeTcst BBIBOJ O TOM, YTO
OCHOBHAsI [IeJTb BCEX BUJIOB PEKIAMBI - CIYKUTH JTFOISIM.

Knrouegvie cnosa: pexiiama, CMU, komMmepueckas 1 HEKOMMEpUYECKasi peKyiama,
TOJIMTHYECKAsl peKliamMa, COIMaIbHast peKiaMa
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Abstract: This article is devoted to the study of advertising and its types in Mass
Media. When researching the types of advertising, different approaches and attention
to classifications were also taken into account. Types of advertising are classified
according to four principles. These include the purpose of the advertisement, the
scope of the advertisement, the geographical coverage and the audience. The article
concludes that the main purpose of all types of advertising is to serve people.

Key words: advertising, mass media, commercial and noncommercial
advertising, political advertising, social advertising

As a special type of communication activity, advertising accompanies humanity
throughout the history of its development. In old times the concept of advertising
meant everything related to the dissemination of information about goods and
services in society using all means of communication available at that time.
Gradually, the development of advertising led to the creation such communication
fields as public relations, direct marketing, sales promotion, advertising at points of
sale (Point of Sale), Exhibition Activities, Sponsorship, Branding and others.

The variety of forms of advertising communication presented in the modern
advertising market creates the basis for the classification of advertising. The types of
advertising differ depending on the basis of the classification.

There are several approaches to classifying types of advertisements in mass
media. C.L Bovee and W.F. Arens distinguish several types of advertising:
advertising for different target audiences, direct and indirect advertising, advertising
for different geographic coverage, advertising for different distribution channels,
commercial and non-commercial advertising [C.L. Bovee and W.F. Arens, 1989].

W. Wells, J. Burnet, and S. Moriarty write about the following types of
advertising: brand advertising, trade advertising, political advertising, targeted
advertising, feedback advertising, business advertising, institutional advertising, and
public advertising [Yamic V., bepuaer ., Mopuaptu C., 1999, 37].

A. Mudrov as one of the classification criteria denotes “generally accepted
norms” and includes private advertising here, unethical and misleading, calling these
groups a type of advertising [Myzapos A, 2008, 37]

For practical use, the most convenient is the general classification of types of
advertising, which is based on the sign of compliance of the type of advertising with
the type of advertising medium or channel for transmitting advertising.

Before talking about the basis for classification, it should be noted that
advertising can be viewed as a process and as a product. While speaking about the
process, we should note the interaction of all participants and highlight the role-
playing functions of advertising. Speaking about the product, we intend to define the
main classification features and, according to them, distinguish four groups:

1. Classification based on the target idea;

2. Classification based on the method of advertising distribution;

3. Classification by geography of distribution;

4. Classification by target audience.
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On this basis of classification based on target idea, advertising is divided into
three main types: commercial, social and political.

Commercial advertising aims to bring the advertiser's commercial information
to consumers with the aim of increasing sales and making a profit or stabilizing a
firm's position in the market. The subject of commercial advertising can be a product,
service, the company itself or its individual divisions, as well as ideas, the promotion
of which leads to the stabilization of the company's position in the market or an
increase in its influence on the consumer.

Social advertising is non-commercial information of state bodies and public
organizations on healthy lifestyles, environmental protection, conservation and
rational use of energy resources, crime prevention, social protection and safety of the
population. In such advertising, as a rule, neither a specific product nor its
manufacturer is mentioned.

Political advertising has its own specific characteristics: its purpose is to create
popularity for individual political leaders, parties and their ideas.

According to the classification based on the method of advertising distribution
or how advertisements are disseminated, we distinguish the following types of
advertising: advertising in the media, outdoor advertising, advertising on the Internet,
advertising at points of sale, direct advertising, personal advertising.

Adpvertising in the media is a classic advertising, that is, paid non-personal
appeal that is distributed by the media with the aim of communicating information
about a product, service or idea to a certain group of people.

Outdoor advertising is distributed through advertising media installed on the
street, as well as through vehicles.

Advertising on the Internet has a wide range of forms and methods of
presentation.

Point-of-sale advertising is designed to bring commercial information directly
to the buyer at the point of sale.

Direct advertising is a search for new customers using postal and telephone
communications, direct insertion of advertising brochures into mailboxes; it is also
selling goods from catalogs and trading using interactive marketing tools.

Personal advertising involves direct advertising from the seller. Multilevel
marketing is built on the basis of personal sales. In addition, personal selling is
widely used in the sale of exclusive high-value products.

According to the classification of advertising by geography of distribution, we
distinguish four types of advertising: international, national, regional and local.

International advertising is aimed at the markets of several countries. In
modern conditions, this type of advertising is extremely common. To a greater extent,
we are talking about advertising of world brands (for instance, Coca-Cola, Fanta,
Russian Vodka Smirnoff) information about which is disseminated in various
countries in national languages.

National advertising affects consumers in several regions of the country or
across the country.
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Regional advertising is intended to advertise goods and services that are
distributed in only one region. A region can include one or more regions. Many
publications, television and radio companies of national distribution sell both national
and regional advertisements. But regional ads are distributed in regional tabs or
regional outlets. Online advertising can also be regionally restricted based on the
user's IP address and is called geotargeting.

Local advertising is important for those advertisers whose products and services
are distributed in the same city or shopping area. Local advertising is often called
retail advertising simply because most of it is paid for by retailers. Whereas national
and regional advertising focuses on the benefits and special features of a product,
local advertising indicates to buyers where it can be purchased.

According to the classification of advertising based on target audience, two
types of advertising can be distinguished: consumer advertising and business
advertising.

It should be noted that most of the advertisements in the media are consumer
advertisements. They are usually aimed at people who will buy a product for their
own use or buy it for others. Within consumer advertising, the audience is segmented
by demographic and socio-economic characteristics, on the basis of which it is
possible to distinguish, for example, advertising targeted at different age, gender or
income groups of consumers.

Business advertising is aimed at those representatives of firms that are engaged
in purchasing or have an impact on the acquisition of industrial goods used in the
production of other goods (factories, machines, equipment, etc.) or as the main part of
another product (raw materials, semi-finished products, accessories, etc.). Industrial
goods also include items needed to run a business but not used as parts, such as office
equipment, computers, furniture, materials and services for companies. Business
advertising also includes advertising of goods and services to intermediaries in order
to stimulate the purchase of goods by wholesalers and retailers for resale. In addition,
this type of advertising can include advertising aimed at professional groups -
doctors, teachers, accountants, architects, engineers, lawyers, etc.

As a result, it should be noted that although the types of advertising serve
different audiences and purposes, one goal unites them - it is to make people's lives
easier, to inform them about different things or phenomena.
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Annomayus: CtaThsi TOCBAIIEHA aKTyaJIbHOM Ha CETOIHSIIHUN JIEHb MpoOiieMe
Biausinus nangemun COVID-19 Ha cuctemy oOpasoBanusi. PaccmarpuBatorcs, B
YaCTHOCTH, MOTHBALIMM K HU3YYEHUIO HTANIbSHCKOIO s3bIKa, KaK HHOCTPAHHOTO
pasHbIMH KareropusiMu oOydwarommxcst B Poccun. Marepuanom Juisi  CTaTbu
MOCITY)KMJIO HCCIIeZloBaHue, MpoBeéHHOEe B (opmare oHiaiiH onpoca. PesynbraTsl
UCCIIeIOBaHMS OBLIM IPOAHAIM3UPOBAHBI M CIPYIIHPOBAHBI MO ONPEAeIEHHBIM
KPHUTEPHSIM.

Kniouesvie cnosa: nuCTaHIMOHHOE OOy4eHUE, U(POBBIE TEXHOJIOTHH, PEXUM
y4E0BI, peopraHu3anyst Npero aBaHis, MOTHBAIIMH H3YUCHUS UTATBSHCKOTO S3bIKA.

Abstract: The article is devoted to the current problem of the impact of the
pandemic COVID-19 on the education system. In particular, motivations for learning
Italian as a foreign language are considered by different categories of students in
Russia. The material for the article was a study conducted in the format of an online
survey. The results of the study were analyzed and grouped according to certain
criteria.

Key words: distance learning, digital technologies, the mode of study, the
reorganization of teaching, the motivation for learning the Italian language.

Ormai da piu di un anno le nostre vite stanno subendo dei cambiamenti dovuti
all’emergenza sanitaria COVID-19, il mondo si ¢ dovuto adottare alle nuove modalita
di studio, lavoro e di comunicazione. Il nuovo stile di vita, a cui ci siamo dovuti
abituare, ha cambiato il nostro modo di pensare e ci ha costretti a rivalutare i nostri
obiettivi.

Uno dei campi cha che sofferto di piu, e sta ancora soffrendo, ¢ quello
dell’istruzione. Le scuole e le universita hanno dovuto riorganizzare la didattica, in
modo tale da poter adottarla all’insegnamento a distanza. Anche I’insegnamento delle
lingue ha sopportato delle modifiche importanti, non solo nell’organizzazione della
didattica ma anche nella rivalutazione degli obiettivi e nell’adottamento dei nuovi
strumenti. Il tema della motivazione nello studio dell’italiano LS in Russia durante la
pandemia COVID-19 ¢ stato presentato in questo lavoro.

Il rapporto tra la Russia e I’Italia ¢ ben noto, i due paesi nel corso di centinaia
d’anni ebbero uno scambio culturale e I’interesse reciproco per la storia, letteratura e
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architettura. A partire dagli anni Novanta si avvid lo sviluppo del turismo che prima
della pandemia raggiunse il suo apice. Sono questi i motivi per i quali moltissimi
russi decidono di studiare la lingua italiana. Nell’ultimo anno e mezzo le motivazioni
probabilmente hanno subito dei cambiamenti a causa della chiusura dei confini e del
peggioramento della situazione sociopolitica in Russia.

E sicuramente interessante analizzare questi cambiamenti avvenuti nella
motivazione e negli obiettivi dello studio della lingua italiana LS in Russia.

Se la situazione pandemica ha condizionato la motivazione degli studenti? Se
hanno percepito un calo o una crescita emotiva?

Perché le persone studiavano I’italiano prima che arrivasse la pandemia? Quali
erano 1 motivi? Quali sono ora i motivi per cui gli studenti decidono di studiare
italiano?

Quale modalita preferiscono gli studenti oggi? Se preferiscono studiare 1’italiano
a distanza o in presenza?

Il metodo usato ¢ un questionario on-line, contenente 17 domande, il quale ¢
stato diffuso attraverso i canali social, ed era rivolto agli studenti russi dell’italiano
LS in Russia.

Lo strumento di rivelazione, come stato anticipato, ¢ il questionario contenente
17 domande. Si ¢ deciso di utilizzare la lingua russa nella stesura del questionario, in
quanto il livello della lingua italiana pud essere non sufficiente per comprendere le
domande. Assieme al questionario ¢ stata diffusa una breve introduzione e la
spiegazione dello scopo della ricerca.

Sono presenti le domande introduttive (1-4) per analizzare la generalita dei
partecipanti.

Sesso
Maschile
Femminile
Eta

Meno di 20
20-25
25-35
35-45

Piu di 45
Conoscenza di altre lingue
. Se si quali

Dopodiché seguono le domande (5-7) sul tempo e sui motivi di studio della
lingua e italiana. Le domande sono a scelta multipla.

PemUOWENEE -

I. Da quando studi la lingua italiana

A. Da meno di due anni

B. Da piu di due anni

2. Se studi I’italiano da piu di due anni, indica quali sono i motivi perché
hai deciso di studiare questa lingua?

A. Lavoro

B. Studio

65



Trasferimento in Italia
Cultura, cinema, arte
Turismo
Per piacere
Se studi I’italiano da meno di due anni, indica quali sono i motivi perché
hai deciso di studiare questa lingua?
Lavoro
Studio
Trasferimento in Italia
Cultura, cinema, arte
Turismo
. Per piacere
Queste tre domande sono state inserite per valutare I’interesse per la lingua
italiana prima della pandemia e durante la pandemia. Inoltre, si indaga sul
cambiamento delle motivazioni nello studio durante il periodo pandemico.
Seguono le domande (8-9) sulla modalita di apprendimento della lingua italiana.
Come studi la lingua italiana
In presenza con un’insegnante privato
A distanza con un’insegnante privato
In presenza in gruppo
A distanza in gruppo
All’universita, scuola
Quale formato dell’apprendimento preferisci
In presenza
A distanza
La prossima sezione (domande 10-11) indaga sulle preferenze
nell’apprendimento della lingua italiana e sulla richiesta dei miglioramenti del
processo didattico.
1. Se studi la lingua italiana in presenza. Cosa vorresti migliorare nel
processo didattico?
Maggior utilizzo degli audio e dei video materiali
Maggior lettura dei testi autentici
Studio approfondito degli aspetti culturali
Maggior pratica della lingua parlata
Coinvolgimento dei parlanti nativi
Soddisfa tutto
Se studi la lingua italiana a distanza. Cosa vorresti migliorare nel
so didattico?
Maggior utilizzo degli audio e dei video materiali
Maggior lettura dei testi autentici
Studio approfondito degli aspetti culturali
Maggior pratica della lingua parlata
Coinvolgimento dei parlanti nativi
Soddisfa tutto
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In questa sezione vengono valutate le richieste dei miglioramenti del processo
didattico e si mettono a fuoco le necessita degli apprendenti in modalita a distanza e
in presenza.

Le domande 12-15 indagano sull’esperienza linguistica degli apprendenti con i
parlanti nativi della lingua italiana.

I. Sei mai stato in Italia?

A. Si

B. No

2. Nel caso di si, hai avuto ’occasione di parlare con un nativo in lingua
italiana?

A. Si

B. No

3. Nel caso di no, hai mai potuto parlare in italiano con un nativo
(chiamate, messaggi, e-mail)

A. Si

B. No

4. Secondo te, ¢ sufficiente la tua pratica della lingua italiana in Russia?

A. Si

B. No

L’esperienza linguistica ¢ ritenuta molto importante nell’apprendimento di una
lingua straniera, spesso gli studenti di una LS non hanno la possibilita di praticare la
lingua straniera nei contesti reali.

La prossima domanda indaga sullo stato emotivo degli studenti durante la
pandemia, e se gli studenti si siano sentiti pit 0 meno motivati per lo studio delle
lingue straniere.

1. Noti alcuni cambiamenti nel tuo stato emotivo, se a causa della
pandemia ti senti pitt 0 meno motivato per lo studio delle lingue straniere

A. Si, noto alcuni cambiamenti positivi, mi sento pit motivato

B. Si, noto alcuni cambiamenti negativi, mi sento meno motivato

C. No

E noto che generalmente la pandemia ha influito negativamente su molti aspetti
che riguardano il mondo di lavoro e di studio, vista la necessita del continuo utilizzo
del computer e I’impossibilita di uscire e di distrarsi. Percid viene richiesta
un’autovalutazione di questo aspetto.

L’ultima domanda (17) del questionario analizza 1’interesse per lo studio della
lingua italiana in Italia, quindi I’italiano L2.

L. Vorresti studiare la lingua italiana in Italia
A. Si
B. No

Procedure di somministrazione :
Il questionario creato sulla piattaforma Google Forms ¢ stato diffuso nei
seguenti canali social:
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l. Gruppo della lingua italiana sul social russo Vkontakte

2. Gruppo della lingua italiana sul canale sul messenger Telegram

3. Privatamente agli studenti della lingua italiana.

Si sono sottoposte 60 persone in totale al questionario, di cui 54 di sesso
femminile (90%) e 6 di sesso maschile (10%).

@ setcriit femminile
® uyickoit maschile
10%
90%

Per quanto riguarda I’eta dei rispondenti il 30% dei rispondenti ha 20-25 anni,
altri 30% ha dai 25 ai 35 anni, il 16,7% ha 35-45 anni, il 11,7% ha meno 20 anni, il
11,7% ha piu di 45 anni

@ wenbwe 20
@ 20-25
® 535
11,7% ® 3545
@ Gonsiwe 45

L’85% dei rispondenti conosce un’altra lingua straniera oltre all’italiano

[ it
@ Her

85%

La lingua piu conosciuta € I’inglese, la conoscono in 51.

inglese aHrmuicun 51(100%)
spagnolo enamciui 7 (13,7%)
o S Hemel K 12 (23,5%)

wrraicio [Ill—2 (3,9%)

cinese
THElERS vranbsncii fli—1 (2%)
giapponese, TG yipanmcri =L@
S Vipautcki[li—1 (2%)
talianc LA, panuysciu B—102%)
italiano, francese opanuyscufi—1 (2%)
frantase pasyscki[i—1 (2%)

bpanuyackui, apabekuii, asep... Jl—1 (2%)

0 20 40 60
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Dalla prima sezione dedicata all’analisi della generalita dei rispondenti risulta
che I’italiano ¢ piu studiato tra le persone di sesso femminile dell’eta dai 20 anni a 35.

Per quanto invece riguarda il tempo di studio della lingua italiana i risultati sono
i seguenti: il 53,3% dei rispondenti studia la lingua italiana da piu di due anni e il
46,7% da meno di due anni.

Tra gli apprendenti che studiano I’italiano da piu di due anni prevale il piacere
come motivo principale per lo studio dell’italiano. L hanno scelto 23 persone, segue
il turismo scelto da 15 rispondenti; I’interesse per la cultura, il cinema, 1’arte, I’hanno
scelto in 11; per i motivi di studio 11 rispondenti. 9 rispondenti studiano I’italiano
per i motivi di immigrazione, 5 per il lavoro. Due persone invece hanno aggiunto
altri motivi : per parlare con gli amici e ’aiuto contro la depressione

nepeezq B Mranuo

KyNETYPa, KitHemaTorpad, HCky..
ANA TYPUCTUHECKAX eneit
Ans cebs

ApysbA-UTanbAHLS!

ViayHieHue UTanbaHckoro abika .

0 5 10 15 20 25

Il quadro subisce alcuni cambiamenti tra i rispondenti che studiano I’italiano da
meno di due anni. Infatti, vediamo che il motivo principale rimane sempre il piacere,
scelto da 16 persone, dopodiché segue il trasferimento in Italia: ’hanno scelto 14
persone; il turismo 9 persone; 8 persone studiano I’italiano per il lavoro; 7 rispondenti
studiano I’italiano per I’interesse per la cultura; per i motivi di studio 6 persone. 4
persone hanno aggiunto alcuni motivi personali: la bellezza e la melodia della lingua
italiana, la bellezza della lingua, il rapporto con il fidanzato, aiuto contro la
depressione.

La maggior parte dei rispondenti studia la lingua italiana in modalita a distanza:
19 rispondenti (31,7%) studiano la lingua italiana con 1’insegnante privato, 12
rispondenti (20%) lo fanno nel gruppo. In modalita in presenza 10 persone (16,7%)
imparano italiano in scuola/universita; 9 rispondenti (15%) partecipano alle lezioni di
gruppo; 8 persone (13,3%) frequentano le lezioni con I’insegnante privato.

@ nuyHo ¢ penetutopom (offline)

@ ovcTaHumMoHHo ¢ peneTnTopom (onling)

@ & azsikosoi rpynne (ofiline)

@ 5 A3bIK0BOIT rPYNNE ANCTAHUMOHHO
(online)

@ 5 yrusepcuTeTE, WHOME

@ nusHo C peneTuTepoM

@ LMCTaHUMOHHO C peneTMTopoM

La maggior parte (55%) dei rispondenti preferisce studiare la lingua italiana in
modalita a distanza.
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@ nucTaHUMOHHLIA online
@ TpanMumoHHLI offine

I prossimi due grafici dimostrano alcune preferenze e desideri dei rispondenti
che riguardano il processo didattico.

Per gli studenti a distanza i risultati sono i seguenti: la maggior parte dei
rispondenti vorrebbe che si dedicasse piu tempo allo sviluppo delle abilita orali lo
vorrebbero 29 persone; 13 rispondenti preferirebbero utilizzare di piu audio e video
materiali; 12 persone desierebbero la partecipazione dei parlanti nativi durante le
lezioni; 9 persone credono che sia necessario utilizzare di piu materiali autentici; 6
persone vorrebbero studiare di piu gli aspetti culturali del paese; 6 persone sono
soddisfate del processo didattico

MCNOnB308aTE GonbLuE ayauo, .

MayyaTh GoMbLUE ayTEHTUYHBIX.

WayuaTh Gonblue KyNLTYPHBIE 0.

Bonblue yaenaTs BpemeHu npa.

NpUBNEKATS HOCUTENEi A3BIKA.
BCE YCTpausaeT|

Bonblue AMANGros, MEHBLLE Mp...

MoBonbLue pasrosopHeIX BIpa.

0 10 20 30

Il quadro dimostra alcuni cambiamenti per quanto riguarda la modalita in
presenza

MCNOMs30BaTL GonsLue ayauo,
BUOEOD MaTepuanos

n3y4aTtbe Bonblue YTEHTUHHBIX|
(HaNKMCaHHbIX HOCMTENEM) TEKC...
W3yyaTb Bonbllie KyNbTypHble
ocobeHHocT CTpaHbl|

Gonblue YIENATb BpEMeHH
NpaKTHKe pasroBOPHON peyn
NPHENEKaTE HOCUTENEH A3EIKA K|
Y4acTUIo B YpoKax|

6(26,1%)

BCe yCTpansaer)

Modalita a distanza:

Sviluppo delle abilita orali

Utilizzo di audio e video materiali

Partecipazione dei parlanti nativi

Studio dei testi autentici

Approfondimento degli aspetti culturali
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6. Nessun suggerimento
Modalita in presenza

1. Sviluppo delle abilita orali
2. Partecipazione dei parlanti nativi
3. Utilizzo di audio e video materiali
4. Approfondimento degli aspetti culturali
S. Studio dei testi autentici
6. Nessun suggerimento La maggior parte dei rispondenti (61,7%) ha
visitato Italia.
@
@ Her

9

33 persone (86,8%) ha avuto modo di praticare la propria lingua in Italia.

® [a

I @ Her

25 persone (73,5%) sono riuscite a praticare la lingua italiana in Russia,
attraverso i canali social, e-mail, chiamate ecc.

@ [a
@ Her

Tuttavia, la maggior parte dei rispondenti (70%) sostiene che non ¢ sufficiente la
pratica dell’italiano in Russia




® na
@ Her

Il maggior numero dei rispondenti (63,3%), nonostante la pandemia, sostiene
che non ha notato alcun calo o aumento della motivazione per lo studio delle lingue
straniere. Il 25% dei rispondenti dichiara di essere piu motivati e concentrati. Per
I’11,7% la situazione invece ¢ peggiorata, in quanto essi si sentono piu distratti e
meno motivati.

@ 12, B XOpOLUY0, Y MEHA NOABUNOCH
BonbLIE BDEMEHU HA WIYHEHWE A3LIKOB

@ na, B Nnoxyo, A He YYBCTEY0
MOTHBELHN K M3YHEHMID A3LIKOB

@ HeT, He 3MEHUNOCE

L’80% dei rispondenti vorrebbe venire in Italia per approfondire le proprie
conoscenze della lingua e di dedicarsi allo studio dell’italiano nel contesto L2.

® 12
@ ter

I risultati di questa ricerca sono senz’altro interessanti. L’emergenza sanitaria
COVID-19 e il peggioramento della situazione sociopolitica in Russia indubbiamente
hanno influenzato sulla motivazione nello studio dell’italiano LS tra gli apprendenti
in Russia. Da quanto emerge poco meno della meta dei partecipanti ha cominciato il
proprio percorso dell’apprendimento della lingua italiana da meno di due anni, quindi
durante il periodo di pandemia. Si notano anche i cambiamenti tra i motivi per i quali
gli studenti scelgono di studiare la lingua italiana. Per i rispondenti che studiano la
lingua da piu di due anni i motivi principali erano il piacere, il turismo e I’interesse
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per la cultura. Invece per i nuovi apprendenti i motivi principali sono il piacere,
I’immigrazione in Italia, il turismo e il lavoro.

Qui si puo vedere il confronto.

Da piu di due anni Da meno di due anni
piacere piacere
turismo immigrazione in Italia
I’interesse per la cultura turismo
i motivi dello studio lavoro
immigrazione in Italia I’interesse per la cultura
lavoro i motivi di studio
amici-italiani bellezza della lingua
aiuto contro la depressione rapporto con il fidanzato

aiuto contro la depressione

E indubbiamente interessante questo confronto visto che possiamo osservare un
rilevante cambiamento nelle motivazioni. Si puo notare i motivi come il turismo e
I’interesse per la cultura hanno un po’ perso il proprio valore. Probabilmente ¢ dovuto
alla chiusura dei confini e quindi all’impossibilita di viaggiare. Infatti, al giorno
d’oggi la libera circolazione tra i due paesi ancora non ¢ ripresa e non ¢ chiaro
quando si potra andare in Italia dalla Russia per i motivi turistici. L’immigrazione e il
lavoro come motivi per lo studio dell’italiano tra gli studenti russi non erano tra i
primi anni fa. Oggi, invece, I’immigrazione in Italia diventa uno dei motivi piu
importanti per i rispondenti.

Ritengo che per I’insegnante sia piuttosto rilevante tener conto di questi
cambiamenti dato che gli studenti saranno piu interessati all’apprendimento della
lingua italiana per il trasferimento. Per quanto riguarda la modalita di apprendimento
emerge che la maggior parte dei rispondenti preferisce quella a distanza. Dai dati
analizzati si pud notare che il 55% dei rispondenti preferisce studiare la lingua
italiana a distanza. Piu del 50% dei rispondenti impara italiano online o con
I’insegnante privato o in gruppo. Poco meno di meta dei rispondenti lo fa in presenza
in gruppi o nelle scuole o nelle universita. Solo 13% studia la lingua italiana con un
insegnante privato in presenza.

Sicuramente durante la pandemia moltissime persone sono passate
all’apprendimento delle lingue straniere a distanza. E come conseguenza le scuole
linguistiche, le universita e gli insegnanti si sono dovuti adattare a questo nuovo
modo di insegnare. La pandemia, quindi, ha accelerato questa continua evoluzione
della didattica e sicuramente ha cambiato anche le preferenze degli studenti.

Dai risultati analizzati sono emersi alcuni bisogni degli studenti e alcune
richieste di miglioramenti del processo didattico. Si pud vedere che sia per quelli che
imparano la lingua a distanza sia per quelli in presenza ¢ molto importante lo
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sviluppo delle abilita orali e quindi la pratica della lingua. Prevalentemente le
richieste sono simili e le differenze sono dovute soprattutto alla modalita

modalita a distanza modalita in presenza

sviluppo delle abilita orali sviluppo delle abilita orali

maggior utilizzo di audio e partecipazione dei parlanti nativi

video materiali

partecipazione dei parlanti maggior utilizzo di audio e video

nativi materiali

studio dei testi autentici approfondimento degli aspetti
culturali

approfondimento degli aspetti studio dei testi autentici

culturali

nessun suggerimento nessun suggerimento

Moltissime persone hanno sofferto psicologicamente in questo periodo a causa

delle chiusure. Sono diventati piu diffusi i casi di depressione, stanchezza, sindrome
di burnout. Questo indubbiamente influisce sulla qualita di apprendimento. Ai
rispondenti ¢ stato chiesto di autovalutare il proprio stato e di dire se in questo
periodo si sono sentiti pitt 0 meno motivati per lo studio delle lingue oppure se non
hanno sentito nessun cambiamento. Risulta che la maggior parte dei rispondenti non
ha percepito nessun cambiamento; il 25% si ¢ sentito piu motivato e 12% invece si ¢
sentito meno motivato. Personalmente attendevo che ci sarebbero stati di piu i casi di
stanchezza e demotivazione per lo studio.
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Annomayus: CTaThsl IOCBSIIEHA aKTyaJbHOH Ha CETOMHSIIHUHN JeHb MpodiieMe
HCCIICIOBAaHUSI MCTOYHUKOB WM TPUYHMH apaOu3almy y30eKCKOTO s3bIka. B craThe
paccMaTpuBarOTCs KIIFOUEBBIE JTAlbl UCTOPUM B3aUMOJCHCTBUS SI3bIKOB M KYJIBTYD,
BimsHue 3TOr0 B3aMMOJEHCTBHSI HAa OCOOCHHOCTH JIEKCHKO-TPaMMaTHYEeCKOH
CTPYKTYpPBl COBPEMCHHOTO Y30€KCKOTro si3bIka. (co0oe BHHUMAaHHE YIIEICHO
TOIIOHUMUU.

Knwouegvlie  cnosa: xopHu — apabusanuu, TONOHHWMBI, 3aWMCTBOBAHUE,
ATUMOJIOTHS, (POIBKIOPHBIN aCIIEKT.

Abstract: The article is devoted to the actual problem of studying the sources
and reasons for the Arabization of the Uzbek language. The article examines the key
stages in the history of the interaction of languages and cultures, the influence of this
interaction on the features of the lexical and grammatical structure of the modern
Uzbek language. Particular attention is paid to toponymy.

Key words: roots of Arabization, toponymies, borrowing, etymology, folklore
dimension.

1. Le radici dell’arabizzazione: la conquista di Maverannahr

Le conquiste arabe in Asia Centrale ebbero inizio durante il regno del califfo
omayyade ‘Abd al-Malik ibn Marwan.

Tra il VII e VIII secolo d.C. la regione di Maverannahr (o Transoxiana) era una
delle piu ricche del mondo allora conosciuto, divisa in numerosi regni indipendenti .
In seguito alla conquista di Marv e 1’occupazione della regione del Khorasan, il
califfato Omayyade decise di espandersi ad est. Le operazioni militari nella regione di
Maverannahr ebbero inizio per mano di un abile generale, allora viceré del Khorasan
: Qutayba ibn Muslim. In seguito alla conquista di Balkh, Qutayba attraverso il flume
Amu Darya e, nel 709, durante il regno di al-Walid ibn ‘Abd al-Malik, occupo
Bukhara e Sogdia. Negli anni successivi conquisto Samarcanda ed il Khorezm,
spingendosi fino a Farghana (715). Al termine della campagna militare, si prosegui
all’islamizzazione della regione: prima della conquista omayyade, la popolazione di
suddetta regione era a maggioranza zoroastriana, a cui si aggiungevano comunita
buddiste e cristiane. Il consolidamento dell’Islam avvenne attraverso la garanzia di
privilegi ai convertiti, anche di tipo pecuniario. In Transoxiana la diffusione
dell’Islam veicolo di conseguenza la diffusione della lingua araba, grazie a due citta
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che divennero i due maggiori centri di propulsione della cultura del popolo
conquistatore: Samarcanda ¢ Bukhara.

2. I villaggi di Qashga-Darya: I’importante testimonianza di Jeinau

L’espansione araba nella Transoxiana e nel Khorasan porto alla creazione di
villaggi a sé stanti: ¢ il caso degli insediamenti presenti nella regione di Qashqa-
Darya, la cui attestazione risale al geografo al-Istakhri, nelle cui opere si evince
I’esistenza, nel IX secolo, di uno stanziamento arabo nel Naksheb (oggi Qarshi),
quello dei “Naukad Quraysh”. Ora, se si prendesse in considerazione la tradizione
orale degli abitanti di alcuni quartieri di Jeinau (uno dei villaggi arabofoni piu
importanti), i quali fanno risalire le proprie origini ai Ban@i Quraysh , si potrebbe
teorizzare un collegamento tra le due fonti e, di conseguenza, I’antica origine di tale
popolazione . Ad avvalorare suddetta teoria, oltre all’importante testimonianza di al-
Istakhri, accorre il materiale linguistico disponibile, il quale dimostra la presenza di
tratti arcaizzanti nel dialetto della Qashqa-Darya e la sua vicinanza alle varieta di
arabo peninsulare. Altro fattore interessante risulta essere 1’origine del nome Jeinau:
secondo gli stessi abitanti, infatti, Jeinau deriverebbe dall’arabo gi’ina, ovvero “noi
venimmo”, intendendo quindi I’arrivo dei propri antenati presso le terre di Qarshi .

11 villaggio di Jeinau ¢ diviso in sei quartieri differenti: Harruk, Bavora, Avona,
Andhoy, Chukurkul e Kattapoy. L’utilizzo della lingua araba ¢ attestato presso
Avona, Harruk e Bavora. La tradizione orale tramandata dagli abitanti di Bavora,
pero, fa risalire le proprie origini a due ondate migratorie diverse, andando a creare
cosi due differenti percorsi da seguire per quanto riguarda la ricostruzione diacronica
della penetrazione della lingua araba in Uzbekistan: un gruppo di abitanti fa risalire le
proprie origini alle migrazioni dovute alle conquiste omayyadi in Transoxiana, il
secondo gruppo, invece, associa le proprie origini alle migrazioni in seguito alle
conquiste di Tamerlano . La seconda testimonianza, per quanto riguarda la varieta di
arabo parlato in questa regione, non ¢ sostenuta dall’evidenza di tratti linguistici ma
¢ piuttosto riconducibile alla dimensione folkloristica e leggendaria del personaggio
di Tamerlano: importante ¢, invece, la testimonianza degli abitanti arabofoni di
un’altra regione dell’Uzbekistan, Bukhara, le quali narrazioni sono sostenute da
evidenze linguistiche risalenti ai dialetti arabi parlati nel XIV secolo, quindi
contemporanee al dominio timuride

3. Dal califfato Abbaside a Timiir Lang

Alla caduta del califfato Omayyade, la Transoxiana venne annessa alle terre del
califfato Abbaside .

Il califfato Abbaside fu caratterizzato da ingenti spinte indipendentiste e vide
I’emergere di numerose dinastie locali indipendenti in tutta la dar al-Islam. Nel IX
secolo in Transoxiana e Khorasan si assistette all’ascesa della dinastia Samanide: fu
un periodo di grande prosperita economica ¢ ricchezza culturale. Nel XIII secolo si
ebbe 'affermazione del dominio mongolo, ad opera di Chinchiz Khan, mentre il
secolo successivo ¢ particolarmente importante per 1’ascesa di un abile condottiero di
origini mongolo-turche: Timiir Lang (Tamerlano).

Tamerlano, abile stratega, ispir0 le proprie campagne militari a quelle intraprese
dai Mongoli un secolo prima: conquisto le regioni di Maverannahr e del Khorasan e
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si espanse sia verso est, arrivando in India, che verso ovest, spingendosi sino in
Anatolia.

Le politiche di Tamerlano, quindi, risultano essere responsabili della presenza
arabofona nella regione di Bukhara: durante le sue conquiste, dei prigionieri arabi
furono trapiantati nel distretto di Vabcand , i cui presunti discendenti, gli abitanti dei
villaggi di Jogari e Arab Khana, ricollegano le proprie origini all’operato di
Tamerlano. Il materiale linguistico raccolto non contraddice la memoria collettiva di
suddetti villaggi, in quanto presenta elementi linguistici non attestati negli altri
dialetti arabi prima del XIV secolo.

4. I toponimi come guida nel contesto storico

Come dimostrato dagli studi compiuti da G. Chikovani, I’analisi dei nomi dei
villaggi puo risultare di fondamentale importanza per potersi orientare nel contesto
storico della loro creazione.

Molti toponimi nella regione di Qashqa-Darya, ad esempio, richiamano nomi di
tribu arabe. Tali tribu erano presenti nella penisola arabica ancor prima dell’avvento
dell’Islam, come nel caso dei Banii Quraish, da cui deriva Naukad Quraish, o dei
Qahtan , da cui prende nome Kakhlai. Nei primi secoli della Hijra gli arabi usavano
identificarsi non con I’appellativo “arabi” ma col nome della tribu di appartenenza,
consuetudine dovuta all’assetto sociale tribale. Nelle regioni di Bukhara e
Samarcanda, invece, si trovano villaggi con nomi contenenti la parola arab: Araban,
Arab Sarai, Arab Rabat, Rabati Arab . Cio indica una consapevolezza comunitaria,
sviluppatasi e consolidatasi contemporaneamente alle nuove élite cittadine .
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